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The display of TBA merchandise gets top billing in 
the new station of Tide Water Associated Oil Co. in 
San Francisco. Located in the center of the structure, a 
large expanse of glass invites the public to come in and 
look around. Inside the station, the arrangement of TBA 
items is clean, orderly and has plenty of sales appeal, 
p. 33. A service station should realize 20-25% of 
gross profit from TBA, oil merchandising man says, p.34. 
TBA briefs, p.38. 


Summary of Oil Company Annual Reports 


Net earnings of 20 major oil companies gained 
54% in 1948 over 1947, but these same companies 


together expended $643 million more than profits for 


The new double-canopied service station shown above has its entire middle section devoted to the sale of TBA 



















capital improvements and extensions, according to an 
NPN compilation. These and other comparative figures 
taken from annual reports of the majors, subsidiaries, 
smaller integrated companies, producing and marketing 
companies—presented in tabular form in this issue 


are discussed on p.24. 


Planning for Profit 


A 20% increase in the movement of preducts at lower 
operating costs has been made by Lake Shore Oil Co., 
Independent jobber. Results were achieved by erection 
of a modern bulk plant with latest types of equipment, 
p.28. 


























Are Your 


PROFITS S/ Vaporating 7 


Use Morrison Vent and Escapement Valves 
and guard your profits and equipment. They 
are engineered to stop evaporation loss and 
maintain bulk storage safety at the highest 
level by the relief of excessive pressure due 
to abnormal conditions. 


Bulk Storage Escapement Valves Bulk Storage Tank 
Pressure Vent 





FIG. 143 FIG. 143A 


Fig. 143. Combination pressure and vacuum relief valve. 





Fig. 143A. Emergency pressure relief valve in the 10-inch Fig. 148. An accurate pressure vent 


size designed for 134 oz. or 2'2 oz. pressure. This valve built to hold and maintain the pressure 
also has small built-in vacuum relief valve set to operate for which it is indicated. Made for 2, 
at 1 oz. vacuum. 4, 6, 8, and 16 oz. pressures. 


MORRISON BROS. COM PANY 


OIL EQUIPMENT HEADQUARTERS 


DUBUQUE, IOWA 






























































Applying 
Foresight to 
Problems 


of Engine 


Operation 












Ethyl predicts the performance of 
fuels and lubricants used in en- 
gines operating in field service. 
This foresight is the foundation of 
Ethyl’s “‘preventive service’ de- 
signed to help refiners meet, with 
a minimum number of fuels and 
crankease lubricants, the continu- 
ally expanding use of gasoline 
engines, under a wider range of 
operating conditions. 
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Frequently, before experimental en- 
gines are put into production, the 
Laboratories subject them to ex- 
haustive tests. If any incompati- 
bility with petroleum products ap- 
pears, modifications are made until 
successful results are achieved. In- 
formation so obtained is passed 
along to the engine manufacturers. 
All the wide variety of Ethyl’s var- 
ied research facilities, including a 
cold room (right), are available for 
such work. 


As a result of experience gained over 
more than 26 years, Ethyl Labora- 
tories are able to evaluate petro- 
leum products in respect to the 
results they may be expected to 
give in a wide variety of gasoline 
engines. The performance of many 
types of gasolines and lubricating 
oils is continuously observed. If 
any incompatibility of these prod- 
ucts with engines in production is 
noticed, the results are passed along 
to the oil companies. 


Many members of the Ethy! Laboratories 
are authorities on engine-fuel rela- 
tionships and are always available 
to engineers of automotive com- 
panies for consultation in connec- 
tion with research programs con- 
ducted in their own laboratories. 
Likewise, Ethyl technologists are 
glad to discuss with the technical 
people of oil companies the per- 
formance of their products as it is 
revealed in research programs and 
in field service. 


Occasionally operating problems de- 
velop in the field because of abnor- 
mal conditions which could not be 
anticipated during the design of 
the engines. When this happens, 
the Ethyl Laboratories, having the 
benefit of specific information sup- 
plied by the field organization, work 
closely with the oil and automotive 
companies concerned. 


A further extension of Ethyl’s work in 
the field is the maintenance of con- 
tact with the operators of truck, 
bus and passenger car fleets. Based 
on field observations and on special 
research work conducted in the 
Ethyl Laboratories, recommenda- 
tions are made to engine users to 
assist them in obtaining the best 
engine performance and durability 
on the fuels and crankcase lubri- 
cants used. 


Since 1923 — continuous research to provide better antiknock service 
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Detroit, Michigan, 1600 West Eight Mile Road 
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San§Bernardine, California, 2600 Cajon Rood 


Compare Super Pyro with any other anti-freeze 
in its price range! 


1. The anti-freeze pro- system of a car’s engine! 
tection of Super Pyro is 
3313% more effective than 3. Super Pyro—due to an 


that of most other types! exclusive U. S. :. ingredi- 
ent—is longer-lasting! 
2. Super Pyro protects 


not just one or two, but 4. Super Pyro has a new 
all 7 metals in the cooling freedom from odor! 


That’s you—if you order your supply of 

this Super Product now! Yes, there will be 

more Super Pyro—but still not enough to 

satisfy the demand for this super-popular 
— anti-freeze. So play it Super-Safe—order 

your Super Pyro now! CALL YOUR 
— TODAY! 


jper Power 


This Super Product deserves a super pro- 
motion .. . and it’s all set. Super posters 
will sell Super Pyro to over 41,300,000 
people. Super color ads in Look, Collier’s = patting 
and the Saturday Evening Post will sell ‘Sy Conn} 
Super Pyro to over 130,446,000 readers! =~ imerica 
Super newspaper ads every week will sell ! Sept. | 
Super Pyro 149,908,712 times! That’s 

Super Power! And that’s what’s going to 

send people right into your station for 

Super-Safe Super Pyro! : 
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The longer-lasting anti-freeze! 


U. S. INDUSTRIAL CHEMICALS, INC 
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THE NEWS 


COMING MEETINGS 








JUNE 
alifornia Natural Gasoline Assn., spring 
frolic, Rio Hondo Golf Club, Downey, Cailif., 
June 4 
ociety of Automotive Engineers, summer 
meeting, French Lick Springs Hotel, French 
Lick, Ind., June 5-10. 
fouth Carolina Oil Jobbers Assn., Ocean For- 
est Hotel, Myrtle Beach, S. C., June 8-9. 
Vestern Petroleum Refiners Assn., regional 
technical-industrial relations meeting, Broad- 
view Hotel, Wichita, Kans., June 10. 
ennessee Oil Men’s Assn., convention, Hotel 
Patten, Chattanooga, Tenn., June 12-14 
he Oil Trade Assn. of Philadelphia, spring 
golf match and dinner, Manufacturers Coun- 
try Club, suburban Philadelphia, Pa., June 
14 
international Gas Conference, sponsored by 
International Gas Union, London, England, 
June 15-17 
incinnati Oi! Club, annual picnic, Summit 
Hills Country Club, Ft. Mitchell, Ky June 
Yennsylvania Grade Crude Oil Assn., annual 
meeting, Hotel William Penn, Pittsburgh 
Pa., June 16-17. 
Micuigan LP-Gas Assn., annual meeting, Har- 
vr Springs, Mich., June 25-27 
exas Butane Dealers Assn., convention and 
trade show, Dallas, Texas, June 26-28 
JULY 
worgia Independent Oil Men’s Assn., mid-year 
nvention, General Oglethorpe Hotel, Wil- 
ngton Island, Savannah, Ga July 13-14 
donal Oil Jobbers Council, Grove Park Inn, 
Asheville, N. C., July 17-20. 
AUGUST 
~.ety of Automotive Engineers, National 
West Coast meeting, Multnomah Hotel 
Portland, Oregon, Aug. 15-17 
Hlorida Independent Petroleum Marketers 
Assn., summer meeting, Sheraton Plaza 
Hotel, Daytona Beach, Fla., August 19 
Kentucky Petroleum Marketers Assn., fall out- 
ing and golf tournament, Lexington Country 
Club, Lexington, Kentucky, Aug. 24-25. 
SEPTEMBER 
interstate Oil Compact Commission, quarterly 
meeting, Stanley Hotel, Estes Park, Colo., 
Sept. 1-3 
Mociety of Automotive Engineers, National 
Tractor Meeting, Hotel Schroeder, Milwau- 
kee, Wisc., Sept. 13-15 
National Congress of Petroleum Retailers, 
Inc., annual convention, Atlanta Municipal 
A torium, Atlanta, Georgia, Sept. 13-15 
National Petroleum Assn., Hotel Traymore, 
\ tic City, New Jersey, Sept. 14-16 
American Petroleum Institute, Lubrication 
Committee, Division of Marketing, The 
T more, Atlantic City, N. J., Sept. 14-15 
American Association of Oilwell Drilling Con- 
tractors, ninth annual meeting, Dallas, Tex 
Sey 19-21. 
National Butane-Propane Assn., Jefferson 
Hot St. Louis, Mo., Sept. 19-21 
Mid-Continent Oil and Gas Assn., 27th annual 
nvention, Louisiana - Arkansas division 
velt Hotel, New Orleans, La., Sept 


hae ndent Oil Compounders Assn., 2nd an- 

nu meeting, Hotel Sherman, Chicago, IIl., 

sey 26-27 
OCTOBER 

American Society of Mechanical Engineers, 

‘etr leum Division Conference, Oklahoma 

re Hotel, Oklahoma City, Okla., Oct 


National Lubricating Grease Institute, Hotel 
R velt, New Orleans, La., Oct. 3-5 
‘hie etroleum Marketers Assn., Inc., Fall 





ence, Hotel Miami, Dayton, Ohio, Oct 
‘alifornia Natural Gasoline Assn., 24th annual 
‘a neeting, Ambassador Hotel, Los An- 
gele Calif., Oct. 7 
Aentuccy Liquefied Petroleum Gas Assn., 
see h Hotel, Louisville, Kentucky, Oct 


Tas Mid-Continent Oil & Gas Assn., Rice 
t0t Houston, Tex., Oct. 13-14 

Indian Independent Petroleum Assn., Inc., 
‘eve in Hotel, Indianapolis, Ind., Oct. 13-14 
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ANNUAL REPORTS—Twenty major oil companies pent over 
$634 million more in 1948 than they received in net profit: 
innual reports indicate. Table showing operational and finan 


cial data on 20 majors, nine smaller integrated companies, three 
subsidiaries of majors, seven producing companies and one large 
marketing company are published in this issue 24 
PLANNING FOR PROFIT—Independent jobber expands bulk plant 
to move 20°% more products at lower operating costs. New facili 
ties include increased storage capacity and faster loading 
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STANDS OUT 


AMONG MOTOR OILS IT’S HI-V-I 


There is a winner in every field . . . a stand-out 
that leaves the rest of the competition behind! 
There’s one in the motor oil market . . . HI-V-1, 
the twin-action oil that offers the highest re- 
sistance to sludge and carbon. . . with a cleans- 
ing action to remove gum and varnish deposits! 





HI-V-I has a higher viscosity index to make it 
extremely adaptable to temperature changes . 

it is refined from 100° paraffin-base Mid-Con- D 
' ‘ : { 
tinent Crude, the finest obtainable anywhere in 
the world! Put your sales effort behind this 
stand-out in motor oils . . . Champlin HI-V-I! 














Dri 
ist 
Complete warehouse stocks to 
of HI-V-I are available at: 
sery 
Enid, Okla.; Oklahoma Cit) to 
Okla.;: Hutchinson, Kans lov 
Superior. Nebr.; Omaha ur 
a product of Nebr.: Grand Island, Neb fo ~ | I 
CHAMPLIN REFINING COMPANY Lincoln, Nebr.; Mason Cit) INTE he 
Enid. Oklahoma la.; Rock Rapids, la.; Denves J. in 
Producers, Refiners and Distributors of Colo.; Amarillo, Texas Th 


Quality Petroleum Products Since 1916 
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How to give 
a service station 
that “come hither” 


look! 


Du Pont “’Dulux”’-finished service stations 









look more inviting to motorists 


ing at average speed, a motor- 
is approximately ten seconds 
ake up his mind about your 
‘e station. What are you doing 
nvince him that he should slow 
, turn in... pull up to your 
s? 
perienced operators know that 
|-groomed service station is the 
t way toattract new customers. 
s why so many of them make 
ont DULUX the standard fin- 
1 pumps, signs, exteriors, and 
ors. They find that DULUX 

their stations an attractive 
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sparkle that looks right to approach- 
ing motorists . . . reflects at a glance 
the soundness and progressiveness 
of their management. 

Not only is DULUX good to look 
at, it offers many maintenance ad- 
vantages, too! DULUX keeps its 
gloss and color . . . resists rough 
usage, staining and weathering... 
washes down quickly and easily. 
DULUxX can help you sell more new 
customers! E. I. du Pont de Ne- 
mours & Co. (Inc.), Finishes Divi- 
sion, Wilmington 98, Delaware. 




















YOUR BUSINESS MAGNET / 





























os ror REEL PrRorits 
aul INSTALL WAYNE 100A 


THE WAYNE PUMP COMPANY 
FORT WAYNE, INDIANA ; 
AIR COMPRESSORS * CAR WASHERS + HOSE REELS * AUTOMOBILE LIFTS * BULK PUMPS 











































When you add Santopoid 29 to suitable base stocks, 
your gear lubricants retain all their fine qualities and 
take on others necessary to please customers and 
increase sales. Santopoid 29 enables you to make one 
lubricant suitable for transmissions and differentials 


of trucks and passenger cars. 
It is extremely easy to add Santopoid 29 to your 
lubricants. Pre-blending is unnecessary. You can use 
L conventional equipment and normal blending tem- 


peratures. Santopoid 29 does not separate or 
stratify in lubricants. 

Your service station operators will like the qualities 
that lubricants get from Santopoid 29 and will recom- 
MONSANTO GEAR LUBRICANT ADDITIVE mend them to their customers. When lubricants contain 
Santopoid 29, one product protects most types of 
closed gear systems. Station owners can carry less 
SIMPLIFIES PRODUCTION... INCREASES SALES inventory at lower investment. And, with one all 
purpose lubricant, the possibility of using the wrong 
gear oil is eliminated. 

Motorists are pleased with the results of lubricants 
containing Santopoid 29. Such lubricants make gears 
last longer. 

Santopoid 29 has been tested thoroughly in the 
laboratory and in road service. Discover how Santopoid 
29 can improve your gear lubricants. We will be glad 
to test your base oils with Santopoid 29 and give 
you an unbiased report. Or, if you want to do 
the testing, we will supply samples. Get com- 
plete information today by mailing the cou- 
pon or writing: MONSANTO CHEMICAL 
COMPANY, Desk F, Petroleum Chem- 

icals Department, 1744 South Second 
Street, St. Louis 4, Missouri. 


MONSANTO OIL ADDITIVES 


SANTOPOUR,* SANTOPOUR B — Pour 
point depressants. 


SANTOLUBE* 395, 395-X, 398, 394-C — 
Motor oil inhibitors. 
















































Refiners like 
Santopoid 29 
because it makes 
lubricants better... 
increases sales. 

























SANTODEX*— Viscosity index improver. 


SANTOPOID* S, S-RI, 29, 30 — Gear tu- 
bricant additives to meet requirements of 
Army specifications 2-105A and 2-105B. 


SANTOLUBE* 203-A, 303-A, 520—Motor 
oil detergents. 





Service station owners like 
lubricants with Santopoid 
29 because less inventory 
and investment are need- 
ed. Chance of error is 
eliminated. 








DETERGENT-INHIBITOR COMBINATIONS 
for premium and heavy-duty service. 





Motorists and fleet oper- 
ators like lubricants 
with Santopoid 29 
because they give 
better service. 


*Reg. U.S. Pat. OF 


@eeeeoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeenee 
MONSANTO CHEMICAL COMPANY 
Desk F, Petroleum Chemicals Department 
1744 South Second Street, St. Louis 4, Missouri 





Please send, without cost or obligation, complete details on improving gear lubricants with Santopoid 29. 


MONSANTO Fae * 


CHEMICALS PLASTICS [igaiaaa 


Street 


City_ Zone State 
SERVING INDUSTRY ...WHICH SERVES MANKIND 
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“SALES PROMOTION’... IN 1910! The addi- 
tion of the word “GASOLINE” to its home- 
painted sign turned the general store into a 
“service station” in the early days of motor- 
ing. Sales promotion? That was it! 
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a YEAR, MARATHON OPERATORS report more 
station traffic, more sales... greater profits. The reason? 
Outstanding Marathon petroleum products, of 

course. Plus hard-selling, carefully-planned sales 
promotion material—progressive merchandising that 
goes hand in hand with Ohio Oil’s leadership in petroleum 


production, refining and transportation. 


MILLIONS OF MIDWEST MOTORISTS turn in at the familiar 
Marathon sign for the outstanding products of The Ohio 
Oil Company, 





The OHIO OIL Company YWEYZNdiehy 


Producers of Petroleum Since 1887 


Findlay, Ohio 
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SEEK SEC AID—Several jobbers high in officialdom 
of National Oil Jobbers Council have been quietly 
sounding out Securities and Exchange Commission as 
to whether the latter will require that large oil com- 
panies break down profit statements to show just how 
much they are making on each phase of their opera- 
tions. Objective is to find out if major companies are 
subsidizing marketing operations. The jobbers con- 
tend that SEC has authority to order profits break- 
down from companies under its jurisdiction. If SEC 
doesn’t come through, the jobbers are considering go- 
ing before Congressional Banking and Currency com- 
mittees and asking specific legislation to force SEC 
to do so. 


TOUGH JOB—Search for one or more nominees for 
post of director of Interior Department’s Oil & Gas 
Division will be renewed, at the request of Interior 
Secretary Krug, on June 7 in New York by a National 
Petroleum Council committee personally headed by 
NPC Chairman Hallanan. At the moment the task 
does not appear to be an easy one. Although half a 
dozen names already have been suggested for consid- 
eration at the meeting, only one has indicated willing- 
ness to accept appointment. 


TAPLINE HOPES RISE—Barring further difficulties, 
such as obtaining steel pipe, the East and West legs 
of the TAPline may be joined in western Saudi 
Arabia, near the Syrian border, by late August, 1950. 
That’s the date the Trans-Arabian Pipe Line Co. will 
shoot for now that right-of-way for the line across 
vria has been obtained. With the eastern leg al- 
ready well under way, the company can be expected 
to start construction of the western leg this fall. 


sS 
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IT GROWS AND GROWS AND GROWS—While fed- 
eral gasoline tax collections in April were below those 
of the corresponding month a year ago, cumulative 
co ections from this source during the current fiscal 
yeor are running well ahead of last year—again em- 
phisizing why there is little likelihood of Congress 
turning its back on this attractive revenue-producing 
metium. Through April in this fiscal period, collec- 
tions add up to a total of $408,488,804, which is $18,- 
605 more than was poured into the U. S. Treasury 
irom this same source in the first 10 months of the 
eding year. 


AHEAD «f ic NEWS 
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MARKETING CHANGE—Look for one major sup- 
plier to announce a major change in a month or so 
regarding its division marketing set-up. The change 
will be west of the Mississippi. 


AUTOMATIC TRANSMISSIONS—Though no on-the- 
record statements have been made or are likely to be 
made—at least for some time—it is known that Gen- 
eral Motors’ program for making automatic trans- 
mission fluids to oil marketers was not given the 
warm welcome some might have anticipated. Some 
oil men have implied that they (without reflecting on 
the “good work” done by Harry Moir of Pure and his 
committee on the matter) feel the specifications 
should be set up as minimums and that GM should 
not have the power to reject or accept a fluid be- 
cause it does not exactly meet the GM “specs,” even 
though in some cases the fluid might be superior. A 
few oil company representatives have gone so far as 
to say they’ll make their own fluid with or without 
GM’s approval. 


COAL TO NEW CASTLE?—Some West Coast refin- 
ers are looking longingly over the mountains to the 
Canadian crude production in Alberta. If and when 
the Canadian oil can be made available to them via 
pipe line at low cost on the West Coast, they say it 
will not be a coal-to-New Castle proposition. The Ca- 
nadian crude is high gravity, and direly needed by 
some refiners in California. One West Coast inde- 
pendent, surfeited with heavy crude, with require- 
ment for 20,000 b/d of gasoline bearing crude not 
available locally, has four tankers under construction 
which he plans eventually to use in Vancouver-to- 
Southern California trade. 


USMC VS. NAVY—The U. S. Maritime Commission is 
more hopeful than ever of getting the Navy out of 
the tanker operating business and turning over to pri- 
vate industry the voyages now being made by some 
57 large ships which Navy is operating with commer- 
cial crews. The reason for USMC optimism: Maj. 
Gen. Fleming, new USMC chairman and an official 
who always has been close to the White House, is un- 
alterably opposed to the military operating ships on 
a commercial basis. Officials at USMC believe that 
when Gen. Fleming goes to the White House with this 
problem, as he is expected to do, word will shortly 
come down from 1600 Pennsylvania Ave. that the 
Navy is to devote its full time to running ships of war. 
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Soe Pouitive Pudliaan 
USE J&L STEEL BARRELS and DRUMS 


Your products deserve the best protection from contamination and leakage. 


Be sure they will arrive safely, stay safe —use J&L Steel Barrels and Drums. 


J&L STEEL BARREL COMPANY 


A SUBSIDIARY OF JONES & LAUGHLIN STEEL CORPORATION 
70 EAST 45TH STREET, NEW YORK 17, NEW YORK 
PLANTS 
BAYONNE, N. J. * CLEVELAND, OHIO * PHILADELPHIA, PA, * NEW ORLEANS (GRETNA), LA, 
NORTH KANSAS CITY, MO. * PORT ARTHUR, TEXAS 


NATIONAL PETROLEUM N 


Heavy-duty ICC 
Drums and 


Bilged Barrels 


Light-gage 
Drums, 55, 30, 
and 15 gal. ca- 

pacity and 100 Ib, 


Grease Drums 


Lightweight Drums 
for Chemical 
and Powdered 


MW elictate] £3 


Painted Various 
Colors or 


Decorated 








WASHINGTON—By Herbert A. Yocom 


Interior Shifts to Long 


View on Synthetic Fuels 


In common 
with most of his 
other legislative 
proposals to the 
Congress, it is by now perfectly clear 
that the Truman request for authori- 
zation of a “commercial” synthetic 
liquid fuels program is doomed for 
this session. 

As if the improved outlook for 
natural supplies, coupled with the 
patent screwiness of the thing any- 
way, were not alone enough to scut- 
tle the requested enactment, there is 
the newly added factor of a possibly 
sizeable recession in the offing to 
make Congress look with even great- 
er disfavor on the idea of launching 
any such costly and dubious under- 
taking at this time. 

Apparently the Interior Depart- 
ment, where this idea was spawned, 
realizes itself the hopelessness of get- 
ting any action this year, or for a 
number of years, for that matter. 
While it continues to beat the drums 
for the commercial-size plant bill, the 
rhythm suddenly is different. In jus- 
tification of the program, Interior 
now is talking in terms of how hard 
pressed we're going to be for oil 
along about 1975— instead of in just 
five or so years, as formerly. 

This was the main point to be noted 
in the recent speech to the Oil Heat 
Institute at Boston by W. C. 
Schroeder, chief of the department’s 
synthetic fuels work. In another 25 
years, warned the good doctor, do- 
mestic production will have dropped 
to about 1.2 billion bbls. per year, 
lemand will be anywhere from 4.7 
to 6.0 billion bbls. (indicating how 
speculative are his figures, because 
that's quite a range—4.7 to 6.0 bil- 
lon), and the sum and substance of 
tall is that we'll be 75 to 80% short 

‘75 of being able to satisfy our 
requirements. 
the emphasis from here on, it 
| seem, is to be on the long- 
outlook. Even though, from 
department’s standpoint, that 
means Interior has now come 
to fighting on the industry’s 
id and thereby probably mate- 
weakened its case for govern- 
intervention, because industry 
S has insisted that the develop- 
of a synthetic fuel capacity 

You | come along gradually in due 

ure under the aegis of private 
ite prise. 


Mr. Yocom 


* * * 
O01 of the things that haunted the 
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mind of James Forrestal—and con- 
tributed most certainly to his suicide 

was the repeated unfair charge 
that he was a tool of American oil 
interests in the Middle East. 


The iteration of this charge, and 
of many others as typically irrespons- 
ible, preyed on him constantly. But 
it was not until just this last Feb. 
18 that he was driven, apparently, to 
the decision that he should attempt 
to rid himself of at least this one 
part of what by then, we now know, 


Interpreting the Oil News 





had become too great a burden for 
one poor distressed soul to bear. 

That was the date on which he 
signed a memo to W. John Kenney, 
uncersecretary of the Navy, designat- 
ing the latter as his deputy in full 
charge of all petroleum matters and 
authorizing him to use the Armed 
Services Petroleum 3oard as his 
staff. 

With that memo, James Forrestal 
wiped his hands of any further di- 
rect connection with problems relat- 
ed to military oil. 


A few weeks later he was out of 
the Cabinet. On May 3, the new sec- 
retary of defense, Louis Johnson, or- 
dered the abolition of the ASPB and, 
in informing Mr. Kenney of that fact, 
added this single paragraph: 

“The memorandum of 18 February 
addressed to you and signed by M1! 
Forrestal is thereby cancelled.” 





MIDWEST—By Leonard Castle 


Travel Costs Favor Use of 


Autos for 1949 Vacations 


Indications are 

that the motor- 

Mr. Castle ing public will 

consume a great- 

er volume of gasoline during the ap- 

proaching vacation. season than ever 

before in history for a similar period. 

Last summer was a _ record-break- 

ing season for gasoline demand and 

sales, but it is expected to be topped 

by at least 5% during the next three 
months. 

Oil company and newspaper travel 
agencies report that Americans will 
take to the road this summer as never 
before in motoring history. They 
have been deluged with requests for 
highway routings, road maps, and in- 
formation about resort accommoda- 
tions. 

There are several economic factors 
which are tending to promote the 
increased use of automobiles for va- 
cation travel this summer as opposed 
to trains, airplanes, busses and steam- 
ships. 

One of these is the continued high 
cost of travel accommodations. The 
average person feels that he can 
save a lot of money by piling the 
family into an automobile, filling the 
gasoline tank and taking off on the 
highway instead of purchasing indi- 
vidual tickets for other forms of 
transportation. Use of the automo- 
bile also enables the motorist to shop 
around for the type of accommoda- 
tion he wants in his price range. 

Another important factor in pro- 


moting increased automobile travel 
this summer is the refusal of Con- 
gress to repeal the 15% federal tax 
on all train, airplane, bus and steam- 
ship tickets. For anyone planning a 
long trip, especially if there are very 
many members in the family, this 
15% penalty amounts to a sizeable 
item. 

Yet another reason for the prospec- 
tive increase in auto travel, accord- 
ing to travel bureau heads, is the 
fact that during the year the de- 
mand for new automobiles has been 
pretty well filled. Most people who 
had their names on auto dealer lists 
were able to purchase a new car. Vir- 
tually all of these motorists will want 
to experience the thrill of driving 
their new automobile, possibly the 
first one they have had since before 
the war, on a vacation trip 

The manager of an oil company 
travel bureau reported that inquiries 
in the Midwest are running consider- 
ably higher than last year and that 
a greater proportion of motorists is 
planning to take long trips of 2,000, 
3,000 and 4,000 miles as contrasted 
with 1948 when the trend was to- 
ward shorter junkets. 

* * * 


A great many of the motorists 
asking about longer trips are plan- 
ning to drive to the West Coast or to 
such national parks as Yellowstone 
and Glacier, or the Colorado Rockies. 
There is an increased interest in 
trips to Canada, possibly because of 
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American 


Incident 


-MOne In 
Oil ! 


HE WORLD TODAY is at grips over 
Ti. age-old question whether rulers 
can plan the economic life of the people 
as well as the people themselves. 

Dictators—Mussolini, Hitler. Stalin, 
et al.—substitute their edicts for eco- 
nomic law. Every “omnipotent state” 
must do that. Every effort has followed 
the same pattern since Hammurabi 
fixed prices 4000 years ago. First, 
more and more compulsion with 
greater and greater penalties. Then 
follows popular revolt, expressing it- 
self in an acceptance of black markets, 
the last resort of people who have more 
respect for natural law in the market- 
place than in man-made law. 

In America. we have gone on the 
principle that economic laws are dis- 
covered—not made. 

Seldom has a nation had the oppor- 
tunity to see demonstrated on such a 
large scale and in such a short period 
of time the workings of a free economy, 
—an incident falling naturally into the 


Cities 


old American way of getting things 
done. 


A yrar Aco, there was fear of an acute 
shortage of oil and gasoline. Govern- 
ment agencies estimated the United 
States was 15 per cent short of crude 
oil to meet 1948 needs. and saw little 
hope of wiping out this deficit. There 
was even agitation in Congress to give 
the Executive the power to ration and 
fix prices. Only a miracle. it was said, 
could prevent wide-spread suffering. 
What happened? Plenty of oil and 
gas. In fact. by the end of the year, 
100.000.000 barrels of petroleum had 
been added to the stock piles of the 
nation, and proved reserves of crude 
oil and natural gas liquids were in- 
creased by two billion barrels, and 
natural gas by 8 trillion cubic feet! 


Ir was Not A miRACcLE. On the con- 
trary, it was the natural American way 
of guiding production and consump- 
tion by the free operation of the price 
mechanism. 

The anticipated shortage caused 
competition to bid up prices of crude 
oil. This created greater incentive to 
discover and produce crude, but in- 
centive. however great, is not enough. 
There must be the cash or credit to 
furnish the wages and tools for the 
expanded activity. 

Without the profit incentive and the 
profits of earlier years it would have 
been impossible for the oil industry to 
convert an economy of scarcity in 1948 
to one ol plenty today in 1949. Fur- 
thermore. just as rising prices auto- 
matically stimulated production so to- 
day excess production swings the price 
pendulum downward. 


ALTON JONES, President 


(Q) Service 























Economic law, unhampered, thus 
works day and night to bring hack the 
balanced economy toward which it is 
always striving. It has never been done 
by Executive Order. 

You can't “putsch” oil around—nor 
men of spirit ! 


Cities Service played its part in this 
transition from scarcity to plenty. As 
a result, you, the public, were able to 
buy—and you did buy—more Cities 
Service products and services tha. in 
the previous year. in fact, a total of 
$593.000.000 worth. 


In order to do this Cities Service in- 
creased its production of crude oil 
by 10%. 

It refined 72.000.000 barrels. an in- 
crease over 1947 of 10° C. 

It furnished customers 372 billion 
cubic feet of natural gas. an in- 
crease of 17%. 

Its sales of electric energy were just 
short of 3 billion kilowatt hours. an 
increase of 12%. 


IN spire or these increased activities. 
Cities Service carried forward its pro- 
gram of development and expansion, 
investing $112.000.000 in 1948. Stimu- 
lated by the free air of American en- 
deavor, unhampered by totalitarian 
“planning”, it is getting ready for fur- 
ther demands of the public for oil, gas, 
and electric power. It also added to its 
financial resources in order to meet 
those demands. 

This Company believes that the 
United States of America under the 
free enterprise system is still a going 
concern, and proposes by precept and 
example to do its part in keeping it so. 














the new policy of permitting each 
visitor who spends 12 days or more 
in the dominion to bring pack $400 
worth of Canadian goods as com- 
pared with $100 in the past. Such 
Midwest vacation spots as the lakes 
country of Minnesota, Wisconsin and 
Michigan, the Black Hills of South 
Dakota and the Ozarks of Missouri 
will be heavily patronized. The Great 
Smokies National Park of Tennessee 
will receive a large number of vis- 
itors during June. 

[The head of a newspaper travel 





agency reported that motorists this 
year are more cautious about prices 
for accommodations than in recent 
years. Virtually all of them are ask- 
ing for rate sheets on accommoda- 
tions wherever they plan to go. Last 
year and the year before they were 
concerned primarily about whether 
they would be able to find places to 
sleep. This year they are asking 
what it will cost, even though they 
might have as much trouble finding 
accommodations as in past years, if 
they do not have reservations. 





Some of the 
West Coast oi! 
ompanies were 
quick to take up 
General Motors’ proposal for direct 
sale of automatic transmission fluids 
through service stations. 

At least three of them have start- 
d working on the GM specifications 
and expect to have the products ap- 
proved in the near future. Two com- 
panies indicated they may be mar- 
keting the special lube oil before the 
end of June. 

General Petroleum, Richfield and 
California Standard laboratories have 
lone developmental work. A _ Rich- 
field official said his company ex- 
pects to release the fluid by the mid- 
lle of June. General Petroleum’s ex- 
perimental work was being carried 
out through Socony-Vacuum at the 
Paulsboro, N. J., laboratory. Since 
Socony made some in Detroit for 
GM transmissions, the company is 
familiar with it. yeneral Petroleum 
ndicated that it will be marketed 
inver a Socony-Vacuum trade name 
by early July, if not sooner. Califor- 
y Standard has a formula for the 
'ransmission fluid under test for ap- 

al. A spokesman commented, 

It will be on sale in a few months.” 





Mr. Breese 


okesmen for three majors said 
had not heard of the proposal 
anc didn’t know what action their 
on.panies would take. It was as- 
Sun.ed that eventually they would 
mace and market the new fluid. 

(‘bservers said there is a parallel 
bet veen special premium gasoline 
an’ the special transmission oil. The 
for ner was introduced for the high 
Col pression engines of new automo- 
bil s; the latter, because of the ex- 


act ng transmission requirements of 
maiy new models. 
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PACIFIC COAST—By Frank Breese 


Western Oil Companies Act 
Quickly on GM Proposal 


Canadian and Texas oil interests 
are preparing to clash in direct com- 
petition even though the oil fields are 
more than 1,500 miles apart. 

Under an arrangement which 
went into effect last year, Texas nat- 
ural gas is being piped to California. 
Although the agreement provides 
that the Texas gas is for servicing 
part of northern California, an ex- 
change basis has resulted in Texas 
gas flowing ‘to southern California 
while Pacific Gas & Electric pipes 
natural gas from San Joaquin Valley 
to the north. Theoretically, however, 
Texas is a supplier of gas in north- 
ern California. 

Recently, Frank McMahon, presi- 
dent of Pacific Petroleums, Ltd., 
stated that his company is planning 
to pipe natural gas from Alberta, Can- 
ada, to the Pacific Northwest and on 
to northern California. The Cana- 
dian government approved a plan to 
build a $175,000,000 30-inch pipeline. 
Work on the project was to start 
before the end of 1949 with 1951 set 
as a tentative date for completion of 
the ambitious undertaking. 

One petroleum economist com- 
mented that it will be uneconomic to 
carry the Canadian gas an addition- 
al 700 miles from Portland (Oregon) 
to San Francisco and areas being 
supplied by Texas gas since it re- 
quires construction of a pipe line 
that distance. 

He commented that it is significant 
since this demonstrates how petro- 
leum-derived energy can be competi- 
tive in all parts—-with natural gas 
suppliers over 1,500 miles apart bid- 
ding for a market over 1,000 miles 
from each of them. 


* * 


An Independent company, _ the 


Interpreting the Oil News 








Eagle Oil & Refining Co. has en- 
tered the super-premium market. 
Last week it announced it was mar- 
keting a Q9l-octane gasoline. The 
new product is known as Golden 
Eagle 91. 

Announcement was made in color 
newspaper advertisements. The text 
conformed to the style of other su- 
per-premium announcements’ which 
have consistently lauded the respec- 
tive products in general terms and 
superlatives. Eagle described the 
new product as the “highest octane 
quality gasoline in history. .. . This 
is the finest gasoline ever produced.” 

Eagle pointed up two other sales 
angles. Its advertisements assert it 
aids the performance of old cars as 
well as new. They carry the slogan 
“Save up to 5c a gallon”. Golden 
Eagle has been priced 1 to 4c per gal 
lower than major brands. 


* * ‘ 


It has been persistently reported 
that a refinery is to be constructed 
in Santa Maria Valley, in the central 
coast area. Local newspapers spec- 
ulated that Union Oil Co. was likely 
to begin construction of a $40,000,- 
000 refinery soon. Union Oil said it 
has no present plans for such a plant, 
but that it can’t be ruled out as a 
future possibility. 

Union Oil recently discovered a 
method to increase utilization of 
heavy crude. Santa Maria Valley is 
a center of low gravity crude. Union 
Oil agents recently inspected some 
sites in that area. 

The exas Co. obtained 26 acres of 
former shipyard land in Richmond 
(Calif.), in the San Francisco bay 
area, for construction of a $3 million 
terminal. The plant will be the com- 
pany’s base for distribution in North- 
ern California. 

About a year and a half ago, Gov- 
ernor Earl Warren of California 
caused a stir in the oil industry here 
when he proposed to Attorney Gen- 
eral Clark that the Department of 
Justice investigate the industry for 
possible monopolistic practices. 

Attending the dedication ceremony 
of the new General Petroleum build- 
ing, Gov. Warren's attitude seemed 
more expansive. In his remarks, he 
said, ““‘While I have never been a 
part of your industry, I know what 
it has done for our state, and I real- 
ize how important it is to our future 
development.” 

* * * 

A new antismog bill aimed at old- 
type citrus orchard heaters was in- 
troduced in the California Legislature. 
It calls for the licensing of heaters 
giving off more than a gram of car- 
bon substance. Under the bill, the 
Los Angeles County Smog Control 
3oard would have authority to re- 
fuse permits if heaters were throw- 
ing off too much smoke 
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James G. Jordan 


Where there's a jobber or dealer meeting these days, 
you're quite likely to find at least one major’s marketing 
vice president. If he has one of those wide-open mid- 
western faces, and is moving all-out, that'll be James 
Glenn Jordan of Shell Oil. 

You'll find that practically nobody will be calling him 
Mr. Jordan. It'll be ‘‘Doc’’—in a few instances, “Jim.” 
And there'll be those who’ll point him out as “a guy 
who knows his marketing.” 

He's new as Shell's marketing vice president—took over 
last Jan. 1--but his ability to hit the sales ball is an old 
story, inside and outside the Shell organization. 

His turning up at numerous jobber and dealer meet- 
ings now, when he’s responsible for the co-ordination of 
all sales policies and activities in Shell’s nationwide oper- 
ation, is just one indication of how hard he hits the ball. 

Shell says that one of its “‘best-run, best-balanced and 
most profitable divisions,” in Cleveland, was made and 
left that way by Mr. Jordan. 

During the war, on the West Coast, he fought the 
supply battle and also: 


1. Saw to it that Shell dealers had the merchandise 
they needed. 

2. Set up schools for retail salesmen and _ training 
courses for dealers. 


3. Helped plan station facilities improvements. 


Now, just 24 years since he was graduated from the 


New Marketing Vice President 
Of Shell Has Enviable Record 


In Selling Oil Products 


University of Missouri with a degree in business and 
public administration, he’s ranging the whole country. 

Mr. Jordan started with Shell as a distribution de- 
partment clerk by way of the former Roxana Petroleum 
Corp., merged into Shell, in St. Louis. Roxana had given 
him his first oil: industry job upon his completion of 
school. 

Successively, he became division auditor and service 
station supervisor in Decatur, Ill.; manager of real estat 
and development in St. Louis; assistant division mana- 
ger, then division manager in Cleveland; retail sales man- 
ager in San Francisco, then sales manager, and Pacili 
Coast marketing vice president. 

Mr. Jordan didn’t wait for the end of his schooling to 
get a job, though. He held one in a bakery while he 
was in high school in Columbia, Mo., later ran a coffee- 
and-doughnuts establishment, then worked as an assis- 
tant auditor for the Missouri State Teachers Assn. on 
the state university campus. And he played semi-pro 
baseball. 

He was born in Stella, Okla., where he acquired ‘hi 
nickname, “Doc.” His father was an M. D. in Cleveland 
Mr. Jordan helped organize the Cleveland Petroleun 
Club and became its first president—only to resign to 
take the job of retail sales manager in San Francisco 

Now he lives in Scarsdale, N. Y., belongs to two coin- 
try clubs, and in his leisure time plays golf, bowls, des 
some fly fishing or putters in a home workshop. 
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Jobbers Urge U. S. to Erase 
Detroit Case Ruling Dangers 


Council Sees Court Decision Forcing Out Many 
Distributors, Cites Other Adverse Effects 


By PAUL WOLLSTADT 
NPN News Editor 


ELMIRA, N. Y.—-The National Oil 
Jobbers Council last week adopted 
a resolution asking Congress to give 
jobbers relief from what it saw as 
dangerous implications in the Seventh 
U. S. Circuit Court of Appeals deci- 
sion in the Standard of Indiana-Fed- 
eral Trade Commission Detroit case. 

Presentation of the resolution (the 
text of which appears on page 16 of 
this issue of NATIONAL PETROLEUM 
NEWS) followed a long study by a 
special committee composed of Mor- 
ris Parker, president of the Indiana 
Independent Petroleum Assn., chair- 
man; J. F. Cummins, president of the 
Tennessee Oil Men's Assn.; and J. E. 
\drian, secretary, South Dakota In- 
dependent Oil Men’s Assn. 

In passing the resolution, the coun- 
cil took the position that the decision 
will mean elimination of many job- 
bers and distributors and compel 
others to sell their products either ex- 

usively through their own retail 

itlets or exclusively to Independent 
lealers. During the discussion, Fred 
Whitely, president of the Missouri 
Petroleum Assn., said the decision 

tuld eliminate at least 25 jobbers 

his state, and Grover Dale, secre- 

ry of the Pennsylvania Petroleum 
\ssn., estimated that 60% of Penn- 
Sylvania jobbers would be adversely 
a'fected. 

In addition to studying the adverse 

ects of the decision, the council 

ked Congress to amend pending 
basing point moratorium bills ‘‘with- 

t delay” so that the projected 

ratorium would cover situations 

e the Detroit case. 

conomic Study Report Discussed 

he council received an interim re- 
p rt of its Committee to Study the 
Tend of Economic Concentration. 
Tie report declared that the commit- 
t's mission is to search with the 
a 1 of Congress for a means of as- 
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suring “a definite and permanent 
place” in petroleum distribution for 
jobbers, while insuring that the oil 
industry is kept “in private hands, 
unified and entirely intact.” (The text 
of this report appears on page 17). 

The report suggested that any 
study should include consideration of 
the effect of “the nontaxpaying ele- 
ments in the oil industry” on the tax- 
paying elements, adding that “the 
growth of this type of competition 
should be analyzed carefully to de- 
termine what the outcome might be 
if unrestricted growth of tax-free 
industry were to continue.” 

In discussion of the report, Harry 
B. Hilts, .executive secretary of the 
Empire State Petroleum Assn., said 
he questioned the advisability of go- 
ing to the government with industry 
problems. He said that in going to 
the government, jobbers would have 
to be prepared to accept government 
regulation. 

The consensus, however, was that 
the trend toward economic concen- 
tration is a problem too big for the 
industry to solve alone. Several mem- 
bers said that the purpose would be a 
constructive study, and not a “witch- 
hunt.” 

The committee report was read by 
John Bero, president of the North- 
west Petroleum Assn., new chair- 
man, who replaces Gordon Duke. Mr. 
Duke will continue as a member of 
the committee, but asked to be re- 
lieved of the chairmanship because of 
the press of private business. The 
committee was originally set up to 
study oil industry divorcement, but 
its scope was broadened and its title 
changed at the Pine Bluff, Ark., meet- 
ing of the council (see NPN March 
30, p. 16). 


Seeks Policy on Imports 


In other actions at Elmira, the 


council: 


1. Adopted a resolution calling for 
a national policy on crude oil im- 
ports of sufficient flexibility to in- 


sure a supply of products necessary 
to an expanding market, and to main- 
tain a healthy domestic production. 

2. Adopted a resolution urging a 
study within the oil industry of the 
problem of equipment loans by sup- 
pliers. 


Simon Discusses Detroit Case 


Featuring an almost day-long dir- 
cussion of the Detroit case was an 
address by William Simon, Chicago 
attorney who formerly was general 
counsel for the Trade Policies Sub- 
committee of the Senate Commerce 
Committee. The subcommittee held 
exhaustive hearings on the basing 
point problems of freight absorption 
and price discrimination. 

Mr. Simon expressed the view that 
the Detroit case decision “oddly 
enough, affects more directly and 
substantially the jobbers of gaso- 
line, who were not parties to the 
cace, than it does the refiner against 
whom the case was prosecuted.” 

Coupled with other decisions and 
rulings on freight absorption and 
price discrimination, the decision 
against Standard of Indiana, said 
Mr. Simon: 

1. Limits the jobber’s margin to 
savings in distribution cost to the 
supplier which are actually provable 
by accountants—-whenever the sup- 
plier distributes in the jobber’s area 
through both wholesalers and _ re- 
tailers. 

2. Puts the jobber in the position 
of having to pay his supplier the 
same price the supplier gets 
retailers in the same area, or in 
danger of being told by the supplier 
that the latter is discontinuing sell- 
ing to him because he re-sells at 
lower prices than the supplier sells 
to its retailers. 

(‘Painting a customer's station, in- 
stalling a new pump, or doing any 
one of the countless other things 
jobbers are required to do to hold 
customers, constitutes the granting 
of services which require the sup- 
plier to refuse to sell to him,” Mr. 
Simon said.) 

3. Confronts the jobber who adopts 
the same prices as others with the 
probability that he can be ruled 
guilty of illegally parallel price action 

and makes it necessary for that 
jobber to have a supplier willing to 
take a calculated risk, himself, in 
selling to him, since the jobber’s 
pricing action can be construed as 
adversely affecting competition. 

“In the Standard Oil case,” Mr. 
Simon explained, ‘the (Federal 
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Trade) Commission successfully con- 
tended that a difference in price for 
the purpose of meeting competition 
in good faith is a violation of that 
(Robinson-Patman) statute whenever 
competition is adversely affected . 

“While the broader aspect of the 
Standard Oil case is its limitation 
upon the right of all sellers to meet 
competition, its direct effect upon 
wholesalers as a class is its attack 
upon functional discounts. The job- 
ber margin is, of course, a functional 
discount.” 


“Impossible Situation” 


Mr. Simon suggested businessmen 
are confronted with an impossible 
situation: 

“The Sherman Act makes it a 
crime for sellers to have the same 
prices when the court finds an agree- 


ment or understanding to do so. It 
is an unfair method of competition 
under the (Federal) Trade Commis- 
sion Act to meet the prices of com- 
petitors. These statutes require sellers 
to have different prices to different 
buyers in different markets. But the 
Patman Act requires sellers to have 
the same price to all buyers in all 
markets.” 

Mr. Simon said a bill pending in 
Congress (S. 236) would remedy the 
situation, and two others (S.1008 and 
H. R. 2222) would declare a 13- 
month holiday from new antitrust 
actions to give Congress a chance to 
study the permanent changes in law 
proposed by S. 236. However, he 
said, the two moratorium bills would 
have to be amended to deal with the 
situation resulting from the Detroit 
case. 


Resolution Adopted by Jobbers Council Seeks 
Relief from Adverse Effects of Detroit Case 


ELMIRA, N. Y.—Following is the 
text of the resolution on the Standard 
of Indiana-FTC Detroit case, which 
was adopted by the National Oil Job- 
bers Council here last week: 


Whereas, the National Oil Jobbers 
Council is an association of jobbers 
(wholesalers) of petroleum products 
representing approximately 12,000 
members in 24 states, each member 
being supplied by a refiner (manu- 
facturer) of such products in barge, 
tank car or transport truck quan- 
tities, and each member’ owning, 
maintaining and operating bulk stor- 
age and delivery equipment for the 
distribution of such refined petroleum 
products to retail resellers (service 
station operators) or through their 
own retail (service station) outlets; 
and 


Dual Operations Common 


Whereas, it is a common practice 
for refiners to distribute through 
both jobbers and retailers in the same 
markets. And, it is a common prac- 
tice for jobbers to have their own 
retail outlets. And, jobbers have not 
heretofore been controlled by their 
suppliers with respect to _ prices 
charged by them to their retail custo- 
mers; in fact, such control has been 
regarded as illegal; and 


Whereas, the effect of the decision 
rendered on March 11, 1949, by the 
United States Court of Appeals for 
the Seventh Circuit in the case of 
Standard Oil Co. (Indiana) vs. Fed- 
eral Trade Commission is to prevent 
refiners in those markets where they 
sell both jobbers and retail dealers: 


(1) From selling to jobbers at pre- 
vailing wholesale prices (on _ pur- 
chases in tank car quantities) where 
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such jobbers have their own retail 
outlets; 

(2) From selling to jobbers at pre- 
vailing wholesale prices unless such 
jobbers resell to retail dealers at not 
less than the suppliers’ selling prices 
to their own retail dealers; and 


Court Language Quoted 


Whereas, the court stated that the 
supplier in said case, in order to com- 
ply with the order of the Federal 
Trade Commission, could ‘‘discon- 
tinue selling to wholesalers at a price 
different than that made to retail- 
ers,” although it is obvious that job- 
bers will be forced out of business if 
they cannot buy at a lesser price 
than that charged to the retail deal- 
er; and 

Whereas, the court further ob- 
served that the supplier’s three larg- 
est competitors “have found it agree- 


‘ able” to eliminate sales to wholesal- 


ers and that such “elimination of 
wholesalers” would take place ‘only 
Where their existence cannot be jus- 
tified except on the exploitation of a 
differential in price not justified by 
any cost savings”; although, in order 
to remain in business, jobbers must 
be allowed sufficient margin to en- 
able them to recover their costs of 
operation and have a reasonable prof- 
it, irrespective of how such jobber 
margin may compare with the sav- 
ings accruing to the refiner from 
sales to jobbers in wholesale quan- 
tities as distinguished from sales to 
retailers in less than tank car quan- 
tities; and 

Whereas, the court held that such 
elimination of wholesalers “does not 
impress us as either illegal, unwar- 
ranted, or unjust,’ thus ignoring 
completely the rights and interests 






of the jobbers, although jobbers wer 
denied the right to intervene and t 
be heard before the Federal Trad: 
Commission; and 

Whereas, the effect of the afor« 
mentioned decision is to restrail 
trade and to interfere unreasonabl) 
and without justification with th 
freedom of refiners and jobbers t 
carry on their respective operation 
in free and open competition amon: 
themselves and with others; and 

Whereas, the court misconceive: 
the effect of the order of the Fed 
eral Trade Commission in that th 
order will in fact bring about no 
change in competition among retail 
ers but will merely compel the whole- 
saler customers of Standard Oil C 
to shift to other suppliers; this, for 
the reason that said wholesaler cus- 
tomers, having their own bulk stor- 
age and distribution facilities, will 
be free to purchase legally at whole- 
sale prices from other suppliers who 
do not happen to have any retail 
dealer customers in the same mar- 
keting area; and, being free to pur- 
chase their supplies at wholesale 
prices, they will also continue to bi 
free to resell through their own re- 
tail outlets and to resell to othe 
retail dealers at such prices as they 
may choose; and 


Cites Brand Importance 


Whereas, since most jobbers hav 
maintained relationships with thei 
suppliers over periods of many years 
and have established their businesses 
on the basis of brand name and trad 
marks of their respective suppliers 
to deprive such jobbers of the privil- 
ege of continuing to purchase fron 
their regular suppliers simply _be- 
cause such regular suppliers also 
market through retail dealers in the 
same area (which, as indicated above, 
is a usual practice in the industry) 
is wholly arbitrary, capricious and 
unjustifiable. 

Therefore, be it resolved, that the 
National Oil Jobbers Council hereby 
petitions the Congress to investigat: 
the adverse effects upon jobbers ot 
the decision of the United States 
Court of Appeals for the Sevent! 
Circuit in the case of Standard O 
Co. (Indiana) vs. Federal Trade Com- 
mission through its appropriate con 
mittees, with the view of reversin 
the effect thereof with respect to it 
application to jobbers; and further 
petitions the Congress that S. 1008 
and H.R. 2222 be appropriat: 
amended and enacted without delay 
in order to provide that, during t!] 
period of moratorium provided f 
in said bills, the Federal Trade Co) 
mission Act, as amended, and t 
Clayton Act, as amended, shall not 
be construed to deprive sellers of t 
right to sell to any jobber or whol-- 
saler at wholesale prices regardless 
of whether such sellers may also sill 
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at higher prices to retailers in the 
sime market; and 
Be it further resolved that a copy 
this resolution shall be sent to 
the Vice-President, Speaker of the 
House, Majority Leader of Senate, 


Members of Committee on Judiciary 
and Inter-state and Foreign Com- 
merce of Senate and House of Repre- 
sentatives, and to Attorney General 
of the United States and to the Fed- 
eral Trade Commission. 


Text of Economic Concentration Trend Report 
Presented to National Oil Jobbers Council 


ELMIRA, N. Y.—Following is the 
text of the interim report of the Com- 
mittee to Study the Trend of Eco- 
nomic Concentration in the Oil In- 
dustry, which was submitted to the 
National Oil Jobbers Council here 
last week: 

As members of the National Oil 
Jobber Council’s Committee to study 
the Trend of Economic Concentra- 
tion in the Oil Industry, Gordon 
Duke, Norman McGee of Georgia, 
Miles Mills of Iowa, John Harper of 
New York, Morris Parker of In- 
diana and John Bero of Minnesota 
onferred with members of Congress, 
the Federal Trade Commission, and 
the Department of Justice in Wash- 
ington on April 26, 27 and 28. 

We explained to those with whom 
we had interviews, that, as Indepen- 
lent jobbers we feared that aggres- 
sive acquisition of many of the things 
that go to make up the oil industry, 
and particularly the non-integrated 
elements in the business, of which 
the jobber is one, might result in one 
thing—the regulation and control of 

industry, because of the limita- 
of competition without perhaps 
any direct public benefits. 


Regulation Won’t Help Jobber 


As jobbers, we feel that control or 
regulation and all that it implies 
might not be the asset to the jobber 
that some would have us believe. We, 
therefore, seek ways and means to 
keep our industry in private hands, 
unified, and entirely intact, and there- 
by enjoy as jobbers, our share of the 
benefits to be derived from the pri- 
vate management of a great and 
vast industry. 

Ve feel that that which affects 
the integrated unit in the oil industry 
Will most certainly affect the non- 
Integrated unit, including the Inde- 
pendent jobber. Therefore, we are 
sinverely concerned. Therefore, we 
seex certain facts that are most rel- 
event to the continued existence of 
Th» independent jobber in the United 
ole tes, 

ymewhere within the network of 
our industry there lie hidden shoals 
thet the Independent jobber in cer- 
lai. areas at times, in all areas some- 
unes, finds himself beached on. It 
lakes a high tide and a powerful 
to get the jobber off these shoals. 
W: desire that the high tide and the 
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powerful tug be supplied by the oil 
industry and not from another source. 

What the Independent jobber seeks 
now and for the future is the discov- 
ery of these shoals—by sounding, and 
charting and studying—so that they 
can be removed and their menace to 
the jobbers’ existence be eliminated 
for all time. 

We are asking certain members 
of Congress that these studies be 
made—and made constructively. In 
asking for these studies, we acknowl- 
edge the absolute need for our sour- 
ces of supply and we have a definite 
appreciation of the splendid work 
that has been done by those who 
have created these sources. We seek 
nothing that will bring about any 
dismemberment of our oil industry. 
We rather seek to protect it and, 
thereby, be able to enjoy our share 
of its possible benefactions. 

What we as Independent jobbers 
desire is a definite and permanent 
place in the field of petroleum dis- 
tribution in the United States. 


Working Toward Better Standards 


We acknowledge jobber weaknesses 
cannot be condoned, that we must as 
a group be qualified to function—to 
earn our salt. We know that as a group 
Wwe jobbers must constantly work 
toward improved standards in our 
operating and marketing methods. 

We feel that we can do all of these 
things and accomplish these stand- 
ards if we, as jobbers, are given the 
competitive tools with which to func- 
tion, namely—an ample supply of 
merchandise, and margins on which 
to operate that are based on the 
laws of economics—the laws under 
which our sources of supply must 
and do function. 

Supplier-jobber relationships, which 
would be brought out in an economic 
concentration survey, could perhaps 
pattern the cloth to make a well- 
fitting garment. 

Finally, we believe that this can 
all be done within our industry—by 
a show of complete co-operation by 
all concerned—and without the need 
of outside assistance, when all facts 
are known and understood. Therefore, 
the request for this study. 


Need Information on Taxation 


A study such as we are asking for 
would not be complete unless the 
non-taxpaying elements in the oil 


‘fect upon the 
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industry were given some considera- 
tion from the standpoint of their ef- 
taxpaying elements 
in the oil industry. We all know that 
many years ago an act of Congress 
with later government departmental 
interpretations extended certain tax- 
free privileges to the farmer co-op- 
eratives in the United States. It is 
the feeling of the council that the 
growth of this type of competition 
should be analyzed carefully for the 
purpose of determining what the 
probable outcome might be if unre- 
stricted growth of tax-free industry 
were to continue. In other words we 
are desirous of learning how revenues 
needed to operate our government in 
all of its phases would be derived 
in the United States. 


Can the growth of tax-free indus- 
try continue and the sound economic 
position of our country remain in- 
tact under the system ? 

(1) This council can make a for- 
mal request that Congressman Pat- 
man’s House Small Business Com- 
mittee make a study of the prob- 
lems of the Independent oil distribu- 
tor for the purpose of determining 
what can and should be done about 
them. This committee has indicated 
a willingness to do this. 

(2) We can, as the National Oil 
Jobbers’ Council, support Senator O’- 
Mahoney’s proposed bill in which he 
is asking for a National Economic 
Convention of small and large busi- 
ness, labor, the professions, the pub- 
lic, etc. for the purpose of modern- 
izing old rules and writing some new 
ones which will govern our present 
and future economic way of life. 

Senator O’Mahoney’s Economic 
Convention plan could be likened, in 
a sense, to the constitutional con- 
vention held in our country along 
about 1785, for the purpose of writ- 
ing rules governing our political and 
judicial conduct and other matters. 

(3) We can, also, request as a 
council that the Senate’s Banking and 
Currency Small Business Subcom- 
mittee undertake this type of study. 
This committee has indicated a will- 
ingness to do so if we formally re- 
quest this action. 

(4) The council can request Con- 
gressman Celler’s Judiciary Commit- 
tee to make a study. This committee 
had indicated a desire to help. 

In conclusion, let it be stated again 
and again that the Independent oil 
jobber comes definitely within the 
scope of “small business.’’ As such, 
he is in the same danger as most 
“small business.” Economic concen- 
tration may eliminate him. 


Somewhere within this petroleum 
maze the things that a properly qual- 
ified jobber needs and must have 
can be procured and assured to him, 
for the everlasting good of mutually 
beneficial supplier-jobber  relation- 
ships. 
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boosted total 


Self-Service Stations, Inc., in Roanoke 
the only made-to-order 


petitors estimate that this outlet has monthly sales in the 
neighborhood of 40,000 gals. but owner Roy Pollard, Jr., 
says that station was tailored to handle 100,000 gals. a 


Although the recent appearance of a self-serve chain has 
number of Virginia self-serves to 
NPN May 25, p. 15), this eight-pump outlet opened by 
is reported to be 
the East 
others are conversions from conventional operation. 


self-serve on 


14 (See to date. 


Coast; 
Com- tax. 


$55,000. 


New Jersey Self-Serve Ban Becomes 


Law, Question Debated in Wisconsin 


By NPN Staff Writers 

A bill prohibiting the operation of 
self-service stations in New Jersey 
was signed into law by Gov. Driscoll 
on May 31. Presumably the measure 
will force Rein Motors to close the 
station in Hackensack which prompted 
the New Jersey Retail Gasoline Deal- 
ers Assn. to seek the legislation. 

When the governor signed the mea- 
sure, it became illegal for any serv- 
ice station owner, operator or em- 
ploye in the state “to permit any 
purchaser, customer or other person 
not connected with the ownership or 
operation of such filling or service 
station to use or manipulate any 
pump, hose, pipe or other device for 
measuring, pumping or 
gasoline.” 

Meanwhile, the Wisconsin Indus- 
trial following a _ pub- 
lic hearing on May 27, is debating 
whether to amend its flammable liq- 
uids code to outlaw self-serves in 
the state. It will take at least a month 
for the commission to decide. 


dispensing 


Commission, 


A group of oil association leaders 
testified at the hearing that self- 
serve stations are safety hazards and 
should be banned. The self-serve type 
of operation was defended by John 
Wilkinson of the Wilkinson Fuel Co., 
La Crosse, who opened the first self- 
serve in Wisconsin on April 21. 

The commission’s Advisory Com- 
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mittee of the Flammable Liquids 
Code has recommended the outlawing 
of self-serves. If the amendment 


were adopted it would provide that 
“only owners, operators or trained 
personnel shall dispense gasoline to 


the general public,” and that ‘coin 
operated dispensing units of gaso- 


line are prohibited.” 


Mr. Wilkinson described the pre- 
cautions against fire and explosion 
which are taken at his station and 
contended there is less spillage than 
at conventional outlets. He empha- 
sized that girl attendants check when 
a customer drives in to be sure he 
is not smoking and that the ignition 
is turned off. Hoses are equipped 
with safety nozzles, he said, and 
there are adequate fire extinguishers 
on the driveways. He said that self- 
serves permitted the motorist to buy 
gasoline at a saving and that his 
station was proving popular with La 
Crosse drivers. 


Testifying in opposition to self- 
serves were Kenneth C. King, secre- 


tary of the Wisconsin Petroleum 
Assn.; Fred Elliott, representative 
of the Wisconsin Petroleum Indus- 
tries Committee, and Louis M. Faber, 
secretary of the Retail Gasoline 
Dealers Assn. of Milwaukee. 


Mr. King’s testimony was presented 





month and that he is “very well satisfied” with gallonage 
When operation was first begun (See NPN Jan. 
12, p. 21) sales were made at 4c below the conventional 
price but within recent weeks an additional lc price reduc- 
tion was made and housebrand now is selling at 16.5c, ex 





Mr. Pollard said capital investment in new station was 
Attendants are on hand 


to handle pumps for 


women during inclement weather and to check crankcase 
oil levels and add lube oil. 


in a letter becauce he was out 
town. The letter said: 

“The petroleum industry, of which 
our group is a very small part, has 
been very proud of the exceptional 
accident and fire record throughout 
the years even though we handle a 
most dangerous product. This has 
only come about by careful super- 
vision and attention on the part 
station owners and operators and 
do not want this good record spoil 
by the innovation of these self-cerve 
stations whereby the public would be 
handling a highly flammable a 
dangerous product-——gasoline.”’ 


At Chattanooga, Tenn., it was still 
undecided whether Robert I. Tenney 
would be permitted to open a self- 
serve station. The state fire commis- 
sion has not yet ruled as to the legal- 
ity of self-serves on the statewide 
level, and the Chattanooga City 
Council, after passing an ordinanc: 
on first reading to outlaw the use of 
automatic or vending 
devices’ to 


self-serving 
dispense 
postponed final action. 

Mr. Tenney said he asked the 
council to postpone action pending 
a statewide decision but that he was 
not certain how long the council 
would wait. The Fire Prevention 
Bureau is said to be sponsoring ih¢ 
ban on self-serves. 


gasoline, has 


At Norfolk, Va., the city counci! is 
scheduled to act June 7 on a iif 
department request for the banning 
of self-serves. The council post- 
poned indefinitely review of Sears 
Roebuck & Co.’s application to build 
a pipe line under the Norfolk city 
streets. (See NPN, May 25, p. 17). 
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By LEONARD CASTLE 
NPN Staff Writer 
There are several well defined steps 
which a private business corporation 


must follow if it desires to convert 
to the status of a co-operative and 
avoid payment of nearly all of its 


federal corporation income taxes. 
Numerous oil jobbers have written 
to NATIONAL PETROLEUM NEWS ask- 
ing for an explanation of the step- 
by-step process since the suggestion 
first was made that, by changing 
the method of distributing their in- 
they should be able to take 
advantage of the “great liberality” 
n the payment of income taxes which 
the Treasury Department now accords 
the co-ops. (See NPN, March 30, 
p. 15; April 6, p. 11; April 13, p 23; 
April 20, p. 11; May 4, p. 19). 

First step in the process of con- 
verting to a co-op would be for the 
ompany’s stockholders, at their an- 
ual meeting, to vote on whether to 
How much of a majority 


come, 


i SO. 


ote, one-half or two-thirds, would 
be required would depend on _ pro- 
sions of the company’s bylaws or 
harter and perhaps the state cor- 
ration law. 

Before the vote was taken, how- 


it would be explained to the 
kholders that the Treasury De- 
artment allows corporations to es- 
ape income taxes on profits distribu- 
ted on a patronage basis to customers 
accordance with a _ pre-existing 
tractual obligation. 
lis obligation to 
entered into by appropriately 
nding the corporation's charter 
vlaws, or by entering into identi- 
al contracts with customers. Char- 
t imendments are governed by the 
corporation law which usually 
res that two-thirds of the stock- 


distribute may 





‘rs vote in favor of the change. 


rofits Distribution Comes Next 


ter the stockholders have decided 
they desire to convert the busi- 
ess to the status of a they 
determine how the profits—or 
‘he savings, as they are called by 
‘he co-ops—are to be distributed at 
nd of the fiscal year. This dis- 
tion usually would be as follows: 
Part might be earmarked for 
serve fund, the amount to be 
‘etcrmined by the board of directors. 

not necessary, however, that a 
*seve fund be set up. 


2. Part would pay dividends of not 


co-op, 
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Conversion to Co-Op Status 
For Tax Savings Blueprinted 


Oil Jobbers’ Queries Bring Outline of Steps 
Needed to Take Advantage of Treasury Rulings 


more than a specified percentage on 
paid up capital stock. 

3. The balance of the profits would 
be distributed to the patrons of the 
corporation on the basis of the 
amount of business they have given 
it in the previous year. 

Next the stockholders would have 
to decide in what form the patron- 
age dividends would be paid to the 
corporation’s customers. This 
tribution might be in the form of 
Class B common stock, or in the form 
of notes, certificates of interest or 
any other type of equity certificate. 
The most popular forms of distribu- 
tion are through the issuance of com- 
mon stock, or the establishment of 
a revolving fund and the issuance 
of revolving fund certificates. 

Once the stockholders had voted 
to form a co-op, had decided how 
the profits should be distributed at 
the end of the fiscal year and the 
type of patronage dividends they de- 
sired to pay, the board of directors, 
at a subsequent meeting, would take 
the necessary steps to put the plan 
into operation. 


dis- 


Revolving Fund Explained 


We will assume first that the cor- 
poration decided to establish a re- 
volving fund for the payment of pa- 
tronage dividends. Under this plan, 
the money previously earmarked for 
patronage dividends is kept in a spe- 
cial revolving fund account and at the 
end of the fiscal year, the patron 
receives revolving fund certificates 
for the amount of his patronage divi- 
dend. 

This certificate specifies that it will 
be retired at the end of a certain 


number of years. The time might 
be 10, 20 or 30 years, or whatever 
the board decides. The 30-year re- 


probably would be 
most popular for oil jobbers. The 
certificate bears no interest and is 
transferable only on the books of 
the corporation. The revolving fund 
certificate states that it is subordi- 
nate to all other debts of the 
poration, both secured and unsecured, 
and that it represents capital con- 
tributed to the company. 


demption period 


cor- 


Plan Described 


Next, we will assume that the 
stockholders, instead of establishing 
a revolving fund, decided to pay the 
patronage dividends through issuance 
of a Class B common stock. This 


Alternate 
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stock could be callable at the sole 
discretion of the board of directors 
and only such dividends would be 
paid as the directors, in their sole 
discretion, might determine. Like the 
revolving fund certificates, the com- 


mon stock would be transferable only 
on the books of the corporation and 
would be subordinate to all secured 
and unsecured debts. Holders of the 
common stock or revolving fund cer- 
tificates would have no voting rights 
in the corporation's affairs. 

If payment of income tax is to be 
avoided on the amount set up in the 


reserve fund, the reserve also must 
be allocated to patrons—that is, each 
patron must be given a book credit 
showing his interest in the fund. 


Each corporation would have to de- 
cide for itself whether it wanted a 
reserve fund. It might not, in view 
of the fact it already would have 
working capital or reserves in the 
form of the revolving fund, or the 
Class B common whichever 
system was being 


stock, 
used. 

In practice, this is the way it would 
work out. At the end of the year, 
the co-op corporation would compute 
its profits, or savings, and pay divi- 
dends on the original capital stock 
according to the percentage previous- 
ly stipulated in the bylaws. Owners 
of this capital stock, of course, would 
be the corporations’ original 
holders. 

If a reserve fund had been set up, 
the percentage of 


stock- 


savings 


required 


by the bylaws would be transferred 
to it Assuming that the corpora- 
tion was operating under the re- 


volving fund system, the balance otf 
the savings would be put into the 


revolving fund and revolving fund 
certificates would be issued to the 
customers on the basis of their pa- 


tronage during the past year 
Under the Class B common stock 
plan, the patronage dividends would 


be put into working capital and com- 


mon stock issued to the customers 
in accordance with their purchases 
during the year. Theoretically, the 


customer is supposed to pay income 
tax on the value represented by his 
certificates or common 
practically, in virtually all 
the customers usually wait until they 
see the cash reporting the 
amount as income. 

It should be emphasized that in 
either of the two plans, the profits 
allocated to customers, either in the 
form of revolving fund certificates 
or common stock, actually are 
as working capital to permit the 
corporation to expand on a tax free 
basis. 


stock but 


( 0-OpsS 


before 


used 


Income Tax Rulings Liberal 


In making out its income tax re- 
turns, the corporation can take the 
position, under the liberal rulings of 
the Treasury Department, that net 
margins distributed to customers in 
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accordance with pre-existing bylaws, 
represents income to patrons, and not 
income to the corporation. It there- 
fore is allowed to exclude the amount 
so distributed from its gross income 
in computing its corporation income 
tax, and is in a position to expand 
on tax free income. 

Let us assume that the corpora- 
tion has been operating for a num- 
ber of years—10, 20 or 30—under 
either of the two plans. What would 
its status be then? 


Taxwise, the corporation is way 
ahead because it has paid income 
tax only on the amount of money 


distributed as dividends to the origi- 
nal owners of the capital stock, and 
on the amount set up as an unallo- 
cated reserve, if such a fund had 
been established. Its large amount 
of tax free capital is represented 
either by common stock or revolving 
fund certificates. The income from 
this capital does not have to be paid 
to the owners of the Class B common 
stock or revolving fund certificates. 
The Class B common stock never 
would have to be redeemed, unless 
the corporation was liquidated. The 
revolving fund certificates, however, 
would call for redemption at the end 
of a specified number of years, pos- 
sibly 30, and would have to be re- 
deemed at that time. This should 
occasion no trouble for the corpora- 
tion, or be disadvantageous in any 
degree, however, because the corpo- 
ration will have had the use of a 
large and constantly increasing 
amount of tax-free, interest-free cap- 
ital for expansion purposes 
period of many years. 


over a 


Revert to Status 


If at any time the corporation 
wants to stop being a co-op and be- 
come a private business again, it 
may do so by repealing the bylaws 
that changed its status and calling 
in the outstanding Class B common 


Can Original 


stock or revolving fund certificates 
as fast as its financial ability will 
permit. When the last bit of paper 


is redeemed, the corporation will once 
more be a private business. There 
will just have been a period in its 
past when it was able to expand on 
tax free income. 

During its years as a co-op, the 
directors at any time may raise the 
ceiling on the amount of dividends 
to be paid the holders of the original 


voting stock. This, of course, would 
permit the payment of larger divi- 
dends but also would result in the 


payment of larger corporate income 
taxes since amounts paid as divi- 
dends on stock are taxed twice, once 
to the corporation and once to the 
stockholders receiving the dividend. 
Salaries in any amount could be paid 
the corporation's officers. Salaries, 
of course, would be subject to per- 
sonal income taxes. 


The foregoing outlined methods of 


converting a private business to the 
status of a co-op could be used in 
any state of the union since it is 
federal tax laws which are involved. 
Methods of changing the charter and 
bylaws would vary somewhat from 
state to state but these are compara- 
tively routine matters. It is recom- 
mended strongly that a business cor- 
poration considering making the 
change have its attorneys look into 
and handle all the details. 


Antiknock Mix Prices Cut 
Again by Ethyl, DuPont 


Ethyl Corp. and E. I. du Pont de 
Nemours & Co. reduced prices on 
their antiknock compounds, effective 
May 27. The reductions were the 
fourth made this year. 


Ethyl’s new price for motor mix is 
55.75¢ per lb. of TEL content, or ap- 
proximately 0.2028c per c.c. For 
aviation mix, the new price is 61.25c 
per lb. of TEL content, or approxi- 
mately 0.2228c per c.c. 


Previous Ethyl prices of 57c on mo- 
tor mix and 62.5c on aviation mix 
had been in effect since May 9. 


DuPont’s new price for motor mix 
is 34.27c per lb. of tetraethyl lead, 
down from 35.04c, and 37.61c per Ib. 
of TEL for aviation mix, down from 
38.38c. The new DuPont prices are 
equivalent to 55.75¢e and 61.25c per Ib. 
of TEL content in motor and aviation 
mixes, respectively, company said. 


Deaths 


Ray D. Mering, 59, marketing man- 
ager of Socony-Vacuum’s White 
Eagle Division, died unexpectedly in 
his sleep at his Kansas City home on 
May 22. 





Mr. Mering entered the oil busi- 
ness while a youth, assisting his 
father, John Mering, in the Mering 
Oil Co., a Great Bend, Kansas, In- 
dependent. In 1916 he went to work 
for Sinclair Oil at Wichita, three 
years later becoming associated with 
the former White Eagle Oil Co. be- 
fore it moved its headquarters from 
Wichita to Kansas City. He was 
made a vice president of White Eagle 
in 1930 after it became a subsidiary 
of Socony, retaining this positon 
until White Eagle was dissolved in 
1935. He had been district market- 
ing manager for Socony since that 
time. 


His long service in the oil industry 
qualified him to become a member of 
the 25-Year Club of API. He was a 
member of several civic organizations 
in Kansas City and was a Shriner. 











Refiners’ Output of 
Gasoline Increases, 
Runs to Stills Gain 


production at U. S. re- 


Gasoline 
fineries rose 724,000 bbls. during 
week ended May 21 compared with 
the preceding week, nearly equalling 


seasonal decline of 779,000 bbls. in 
gasoline inventories on the basis of 
revised figures, according to API 


statistics. 

Gains were shown in comparison of 
figures for the two weeks for out- 
put of all major products, with the 
exception of residual fuels. Kerosin 
production was up 70,000 bbls. and 
gas oil and distillate fuels were uy 
356,000 bbls. Decline in residual fuels 
amounted to 165,000 bbls. 


Gains also were shown in all ma- 
jor products inventories with the 
exception of gasoline. Kerosine stocks 
were up 914,000 bbls., gas oil and 
distillate fuels up 1,806,000 bbls. and 
residual fuels up 1,087,000 bbls. 


runs to stills increased 91.- 
000 b/d from week ended May 14 
to that ended May 21, while crud 
oil production gained 4,550 b/d il 
the same period. 


Crude 


Elsewhere on the supply front thes« 
developments were reported: 


Roosevelt Oil & Refining Corp. said 
its plant has been back on stream 


since May 20, running 5,500 b/d 
crude against 7,500 b/d throughput 


at time it was shut down by an em- 
ployes strike on April 28. Plant was 
still being picketed in a jurisdictional 


dispute between AFL and CIO, al- 
though 41 of 58 employes were back 
on job, company said. Picket signs 
charged company with a “lockout 


H. H. Hewetson, Imperial Oil's 
board chairman, urged in a speech in 
Regina, Sask., on May 24 that avail- 
able capital should now be used t 
construct additional outlets for pres- 
ent potential production in Canada’s 
western provinces rather than fo! 
“premature drilling.’’ He noted thal 
Alberta wells are now being re- 
stricted because markets capable 0! 
absorbing a larger part of potential 
crude output cannot be reached now 


Crude allowable for June was sé! 
at 544,885 b/d by the Louisiana De- 
partment of Conservation. This rep- 
resented an increase of 10,755 b 
over May and an increase of 19,00 
b/d over June, 1948. The new alow 
able was split, 124,136 b/d for North 
Louisiana and 420,749 b/d for Sout 
Louisiana. 


June crude allowable for Kansas 
remained unchanged from Apri! an 
May at 275,000 b/d, according to the 
State Corporation Commission. 
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1,000-Mile Oil Change 
Shown to Be Bargain 


Test Data Shows Longer Drain Periods Are Expensive 
To Motorists; API Lube Committee Hears Wolf of GM 


By HOLGER RIDDER 
NPN Staff Writer 


COLORADO SPRINGS—tThe con- 
troversy between oil industry lubri- 
cation men and the auto industry on 
the 1,000-mile oil change favored bv 
oil men as against the 2-5,000-miic 
change intervals recommended by 
auto manufacturers dominated the 
final day’s session of the API Lubri- 
cation Committee meeting here. (Sec 
NPN May 25, p. 13 for story on 
May 23 session.) 

With three papers on the May 24 
program devoted to the 1,000-mile 
oil change, and with H. R. Wolf of 
General Motors present at the 
sion, the controversy flared into the 
open immediately after three Guif 
Oil men presented their paper, “Er- 

ct of Oil Change Practice on En- 
gine Conditions.” 

Prepared by William A. 
Drake, Jr., and H. H. 
vith Mr. Howe presenting it, the pa- 
per gave a report on a 
30,000-mile road test of vehicles o} 
erating on 1,000, 2,500 and 5,000- 

e oil change intervals. Conclu- 
sions on the basis of tests so far 
nducted by Gulf are: 


ses- 


Howe, rR P. 
Donaldson 


progress 


A 1,000-mile oil change gen- 
erally results in cleaner engines: 
-—Gives more mileage per quart 


il; 
Provides some insurance against 
akdown due to lubricant failure; 
Extended oil change may save 
a few cents a month in oil costs at a 
of possible engine oreakdown 
all oil cost savings could be wiped 
with one repair job. (Partial text 
this paper was published in NPN 
May 25, p. 33). 


in 7 


Points in Paper Questioned 


uring the question period Mr. 
Wolf asked if it could not be im- 
1 from the paper that the oil in- 
try was advocating more frequent 
changes to compensate for dirty 
gasoline. Mr. Howe, who presented 
paper, replied that the auto in- 
du-try’s octane requirements boost- - 
ths demanding higher octane gaso- 
lin. in large quantities—was con- 
tm outing to so-called dirty gasoline. 

he higher the octane demand the 
mre chance you have of dirty gaso- 
lin if it is to be supplied in quantity, 
M: Howe stated. 

Ir. Wolf then implied that the oil 
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industry technical men were not giv- 
ing the customer all the good things 
they had up their sleeve in the way 
of lubricating oils. He referred to 
“super clean” oils with high additive 
content which could be driven from 
5,000 to 10,000 miles without change. 

It was pointed out to Mr. Wolf by 
a member from the floor that the 
cost of such oil to the customer 
would be so great as to wipe out anys 
savings an extended oil change in- 
terval might appear to effect. 

The afternoon session was started 
off by L. T. White, Petroleum Ad- 
visors, Inc., with his paper, “Changs 
Oil Before It Spoils.” The paper 
dealt largely with the sales approach 
to the 1,000-mile oil change (see 
NPN May 25, p. 26 for partial text). 
No controversial discussion followed 
this presentation. 

Controversy Breaks Out Anew 


The paper, “The False Economy 
of Extended Oil Drain Periods,” pre- 
pared by J. P. Haworth and G. N. 





Chrysler Expected to Let 
Oil Service Automatics 


DETROIT Chrysler Corp. 
expects to follow the move of 
General Motors in permitting 
the servicing of automatic 
transmission at oil industry 
service stations. Chrysler prob- 
ably will approve the use of 
the standard fluid which meets 
GM specifications. 

A spokesman for Chrysler 
said: “Since GM has asked the 
industry for such a fluid (au- 
tomatic transmission), we will 
undoubtedly go along with them 
in informing owners of cars 
with our automatic transmis- 
sion that it will be available at 
service stations. We feel that 
GM will make sure that the 
fluid is suitable for all types 
of automatic transmissions. 

“There isn’t enough differ- 
ence in the specifications for 
our fluid and theirs to cause 
any difficulty. We haven't tak- 
en any official action but I’m 
sure that we'll go along with 
GM when they O.K. the fluids 
offered by the petroleum in- 
dustry.” 














News of the Oil Industry 





Jenkins of Standard Oil Development 


Co., and W. G. Perriguey of Esso 
Standard, brought Mr. Wolf to his 
feet again to inject the auto in- 
dustry’s thinking on the matter. 

Though conducted independently of 
the Gulf Oil road tests, and on some- 
what a different basis, the end re- 
sult of both papers was fundamen- 
tally the same—lubricate for safety 
every 1,000 miles. 


Oil Doesn’t Wear Out 


Mr. Perriguey, who gave the paper, 
said that except for unusual condi- 
tions, present day high quality mo- 
tor oils do not wear out any more 
than water does when used to wash 
dirty hands or dirty clothes. How- 
ever, he said, they both become dirty 
with use and no longer are useful 
for the applied purpose. 

In the case of water the dirt may 
be anything that is washed from the 
article involved. With the motor oi! 
the dirt is contamination by un- 
burned or partially burned gasoline, 
metal particles, road dirt, moisture 
and other foreign matter. 

He stated that during the past 
three years extensive laboratory and 
field tests have been carried out bv 
Esso laboratories to determine the 
effect of various drain periods on the 
life of the engine, its reliawility and 
of operation. These 
that the rate of accumulation of con- 
tamination and dirt is proportional 
to the drain periods. 


cost iests show 


The data also show, he asserted, 
that the build-up of harmful depos- 
its and engine wear are 
to the drain period 
erating conditions are 
appreciable oil contamination 
eral, he said, the fewer 
month traveled and the more stons 
and starts made, the more rapid will 
be the accumulation of objectionable 
contamination in the 


The paper 
tained indicates 


proportional! 
whenever op 
conducive to 
In gen 


miles per 


crankcase oil 


stated that data ob 
that oil drain pe 
riods of approximately 1,000 miles 
offer the greatest insurance to the 
motorist for reliable engine perform- 
ance, low maintenanc: 
longer engine life. The 
this ‘insurance’ policy is low, the 
coverage broad and the dividends 
high, Mr. Perriguey concluded 


Mr. Wolf took the floor and de- 
clared there is only one 
the oil change question—change as 
frequently as is necessary to keep 
the engine in clean condition. He 
said the oil and automotive industries 
are not very far apart on the mat- 
ter of oil change interval. 


cost and 
premium on 


answer to 


Urges Compromise at 2,500 Miles 

“Maybe we could get together on 
a compromise figure. General Mo- 
tors now recommends 2,000 to 3,000- 


(Continued on page 55) 
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News of the Oil Industry 








Rigid Safety Rules for Self-Serve 


Stations Urged by New York Jobbers 


Price Protection on Summer Fuel Oil Fills, 
Flexible Imports Policy Asked at Meeting 


By RAYMOND E. BJORKBACK 
NPN Staff Writer 


ELMIRA, N. Y.— The Empire Stat 
Petroleum Assn. in annual conven- 
tion here May 22-24 moved for strict 
safety laws for self-service stations 
before any are built in New York 
state, urged suppliers to provide price 
protection in summer fill-ups for 
heating oil resellers and consumers, 
and endorsed the idea of a flexible 
crude imports’ policy insuring, at 
once, plenty of product for an ex- 
panding market and healthy domestic 
production. 

Also, the association heard: 

1.C. H. Wagner, president of 
American Oil Co., who attacked the 
Gillette divorcement bills as a step 
toward industry stagnation and so- 
cialism at the expense of the con- 
sumer, 

2. W. A. Matheson, director of the 
Oil Heat Institute, who called for 
teamwork between the oil and oil 
burner industries to promote oil heat- 
ing 

3. Prof. Raymond Rodgers, pro- 
fessor of banking, New York Univer- 
sity, who said business’s pains of 
today are just signs of a “realign- 
ment” of prices and the “return of 
competition.” 

1. Raymond Kraemer, Mineola, N. 
Y., credit consultant, who presented 
a financial analysis of three ‘“sub- 
stantial” jobber operations which 
showed they put more than thei 
over-all net profit into capital in- 
vestments in each of the 11 years ot 
the 1938-48 period except one. 

5. Quentin W Regestein, New 
York State Oil Industry Information 
Committee chairman, who outlined 
the committee’s 1949 program 


Self-Serves Study Urged 


In a resolution expressing prid 
in the industry’s. service — station 
safety record, the Empire _ State 
group urged that New York state 
and municipal governments study 
the hazards of self-service operation 
and set standards and rules “before 
self-service stations are constructed 
and operated” in the state. 

The association’s heating oil price 
protection resolution called also on 
jobbers and distributors to extend 
to consumers such deferred payment 
terms and price protection on sum- 
mer fill-ups as may be made possible 
by suppliers. 

On the crude imports matter, the 
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association endorsed the 
taken by the National 
Council, and added: 


position 
Petroleum 


“It cannot be denied that avail- 
ability of foreign crude on our East 
Coast would encourage greater con- 
sumption of fuel oil in that area.” 


Pictures Divorcement Results 


American Oil’s' President Wag- 
ner predicted that success for the 
Gillette divorcement bills would re- 
sult in socialism here such as the 
3ritish have, and urged that the in- 
dustry present a “solid front” against 
increasing government control “in 
this or any other industry.” 





All Officers Re-Elected 


All officers were re-elected by 
the Empire State Petroleum 
Assn. at its meeting May 22-24. 
Three resigned directors were 
replaced. 

Its officers are Melvin O. 
Hickman, X-Cel Oil Corp., El- 
mira, president; Thomas A. 
Brown, Sentinel Oil Co., Inc., 
New Rochelle, N. Y., first vice 
president; Elbert J. Townsend, 
Townsend Oil Co., Le Roy, N. Y., 
second vice president; M. J. 
Connor, Onondaga Oil Co., Inc., 
Syracuse, N. Y., third vice pres- 
ident; George L. Savory, Savory 
Oil Co., Binghamton, N. Y.., 
fourth vice president; Harry B. 
Hilts, New York City, execu- 
tive secretary; Charles A. Lock- 
ard, New York City, assistant 
secretary; E. C. Drake, Drake 
& Mills Oil Co., Syracuse, N. Y.., 
treasurer, and Frank D. Bertch, 
Webaco Oil Co.; Webster, N. Y., 
sergeant-at-arms. 

The new directors are Arnold 
Dubb, Port Petroleum  Co., 
Albany (Green Island), N. Y.; 
Charles E. Bennett, Bennett Oil 
Co., Hempstead, L. I., and Har- 
ley Williams, Williams Oil Co., 
Remsen, N. Y. They replace 
Bert J. Copeland, Copeland Oil 
Co., Inc., Plattsburg, N. Y., Joel 
Hayes, Nassau Utilities Fuel 
Corp., Roslyn, L. I., and Kellogg 
Mann, Kellogg Petroleum Prod- 
ucts, Buffalo, N. Y. 











Among the results he foresaw i 
the oil industry’s principal branch 
are separated from each other a1 
the following: 

1. Slow, partial strangulation « 
the nation’s supply of mobile power 
pipe line companies being slow t 
build lines to new oil fields, pri 
ducing companies hesitating to risk 
new dollars to drill new wells wh« 
they no longer could create “selt- 
owned” transportation facilities, tl 
free flow of oil from well to con- 
sumer’ diminishing, refining ar 
transportation costs rising, middle- 
men taking greater “cuts.” 

2. A chaotic price situation 
leading oil producing states whe) 
refining capacity far exceeds demand 
for products. 

3. In a state like New York, with 
no oil production to speak of, a maxi- 
mizing of profit by the industry's 
various segments “confounding” i 
reasonably sane market. 

1. Loss of interest by refiners in 
improving product except along per- 
fectly orthodox lines, or in making 
discoveries in the chemical field. 

5. Individual marketers having to 
arrange individually for transporta- 
tion from Texas refineries to bulk 
plants in New York, for example 

6. The service station dealer hurt 
by short supply, eventual high prices 
indifferent and inconsistent quality 
spasmodic operation, loss of security 
and freedom. 


Consumers Must Be Reassured 


OHI Director Matheson said that 
in selling oil heating the petroleun 
and oil burner industries must reas- 
sure consumers as to the supply out- 
look, show them how to get mort 
heat per gallon by insulating their 
homes, by oil burner tune-ups, et 
emphasize fuel oil’s favorable pric: 
relationship with other fuels and its 
cleanliness and convenience, and 
meet the challenge of natural gas 

He said 20% “of the people talked 
to recently still have doubts abo 
the fuel oil supply,” also: 

“The oil burner which went into a 
home as a result of the owner’s d 
pleasure with John L. Lewis was ! 


‘sold’ . There is no John L. Lewis 
in the gas industry ... We must sell 
all the way. At every level of ou! 


operation. The office girl, the driv 
the mechanic—-each one has a part 
to play in this battle of the fuels 


“Don’t Waste a Minute” 


When Mr. Kraemer, the credit c:n- 
sultant, recommended that the Fn- 
pire State association have a finn- 
cial analysis made covering about (00 
jobber operations to enable finan: ial 
standards to be set for Independ nt 
marketers, Professor Rodgers ur ‘ed 
the group’s members to follow he 
recommendation “don’t wast 4 
minute.” 
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Editorially Speaking 





Big Summer Fill-up Needed for Industry to Be 


Sate on Heating Oil Supply for Next Winter 


RICE protection on heating oil, suggested, by the 

Empire State Petroleum Assn. last week and put 
into effect on a large scale first by Esso Standard, is a 
practical method to boost lagging off-season fill-up. At 
the same time it is farsighted public relations and for 
the most part sound industry relations. 

For the jobber it removes an uncertainty of the type 
that so often is a breeding ground for complaint against 
the major suppliers in courts, Congress, legislatures and 
federal agencies. The jobber handling heating oil has 
wanted to get ready for next winter so that he could 
serve his customers no matter what the weather, but 
in many, many cases he hasn't been able to risk the loss 
that heavy inventories in a declining market would bring. 
It takes little imagination to realize that industry rela- 
tions would be in a sad state if comes a hard winter and 
the jobber couldn’t meet the demands of his customers 
while the integrated companies could. 

From the standpoint of the whole industry's relations 
with the public, it means greater assurance that the 
householder will have plenty of heating oil next winter. 
And as the industry learned in the winter of 1947-48, 
even the possibility of cold homes means all varieties 
state and federal hammering at the industry. 

The fact is that to get ready for next winter, with an 
lequate margin of safety in the event of severe weather, 
storage at or near the point of consumption needs to be 
led. With refining capacity greater, with transportation 
better shape and with more storage available at the 
marketing level than a year and a half ago, the indus- 
would have no excuse if there were a repetition of 

1947-48 supply-demand trouble. But the only way 
be certain that the heating oil consumer will be able 
get the fuel he needs is for the industry to load up its 
n storage and to get the consumer to fill his. 


some of the smaller suppliers may not be able to offer 
e protection to their reseller customers. To the ex- 
tent that such may be true, the program has an un- 
tunate aspect because these smaller suppliers may 
1 it increasingly difficult to move heating oil. 
sut something had to be done to start a large-scale 
v of material into jobber and consumer tanks. With- 
a price protection policy by large suppliers, such a 
vy did not seem to be in the picture. It was this rea- 
soning which led the Empire State association to urge 
program upon the industry. 
bbers who are offered price protection by suppliers 
“1! in many instances make similar arrangements with 
th ir customers, because every marketer of heating oil 
Ss soing to find that fill-up this coming summer will re- 
qu re aggressive action. The householder in those regions 
Wr ore last winter was mild will have to be repeatedly 
in impressively reminded that a repetition of such freak 
We ither is not probable. And with prices of many other 
® 1modities declining, the householder is not likely to 
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fill his tanks in July unless he knows that he can’t save 
money by waiting until November. 

Most companies, large and small, that market heat- 
ing oil have good summer fill-up campaigns that have 
operated successfully for years. But in view of the prob- 
ability of customer apathy due to last winter’s warm 
weather in the areas where oil burners are most numer- 
ous, oil marketing associations would do well to rein- 
force these individual efforts. 

State and regional associations could assemble facts 
about weather—last winter’s and the previous year—and 
what effect these variations had on fuel oil demand 
These groups also could serve as clearinghouses for 
ideas on how to convince the consumer that he should 
be prepared. 

The Marketing Division of the API, which is seeking 
ways to be of service to marketers, might lend a hand 
by preparing a booklet on the reasons for summer fill- 
up which fuel oil marketers could distribute to consum- 
ers. This division did a good job a year and a half ago 
with a booklet giving tips on conservation of heating oil. 
It might at least investigate the extent of the demand 
in the industry for a similar publication now on why the 
consumer should fill his heating oil tanks during the 
summer. Since the bulk of heating oil is distributed by 
Independent marketers, anything that the API Market- 
ing Division might do to boost summer fill-up would be 
in keeping with the division’s declared policy of making 
itself more useful and attractive to Independents 

Not since the demand for distillates took its gigantic 
postwar jump has heating oil marketing faced the chal- 
lenge that it does this summer in moving product as far 
as possible before the heating season. In the first two 
postwar years the consumer had the buy-everything-you- 
can-get-as-soon-as-you-can attitude. The heating oil sup- 
ply pinch of the third postwar winter made it easy to 
sell fill-up last summer. 

The whole picture is reversed now, and whatever any 
company or association can do to bring the facts to the 
user of oil heat will be needed to convince him that he 
should fill his tanks this summer. 

Though price protection appears to be the primary 
key to adequate fill-up this summer, it will not be the 
whole answer, no matter how widespread it becomes. 
Plenty of salesmanship will be required, too. 





Good thoughts, even if they are forgotten, do 


not perish—-Publilius Syrus. 


NATIONAL PETROLEUM NEWS always welcomes 
comments on its editorials. Please address War- 
ren C. Platt, Editor, 1213 West 3rd St., Cleve- 
land 13, Ohio. 





























































































































































































































Majors Spend $634 Million More Than Net 
Earnings in 1948 to Expand Facilities 


By NPN Staff Writer 

Capital expenditures of 20 major oil companies ex- 
ceeded net profits by more than $634 million in 1948, 
a compilation by NATIONAL PETROLEUM NEWS shows. 

These and other figures are shown in a group of ta- 
bles appearing on this page and on pages 26 and 27. 
The tables were prepared by NPN from the annual re- 
ports of 20 major oil companies, three subsidiaries otf 
majors, nine smaller integrated companies, seven com- 
panies engaged primarily in producing and one large 
exclusively marketing company (Standard of Kentucky). 
An additional table compares first quarter earnings for 
1948 and 1949 of those majors that make quarterly fi- 
nancial reports. 

Following are some highlights from the tables: 


Major Oil Companies 


The only notable change in the relative size of the 
major companies, as measured by gross operaiing rev- 
enue, was Phillips, which jumped from 13th place in 
1947 to ninth place in 1948. The 1948 figures on gross 
operating revenue shows the companies in the following 
order: Jersey Standard, Socony-Vacuum, Standard of In- 
diana, Texas, Gulf, Shell, Standard of California, Sin- 
clair, Phillips, Cities Service, Sun, Atlantic, Tide Water, 
Continental, Pure, Standard of Ohio, Union, Ohio Oil, 
Skelly, Mid-Continent. 

Profits of the 20 majors were 54% higher in 1945 
than in 1947, but in the first quarter of 1949 were 18° 
lower than the first quarter of 1948. This decline is due 
primarily to reductions in distillate and residual prices. 

State and federal income taxes and property taxes ot 
these companies were 50% higher in 1948 than in 1947. 
These taxes, which do not include taxes collected on 
sale of products for the various units of government, 
exceeded a billion dollars. 

Taxes collected on the sale of products rose 11%, and 
totaled $1,714,000,000—just $118,000,000 less than the to- 
tal net profits of the companies. Since most of the ma- 
jors paid out only a fourth or less of net profits in divi- 
dends, the amount of taxes collected on the sale of 
products was about four times as much as the stocl 
holders received. 

Adding the two tax items together—taxes paid by thi 
20 majors and taxes collected by these companies on 
products—the total is nearly three billion dollars. 

Following are percentage increases for 1948 over 
1947 for most of the columns in the major company 
tables 


Total assets 18% 
Net crude production 10% 
Refinery runs to stills 8% 
Net profit 54% 
Capital expenditures 24% 
Gross operating revenue 35% 
Taxes paid to governments 50% 


Taxes collected for governments 11% 


Standard (New Jersey) has the largest figure in each 
of the cclumns. Following is the ranking of the first 
five in several categories: 

Net profit (in millions of dollars)—Jersey Standard 
365; Texas Co., 165; Standard of California, 161; Gulf, 
153; Standard of Indiana, 140. 

Capital expenditures (in millions of dollars) 
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Standard, 529; Standard of Indiana, 252; Gulf, 239 
Texas Co., 235; Socony-Vacuum, 194. 

Gross operating revenue (in millions of dollars)—Jer 
sey Standard, 3,300; Socony-Vacuum, 1,353; Standard « 
Indiana, 1,236; Texas Co., 1,080; Gulf, 1,068. 

Total assets (in millions of dollars)—Jersey Stand 
ard, 3,526; Standard of Indiana, 1,500; Socony-Vacuun 
1,443; Texas Co., 1,277; Gulf, 1,191. 

Domestic net crude production (in millions of barrels 
—=Jersey Standard, 156; Standard of California, 98; Texa 
Co., 96;.Gulf, 86; Standard of Indiana, 80. 

Refinery crude runs (in millions of barrels)—Jers« 
Standard, 273; Socony-Vacuum, 172; Standard of In- 
diana, 156; Texas Co., 145; Gulf, 140. 


Other Integrated Companies 

Net profits of the nine smaller integrated compani: 
in the study increased by 58%, comparing 1948 with 
1947. This was somewhat greater than the increase 
net profits for the 20 majors. 

As with the majors, the dividends per share repre- 
sented only about a fourth of the net profit per shar 
Figures on capital expenditures were available on t 
few of the companies to make a tabulation, but thos 
that were available indicated that capital expenditur 
exceeded net profits and that such expenditures in 1948 
were higher than in 1947. 

Producing Companies 

The seven producing companies showed an increa 
of 48% in net profits for 1948 over 1947—less thi 
either of the two groups of integrated companies. 

These companies paid out in dividends to stockhol 
ers-a larger percentage of net profits than did the 
tegrated companies. 

Standard of Kentucky 

This is the largest exclusively marketing company 
in the country. Its net profit in 1948 was 36% abo’ 
1947, which figure is lower than the average of tl 
20 major integrated companies, but higher than two 
of the majors and about equal to a third major. 


First Quarter Reports—Major Companies 


‘| Increas¢ 
Company Net Profit 1948 Net Profit 1949 or Decreas 


Atlantic 8,180,000 7.729.000 — 6 
Cities Service 19,976,000 18,510,000 7 
Continental 13,850,000 10,835,000 —22 
Gulf 38,517,000 26,973,000 30 
Mid-Continent 7,007,000 3,357,000 52 
Ohio 12,447,000 9,941,000 20 
Phillips 18,154,000 12,713,000 —30 
Pure * * 

Shell Union 28,980,000 21,422,000 —26 
Skelly 8,960,000 7,784,000 —33 
Sinclair 21,000,000 15,000,000 —29 
Socony-Vacuum 33,000,000 26,000,000 —21 
Standard (Calif.) 37,107,000 37,389,000 + j 
Standard (Ind.) 7 ° 

Standard (N. J.) * 75,000,000 
Standard (Ohio) 6,053,000 3,912,000 —35 
Sun * * 

Texas 27,975,000 28,870,000 + 3 
Tide Water 11,163,000 9,020,000 —19 
Union 7,795,000 7,403,000 — 6 

Total 300,164,000 246,858,000** —17. % 


No quarterly report available 
* Does not include Standard (New Jersey) because compar ble 
figure for 1948 not available 
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THE POPULAR 


; SYSTEM OF 


Money” 


America is the land of More-for-your-Money. 





948 Today when you get into your car you get more miles per dollar on your tires, more miles 


per gallon on your gasoline, more luxury per hour out of the car itself. 
- : And do you know why ? 


c- It’s a “system.” The American System of free opportunity —of free incentive. If there were 





no opportunity for profit there would be no incentive for business and no way to make the 
investments in wells, refineries, and delivery systems that are bringing you the 50% more 


ond petroleum products needed today over prewar. 


ee Frankly, another duty of the management of this company is to earn money for the 
investors who risk their savings in it. When we pay dividends we are only “paying our rent” 


on the money we are using. 


To earn this profit we must attract customers. The only way we know to do this is to give 
you good value for your dollar, to price our products so fairly within market conditions that 


you will not want to buy anywhere else. 





When we make a profit we do it by making driving and living more economical for you. 


It's the “system.” 


Is it a bad system ? 


FLEET-WING CORPORATION 


1438 MIDLAND BUILDING « CLEVELAND, OHIO 
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Company 


Anderson-Prichard 


Ashland 


Crown-Central 


Deep Rock 
Derby 
Hancock 
Lion 
Quaker 
Sunray 
Total 


Anderson-Prichard 


Ashland 


Crown-Central 


Deep Rock 
Derby 
Hancock 
Lion 
Quaker State 
Sunray 

Total 


Company 
Amerada 
Barnsdall 
Honolulu 
Houston 
Plymouth 
Seaboard 
South Penn 
Total 


Company 
Creole 
Humble 
Pan-Am 
Total 


State 


Net Profit 
194 


Net Profit Per Share 


1947 1947 
2,987,946 5,396,957 3.67 
2,898,034 7,856,992 2.82 

744,221 3,219,066 NA 
2,575,000 3,052,000 6.45 
1,196,446 1,963,802 4.45 
4,155,235 4,429,443 16.97 
7,991,287 11,722,432 6.83 
2,762,549 2,510,644 2.98 

10,008,611 15,644,234 1.81 


35,319,: 


329 


55,795,570 


Total Assets 


1947 


23,583,255 
23,787,134 
13,834,296 
24,103,900 


6,521,000 


15,175,860 


39,348,196 
24,699,730 
105,110,629 
276,164,000 


1948 
28,074,862 
65,827,216 
19,047,032 
36,106,673 
10,740,000 
20,854,060 
63,875,852 
25,918,794 

136,030,805 

406,475,294 


Nine Smaller Integrated Companies 


Dividend Per Share 





Gross Operating Revenue 


1948 1947 1948 1947 1948 
6.64 1.00 1.50 22,078,707 29,262,44( 
4.67 NA 1.05 29,066,894 63,724,35: 
NA NA 25 17,803,759 33,780,266 
7.64 1.70 2.00 32,799,000 41,132,00( 
7.31 1.25 1.65 9,957,897 14,455,28: 
17.40 1.00 4.00 27,257,656 42,864,90: 
10.02 1.75 2.75 54,250,031 66,645,121 
2.71 1.75 1.50 12,071,373 46,863,406 
2.78 .00 .90 38,117,795 65,527,181 


Net Crude Production Bblis. 


273,403,112 


404,254,99 


Refinery Crude Run Bbls. 


1947 1948 1947 1948 
3,301,740 3,352,276 3,487,005 3,621,142 
8,030,000 6,768,560 9,370,696 
2,756,000 3,009,000 1,350,000 4,529,000 

893,222 1,000,065 2,702,837 2,758,037 
3,843,962 3,179,058 4,257,513 3,673,929 
4,111,573 5,049,260 6,466,825 8,026,510 

838,107 793,645 3,428,000 3,222,000 

12,435,253 12,337,430 1,980,789 9,920,424 


Seven Producing Companies 


Net Profit 


1947 
14,919,626 
9,119,031 
7,001,000 
4,046,093 
4,197,000 
5,941,000 
6,750,313 
51,974,063 


Net 

1947 
130,750,300 
124,107,000 
14,033,073 
268,890,373 


1948 
22,642,252 
13,473,629 
13,246,000 

6,092,536 
6,595,000 
6,781,000 
7,910,865 
76,741,282 


Net Profit 
Per Share 
1947 1948 
9.46 14.35 
4.10 6.06 
7.47 14.13 
3.60 5.53 
4.01 6.38 
4.83 5.52 
3.86 4.59 


Dividend 

Per Share Gross Operating Revenue Net Crude Production Bbls. 
1947 1948 1947 1948 1947 1948 
3.00 6.00 47,225,205 68,412,953 20,066,667 22,660,576 
1.55 3.00 24,433,212 37,150,304 10,312,286 11,533,581 
3.25 6.09 19,950,244 29,348,667 10,172,631 11,099,000 
1.00 2.00 13,500,695 18,344,786 3,467,295 3,313,604 
1.50 1.90 11,060,000 17,806,000 4,817,008 5,144,376 
1.50 2.00 19,859,000 28,718,000 8,192,000 9,013,000 
3.50 3.60 29,761,000 33,740,000 3,881,410 4,114,572 

165,789,356 233,520,710 60,909,297 66,878,709 


Three Subsidiaries of Major Companies 


Profit 
1948 
198,655,600 
186,069,000 
14,281,296 
399,005,896 


Gross Operating Income 


1947 
378,614,117 


724,560,000 1,050,570,000 


229,218,858 


Net Crude Production Bbls. 


Refinery € 


‘rude Runs 


to Stills Bbls. 


1948 1947 1948 1947 1948 
547,108,318 178,866,425 197,889,612 21,611,650 25,784,700 
125,268,000 134,797,800 83,001,000 91,243,800 
292,244,015 4,901,950 5,861,124 40,236,505 41,409,240 


1,332,392,975 1,889,922,331 




















Explanation of the tabulations on this page 


and an analysis of some of the more important 


figures is found in an article on p. 24. 

































































































































26 


Net Profit 
Per 
Dividend 
Capital Ex. 
Increase Cap 


Gross 


Standard Oil Co. (Kentucky) 


1947 1948 
$9,464,005 $12,856,518 
Share $3.63 $4.94 
$2.00 $2.65 


$6,107,676 
Ex. 


Operating $155,418,173 


$6,512,670 
6.6% 


$200,334,520 


axes $5,770,000 $7,970,000 
Taxes Collected $43,000,000 $48,000,000 
Total Assets $69,172,495 $76,938,400 











309,036,375 338,548,536 144,849,155 158,437,740 
Explanatory Notes for Tables on p. 27 


* Cities Service financial figures are for en- 
tire Cities Service organization, including non oil 
subsidiaries. Of the $112,000,000 used for capi- 
tal expenditures in 1948, $75,000,000 was spent 
by the petroleum companies of Cities Service. 
Operating income of Cities Service for crude and 
refined oils was $354,134,000 in 1947 and $468,- 
702,571 in 1948. 


+ Capital expenditure figures for Standard Oil 
Co. of California are domestic only. 


The tax figures for Skelly are for provision 
of income tax only. 


t Figures in table are for United States only. 
Total net crude production for Gulf Oil Corp. 
was 142,132,626 bbls. in 1947 and 166,428,163 
bbls. in 1948. Total net crude production for the 
Western Hemisphere for the following com- 
panies: Sinclair—36,431,475 bbls. in 1947 and 39,- 
143,876 bbls. in 1948; Socony-Vacuum—86,870,- 
000 bbls. in 1947 and 111,264,000 in 1948; Stand- 
ard Oil Co. (New Jersey)—363,080,000 bbls. in 
1947 and 393,450,000 bbls. in 1948. 
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BY 
29 
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24 


700 
R00 
240 
740 





Company 
Atlantic Refining 
*Cities Service 
mtinental Oil Co. 
uf 
d Continent 


lio Oil 
hillips 

ire 

ell Union 
nelair 


elly 
‘ony-Vacuum 
andard (Calif.) 
indard (Ind.) 
andard (N. J.) 


(Ohio) 


wAVIO BQO 


tn tat 2 


Standard 
Sun Oil 
Texas Co. 
Tide Water 
Union of Calif. 


Total 


Company 
Atlantic Refining 
‘Cities Service 






Continental Oil Co. 
Gulf 
Mid Continent 
Ohio Oil 
Phillips 
Pure 
Shell Union 
Sinclair 
Skelly 
Socony-Vacuum 
Standard (Calif.) 
Standard (Ind.) 
Standard (N,. J.) 
Standard (Ohio) 
Sun Oil 
Texas Co. 
Tide Water 
Union of Calif. 

Total 

Company 
Atlantic Refining 
Cities Service 
ontinental Oil Co. 
Mid Continent 
yh Oil 
Phi ips 
Sh Union 
Si air 
Sor ny-Vacuum 
Standard (Calif.) 
Standard (Ind.) 
Slaidard (N. J.) 
Sta lard (Ohio) 
sun Oil 
+X is Co. 

Water 


1 of Calif. 








Total 


June 1, 1949 


1947 
15,897,652 


_ 40,464,786 
_ 31,356,663 


95,540,059 
18,638,932 


29,161,496 
40,893,647 
21,197,069 
59,875,000 
52,432,125 


21,090,936 
97,708,927 
107,268,575 
94,880,715 
268,626,580 


16,390,585 
24,339,913 
106,312,617 
30,175,955 
18,910,860 


1,191,163,092 





20 Major Integrated Companies 


Net Profit 
194 


35, 
65, 


54 
153 
24 


72 


657,124 
777,039 


,216,729 
539,299 
{681,992 


49, 


333,158 


,630,997 


41,672,136 
111,396,00 


81 
38 


161 


,048,602 


914,350 
132, 


800,055 


491,932 


140,079,286 


365, 


23, 
42, 


604,976 


783,197 
853,839 


165,980,980 


39, 


31 


387,374 


,293,147 


1,832,142,212 


— 


i) 


10,532,728,853 14,167,908,186 


1 


Ne 


ry 


13, 


Net Profit Per Share 


Common Stock 


1947 1948 
5.32 12.68 
6.61 11.24 

10.53 13.53 

10.03 13.28 
4.44 7.52 
8.11 12.01 
4.77 9.91 
4.44 8.27 
4.37 6.76 

21.49 36.04 
3.13 4.18 
8.25 12.42 
6.21 9.16 
9.83 12.44 
4.41 6.39 
5.28 8.61 
7.90 12.03 
4.57 6.04 
3.85 


6.51 


! 
' 


Gross Operating 
Revenue 


1947 
320,144,560 
468,925,946 
228,730,662 
797,211,423 
113,355,626 


130,772,341 
302,772,051 
244,412,577 
628,105,000 
488,387,933 


121,323,798 


,043,054,519 


530,131,667 
910,746,050 
354,916,766 


198,645,034 
356,841,425 
819,210,821 
303,253,069 
171,787,585 


1948 
435,149,546 
593,435,430 
330,280,783 

1,068,876,539 
144,233,482 


191,385,429 
493,724,011 
281,319,490 
830,421,000 
636,568,727 


180,044,371 
1,353,098,250 
735,789,985 
1,236,957 ,533 
3,300,785,651 


245,157,216 
147,309,191 
1,080,886,431 
373,499,989 
208,985,132 


Total Assets 


1947 
329,644,730 
899,585,227 
209,224,483 
929,168,890 
115,647,714 


163,773,023 
439,289,341 
244,540,177 
533,911,823 
637,162,536 


128,997,797 


,261,974,200 


876,185,264 


268,103,846 
,995,989,693 


188,866,085 
237,502,954 


,111,289,026 


262,942,738 
seslenattasiatatedl 


024,930,55: 






1948 
382,557,612 
991,851,278 
261,949,817 

1,191,004,087 
137,145,571 


203,389,193 
579,273,529 
270,967,853 
640,568,987 
710,125,230 


169,015,454 
1,443,034,000 
1,074,525,652 
1,500,049,488 
3 3,348 


2 

2 
1,2 
) 

2 

> 

2 


1.50 
1.50 
2.50 
2.75 
3.25 


1.75 
2.50 
1.50 
2.25 
1.25 


2.50 
1.00 
3.20 4 
2.00 2. 
4.00 2. 


1.375 1 
1.00 a 
3.00 3. 
1.05 i. 
1.10 1 


Cash Dividend 
Per Share 
1947 1948 


2.00 
3.00 
3.50 
3.00 
3.75 


2.30 
3.00 
2.00 


Annual Reports 





+ Capital 
Expenditures 
1947 1948 
38,890,000 52,093,000 
96,000,000 112,000,000 
43,604,741 51,324,738 
180,956,306 239,550,000 
22,311,737 23,498,991 
26,791,000 31,660,000 
87,883,694 138,968,629 
39,000,000 46,000,000 
138,431,000 122,717,000 
89,187,000 99,531,000 
24,328,685 35,903,415 
141,400,000 194,300,000 
133,275,229 138,449,145 
220,000,000 252,000,000 
425,667,000 529,415,000 
29,130,113 27,772,145 
37,459,000 54,292,000 
138,159,072 235,000,000 
34,481,145 39,286,815 
36,289,849 41,922,030 


++Taxes (Except 
Taxes on Products) 


1947 
14,602,400 
31,608,778 
14,631,723 
52,773,483 
13,293,046 


13,830,000 
22,321,223 
12,985,114 
34,673,000 
35,604,000 


6,731,000 
57,748,621 
38,068,538 
43,774,740 


186,560,451 


680,682,811 


9,947,464 
17,256,940 
49,930,679 
16,592,679 

7,748,932 


1948 
21,338,761 
51,957,059 
26,934,810 
78,724,028 
14,655,464 


21,814,000 
32,368,030 
18,552,121 
61,794,000 
45,747,000 


10,670,000 
77,382,387 
69,902,590 


70,301,567 


267,902,716 


13,972,021 
27,769,268 
77,310,494 
20,495,303 
11,449,512 


1,021,041,131 


t Net Crude 
Production In Bbis. 


1947 
24,330,000 
29,264,000 
38,308,687 
78,882,505 

7,246,861 


33,049,523 
34, 740. 758 
25,.804.: 

(pe 356,000 


28,884. 694 


17,829,544 
69,300,000 
89,295,750 
70,464,282 


145,270,000 


9,625,866 
33,079,593 
89,751,538 
32.295.523 
27 ,743,000 


1948 
27,663,000 
2,375,000 
10563 339 
86,154,276 
7,897,605 
35,227,224 
39,880,964 
28,104,512 
78,550,000 
33,670,546 


22,173,582 
76,860,000 
98,783,400 
80,978,286 
156,648,000 


1 053,51 7,901 


— 


047,657 


1,985,243,571 2,466,683,908 


Taxes 


On Sale of Products 
1948 


11,779,589 
88,568,000 
35,340,037 
141,900,976 
4,254,468 


1947 
38,500,520 
74,563,000 
32,475,189 


132,776,167 


13,008,320 


8,384,000 
60,000,000 
42,500,000 

103,129,000 
91,000,000 


12,291,055 
160,263,041 
79,848,136 
142,252,684 


231,978,000 


31,859,722 
56,499,043 
166,532,295 
38,557,455 
31,239,382 


009 


% Increase 

In Capital 
Expenditures 
1948 over 1947 


33.9 
16.7 
17.7 


9 


Oe. 


or 
jw > 


15.5 


Collected 


9,741,000 
73,000,000 
44,250,000 

111,950,000 
97,000,000 


13,336,369 
167,957,655 
93,674,312 
2 55,853,420 
272,983,000 


J 


— 
‘ 


or 
on 
6: 
7 
4: 
2 
on 


&r 65 oF 99.8 


4 
85 
1 
2 


1,714,327, 


Refinery 
Crude Kun Bpls. 


1947 
50,322,000 
64,555,000 
21,623,727 

134,897,459 
12,926,598 


8,667,000 
33,498,483 
29,081,429 

102,934,000 
89,990,046 


11,724,951 
167,900,000 
98,748,966 
134,663,854 
256,595,000 


34,045,966 
59,399,386 
139,079,232 
63,883,466 
36,976,000 


1,551,512,563 


1948 

271.000 
2,628, O00 
23,585,475 
a0'bee ane 
15,483 


53, 
79 
‘“ 


9.331.000 
51,111,274 
38, 291, 


116,2 
94, 


29 


63, 


1,681, 





5,068,220 
10,236 


00° 103 


,819 


258,000 
591.482 


2,073,837 
2,750,000 
2,401,581 
206,614 
036,000 


456,163 
792,654 
145,978,5 
59,751,654 
10,989,000 


545 S77 


Ok 


,f490 
7,763 


992 


565 
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PLANNING FOR PROFIT 





Julius Seiy stands in front of his fleet of 13 tank trucks which delivers products to 23 service stations. Last year the com- 


pany marketed more than 5 million gals. of gasoline and fuel oil. 


this year 


Company expects to increase its business at least 20%, 


Jobber Expands Bulk Plant to Move 20% 
More Product at Lower Operating Costs 


Independent Marketer Installs Modern Plant, 
Increased Storage Capacity and Loading Racks 


By LEONARD CASTLE 
NPN Staff Writer 


At an age when most men are 
thinking of retiring, if they already 
haven’t done so, Julius Seiy of Lake 
Shore Oil Co. at Cudahy, ‘Wis., is 
completing an expansion program 
which involves the erection of a mod- 
ern new bulk plant equipped with 
latest type pumps and motors, stor- 
age tanks and loading and unloading 
racks. Mr. Seiy, who recently retired 
as president of Wisconsin Petroleum 
Assn., Was born in Hungary 65 years 
ago last March 24. 

Anticipating a constantly mount- 
ing demand for petroleum products 
in the next several years, with in- 
creased opportunities for marketers, 
Mr. Seiy began his 
profit shortly after the end of the 
war. He believed, especially, that 
consumption of fuel oil would grow 
rapidly, and consequently decided 
that a large portion of the new plant 


28 


planning for 


should be designed to speed handling 
and delivery of this product. 

Mr. Seiy predicts that his new 
plant will result in a business in- 
crease of at least 20% this year 
while at the same time proportionate 
operating costs will be slashed con- 
siderably by the intense speedup of 
product movement through the plant. 


Features of Bulk Plant 

These are outstanding features of 
Mr. Seiy’s new bulk plant: 

1. His former storage capacity is 
increased by 500,000 gals. 

2. Latest type pumps, sheltered 
in a new pump house, increase the 
flow of products as much as six times 
their former rate. 


9 


3. Five tank cars may be emptied 


simultaneously at the new tank car 


unloading rack. 
4. Four tank trucks may be filled 
concurrently at the new loading rack. 
oO. A new transport unloading 
rack, when completed later this year, 


will permit four transports to be 
emptied at one time. 

Mr. Seiy’s new storage consists of 
two 250,000-gal. upright cone roof 
tanks, one for No. 1 range oil and 
the other for No. 2 oil. Within the 
next few months he expects to add 
a third 250,000-gal. tank for No. 1 
oil, bringing the total new storage to 
750,000 gals. 

With his old storage of 350,000 
gals., which is mostly for gasoline, 
the total capacity of the expanded 
plant will amount to 1,100,000 gals. 
Of the old storage, 168,000 gals. is 
underground in 12 tanks while the 
remainder is above ground in three 
tanks. 

Mr. Seiy’s former tank car un 
loading rack consisted of a single 
tower and a railroad siding of 150 
ft. To erect the new rack, Mr. Sel) 
acquired an additional 130 ft. of sid- 
ing, bringing the total to 280 ft. A 
catwalk, level with the top of the 
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designer, builder, 


lessor of tank cars= 


GENERAL AMERICAN 


No matter where a GATX car rolls, 
it’s never far from one of the many 
General American Maintenance Shops. 
These strategically located shops 

keep the cars used by General 


American’s customers rolling. 


GATX 
GENERAL 


Ww 


GENERAL AMERICAN 
TRANSPORTATION CORPORATION 


135 South LaSalle Street - Chicago 


District Offices: Buffalo ® Cleve- 
land ® Dallas © Houston ® Los 
Angeles © New Orleans *® New 
York © Pittsburgh © St. Louis 
* San Francisco * Seattle ® 
Tulsa @ Washington 


Export Dept., 10 East 49th Street, 
New York 17, New York 


cooperation with the rail- 

ds, experienced record-keep- 
in: and traffic control distribute 
more than 40,000 GATX cars 
to meet shippers’ special and 
se isonal requirements. 




























Planning for Profit 















































tank cars, extends along the unload- with the three and a half hours re- 
ing area parallel with the tracks. At quired previously by the single tow- 
right angles to this walkway, five er. This is a six-fold increase in 
short runways, balanced by weights, speed but actually, considering that 
swing over the tank cars to enable five cars now may be unloaded at 
the attendant to reach the dome safe- once, instead of a single one previ- 
ly and quickly and adjust the auto- ously, the potential speedup is 30 
matic overhead swivel preparatory times the former rate. 


to withdrawing the products. From the tank car, the products 


flow through four 4-in. underground 
The new equipment will unload a lines to the pump house 200 ft. away. 
tank car in 35 minutes, compared The pump house contains six 3-in. 


Unloads Tank Car in 35 Minutes 


Lake Shore's new tank truck loading rack permits four trucks to be filled with four 

different products concurrently. Six counter balanced truck loaders are equipped 

with 3-in. swivel head Neptune meters and 3-in. lines. Trucks are loaded at rate 
of 250 gals. per minute compared with former speed of 100 g.p.m. 
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Here is a view of Lake Shore Oil Co.’s new tank car loading rack which unloads five tank cars simultaneously through 4-in. 
line which extends to a newly constructed pump house. New equipment empties a tank car in 35 minutes, compared with 
31/, hours required previously by a single tower 


pumps with a capacity of 240 gal 
per minute per unit. The pumps ar 
powered by six 5 h.p. motors with 
air eliminators and strainers. Eight 
3-in. lines carry the products to thi 
storage tanks. 


Greatly increased speed also is a 
feature of the tank truck loading 
rack. Four trucks, two on eithet 
side of the rack, may be loaded si- 
multaneously with four different 
products at the rate of 250 gals. per 
minute, as compared with the former 
speed of 100 gals. per minute. Th« 
six counterbalanced loaders are 
equipped with 3-in. swivel head me- 
ters and 3-in. lines. Here again the 
increased speed of pumping presents 
only a partial picture for only two 
trucks could be loaded at the samé¢ 
time by the old rack. 


When the new transport unloading 
rack is erected, it will permit the un- 
loading of four transports simultane- 
ously, whereas two may be emptied 
with the present equipment. But it 
takes an hour and 15 minutes to un- 
load one 5,600-gal. transport with 
this equipment, while the same trans- 
port will be emptied in 20 to 25 min- 
utes by the new rack. 








To indicate what the anticipa 
20% increase in movement of prod- 
ucts this year will mean to Mr. Seiy’s 
business, he explained that last ya! 
he marketed more than = 2,300,()0! 
gals. of gasoline and 2,200,000 gzals 
of fuel oil Most of the increased 
business is expected to be in fuel 0! 
as sales of burners in the area hiv 
spurted tremendously since the wal 


It was this upswing in sales 








ding 
. un- 
ane- 
ytied 
it it 
) un- 
























June 1, 1949 





How George and Jean won $2,000 college scholarships 


These two young Westerners, Jean Hathaway of Chico, 
California, and George Emde, Jr. of Lodi, California, 
will begin college next fall with the help of $2,000 
scholarships awarded by Standard of California. 

They were chosen as outstanding among 4-H Club 
and Future Farmers of America members who raised 
and showed their own livestock at the recent Grand 
National Junior Livestock Exposition in San Francisco. 
Four other scholarships of $1,000 each were also 
awarded—to Mary Lee Hay of Lovelock, Nevada; Robert 
Young of Quincy, California; Ralph Boyd of Lancaster, 
California; and James Buell of Buellton, California. 

Scholastic ability, leadership, personality, records in 
club projects were all considered by 4-H Club and 
F. F. A. judges. 

We'd like to say “Good Luck!” to George, Jean, Mary, 
Robert, Ralph and James. We know they'll do a fine 
job in school...and later as good citizens of the West. 









Standard Oil Company of California 














































































































































































Planning for Profit 





burners which brought to his atten- 
tion the fact that consumption of 
fuel oil was certain to increase and 
that if he were to capitalize on this 
new business he would have to ex- 
pand his facilities. 

In fact, Mr. Seiy has gone into the 
burner business himself on a lim- 
ited scale. Without employing any 
extra salesmen, or pushing the prod- 
uct particularly, he sold some 50 
burners last year. He first began 
handling them as a convenience for 
his customers and a stimulant for 
fuel oil sales and is making a study 





This is the service station in front of Lake Shore’s bulk plant in Cudahy, Wis. 





and one of 23 which he supplies 


now to determine whether he should 
go into the burner business on a more 
widespread scale. At the moment he 
is not convinced it is economically 
feasible. 


Mr. Seiy supplies 23 service sta- 
tions in the area, three of which he 
owns. Cudahy is a suburb of Mil- 
waukee. 


Assisting him in the business op- 
eration are Mr. Seiy’s three sons, 
Julius, Jr., vice president and di- 
rector, and Elmer and Frank, di- 
rectors. 


Phillips’ New Lube Plant Goes on Stream 


At Kansas City; Avgas 


KANSAS CITY—tThe new lubricat- 
ing oil and canning plant of Phillips 
Oil Co., subsidiary of Phillips Petro- 
leum Co., located adjacent to Phil- 
lips’ Fairfax refinery at Kansas City, 
Kans., was opened for public inspec- 
tion early this month. 

New plant approximately doubles 
Phillips’ lube manufacturing capac- 
ity, and can make between 2,000 and 
3,000 b/d of lubricating oil, depend- 
ing on grade and stock. It was built 
to concentrate lube manufacture in 
one spot to serve all Phillip’s market- 
ing territory. 

Plans call for shutting down lube 
manufacturing facilities at Phillips 
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Equipment Adapted 


Petroleum’s Okmulgee, Okla., refin- 
ery by mid-July, according to K. S. 
Adams, Phillips president. Manufac- 
ture of gasoline and distillate fuels 
will continue at Okmulgee, however, 
he said, and the plant will have a 
crude throughput of approximately 
8,000 b/d. Personnel already is being 
shifted to the new plant as new units 
start up, and those who are not need- 
ed there will be placed elsewhere in 
the Phillips organization. 


New Operations Unique 
The new lube facilities at Kansas 


City are unique in several respects, 
combining operations heretofore not 


It is one of three stations which Mr. Seiy owns 





found in any one plant. Indeed much 
of the equpment was revamped from 
the idle HF alkylation and butan: 
isomerization plants left over from 
aviation gasoline manufacture during 
World War II. The five manufactur- 
ing steps consist of vacuum distilla- 
tion, propane fractionation (and de- 
asphalting), phenol extraction, pro- 
pane dewaxing and clay finishing 
The blending and canning house fea- 
tures automatic blending synchron- 
ized with canning and tank car load- 
ing operations. No tankage is pro 
vided for finished oil blends. 


Continuous Blending Plant 


The blending plant can hand! 
more than 100,000 gal. of oil per & 
hour shift and now operates aroun 
the clock. The building has 91,000 
sq. ft. of floor space; is designed fi 
assembly line operation. One thil 
of the building has facilities for sto 
ing empty cans and drums, and f 
completely reconditioning and pail 
ing used drums. The mid-section 
devoted to blending, filling and pa 
aging, while the remainder of t 
building stores and ships the oil. 


Blending is performed by four ail- 
tomatic “homogenizing” units, thi 
having a capacity of 90 gal. per min 
and one, 60 g.p.m. Each handles up 
to three base stocks and three adii- 
tives simultaneously; the blend is «e- 
hydrated and deaerated also. 
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Alemite’s New “Atomic” Line ' a. 
gives you unrestricted choice of 
equipment combinations to meet 





every need 


‘ No other lubrication equipment gives you 
the amazing flexibility of arrangement of 
Alemite’s new “Atomic” line. Because no 
other has Alemite’s revolutionary SECTION- 





ALIZED DESIGN — with all units engineered 


to match and fit together perfectly. 
















18 . ,; . 66 . 9 
Start with the number of basic “Atomic 
units you want (shown at right). Add the 
backgrounds, reels, cabinets, and accesso- i 
*h ries you desire. Combine them any way you 
m ' 
se wish...to fit your service area exactly, 
m regardless of its size or shape. To expand 
1s later, just add more units. It’s quick, con- 
r- 
”_ venient, and easy to do! 
e- Alemite’s far-advanced “Atomic” line 
o- features stunning new styling throughout. 
ig. cs 
a- Luxurious new two-ione finish. Profit- 
n- building new efficiency. Ask your jobber 
d- for the full story, or write today to Alemite, 
ro Lr ‘ . . ‘ . 
1856 Diversey Pkwy., Chicago 14, Illinois. New “‘Atomic’’ Pump 
Power Head Unconditionally 
——— Guaranteed for Over 2 Years 
Oo 
—1\\ , ————— Only Alemite dares to make such an 
/ ee 7 » tee *9 
dle / \ // 4 | |. a, — offer! If for any reason the “Atomic 
5 New = [>= —/| Pump’s factory-sealed power head fails 
in “Skyscraper” 1 ||| +} | | to perform as specified, Alemite will 
ta Construction Ya 1| (is | of replace it free for as long as 27 months 
. : | | |( Al Z~ | after date of purchase. Delivers 
ird For extra strength \? Sr ' 


35 oz. of grease per minute at room 
ate i durability, every —=— temperature. No air pockets. Low air 
Pol “5 r “‘‘ 1it is . 
I Atomic” unit i consumption. Performance proved 







I ernally reinforced by 2 years of field testing! 
| is by a rugged. all-steel 
ck- frame —just likea 
t skyscraper! This 





isky frame, not the 


shell. carries the 
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ae veight of the pump 

. 1 lubricant drum. STEWART | Pacomener 
1 WARNER in Lubrication 
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THE MOST IMPORTANT MOTCH 


A New Kind of Truck to Reduce the Per Unit Cost of Delivery... 
Increase Payload - Save Time - Add Safety - Lower Maintenance 


SAVES RUNNING TIME — Easy to maneuver 
and park in traffic because of shorter 
wheelbase, shorter overall length, wider 
front axle. 


SAVES UNLOADING TIME — Driver gets in 
and out more quickly — easily — because 
of curb-level step, wider doors, roomier 
cab, nothing to climb over. 

SAFER IN TRAFFIC— Driver sits in com- 
manding position with wider vision. Sees 
down to road level only 7 feet ahead; 
improved up-view for traffic lights. 


LOWER COST MAINTENANCE — Power-lift 
Cab saves inspection and servicing time. 
“Bench-height” front end accessibility 
improves quality of work done. 

LONGER LIFE—Style obsolescence is elimi- 
nated by the functional, ultra-modern 
design. Cab structure is completely bond- 
erized for longer life. 

SUPER POWER QUALITY — All the proved 
dependability of White Super Power 
Truck units. Engineered for long life... 
low maintenance... fuel economy. 





CURB-LEVEL STEP to 
roomy cab cuts de- 
livery “stop” time. 


ENGINEERED FOR MORE 
DELIVERIES IN THE WORKING DAY 
... AT LESS COST 


FOR 50 YEARS THE &I 





RUCK ADVANCE IN YEARS 


POWER LIFT CAB provides 
complete accessibility to 
mechanical parts in less 
than 30 seconds at the 
turn of a key. Actuating 
mechanism is a rugged 
version of the dependable 
device operating landing 
gear of airliners. 





HERE IS THE COMPLETE ANSWER in every engineering 
detail to the problem of getting more payload 
delivered per working day, at less cost per unit 
of delivery. Much safer to operate in modern 
traffic ... because of the design and construction, 
and the forward position of the driver, with greatly 
improved vision in all directions. Maintenance 
is quick and easy... and lower in cost... because 
of complete accessibility of mechanical parts 
provided by the unique “turn-of-a-key”” power 
lift cab. All the quality and proved dependability 
of White Super Power truck units are incorporated 
in the White 3000. If you operate trucks in 
your business, it will pay you to get the 
complete time- and cost-saving story 
from your local White Representative. 


THE WHITE MOTOR COMPANY @ 


Cleveland 1, Ohio, U.S.A. 


THE WHITE MOTOR COMPANY 
OF CANADA LIMITED 
Factory at Montreal 


SUPER POWER 
3000 
SIEST NAME IN TRUCKS : 





YOU CAN SELL MORE PENNSYLVANIA OIL 


This year 90,000,000 advertising messages like this will tell the readers of 
Saturday Evening Post, Life, Holiday, Country Gentleman and Progressive 
Farmer why 100% pure Pennsylvania oil is the finest motor oil they can buy. 


Hundreds of car and truck owners who will read these ads will be people who live 
and buy in your own community—YOU CAN SELL THEM IF YOU TELL THEM. 


Sell them by letting them know you handle 100% pure Pennsylvania oil. 


Sell them by telling them Pennsylvania Motor Oil is preferred by automotive 
engineers (for use in their own cars) 2% to 1 over any other motor oil. 


Sell them by a display of your Pennsylvania oil. 


Sell them by telling them that there is no finer oil in all the world than oil from 


the oil fields of the Pennsylvania Grade Region. 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
Oil City, Pennsylvania 


4 
Cp 
10 


O% PURE 


reamil NUMOE® 
Made from 
the highest grade crude oil in the world 





COPYRIGHT 1932 © S A OY PiMmSrivamis GeAD! CAUD 
GADEMAEN REGISTERED © S PaTEW 


For your protection, only oils ma 
from 100% Pure Pennsylvar 
Grade Crude which meet our ri< 
quality requirements are entitled t 
carry this emblem, the register 
badge of source, quality «a 
membership in our Associati 











Nd 


~~ t_ __~_ “_ = 


aacaanoe 


=) 





TBA Section 





TBA Selling Theme Is Prominent Feature 
Water Service Station 


Of New Tide 


Special to NPN 
A prominent TBA display occupies 
the center of the stage in a new 
double-canopy service station which 
has been opened in San Francisco by 
Tide Water Associated Oil Co., and 
its lessee dealer, Jack Winters. At 
Junipero Serra Boulevard and 87th 
St., it is located on a main traffic 
artery and at the same time on the 
edge of a residential development 
known as New Broadmoor village. 


Walls of the office and display 
room are almost entirely of glass 
and the TBA displays on the interior 
have been planned so as to be easily 
visible to motorists in the driveway. 
The center of the display room is 
occupied by a five-tiered oval dis- 
play island. Merchandise can be 
placed on it facing outward toward 
the window areas in all directions. 
Windows are kept clear of obstruc- 
tions so as to afford complete visibili- 
ty 

Merchandise visibility is greatly 
aided here by the divided construc- 
tion adopted for this station. Two- 
car lubrication and service facilities 
are housed in a_ separate unit. 
Another structure comprises the of- 
fice and display section with its ex- 
tending canopies, and is located well 
out in the driveway area. 


Resembles Big Showcase 


The display room because of its 
ompact size, its almost circular 
shape, and the large amount of glass 
used in its walls, has all the effect 
of a giant showcase for merchandise. 


\ desk for necessary clerical work 
has been built into the back of the 
enter oval display fixture. 


fluorescent “slim-line”’ tubing pro- 
s light for the display room as 
We'l as in the lubrication department, 
ani under the canopies. Three 1,000- 
wat floodlights provide additional 
llumination for station exterior and 
lri eways. 


mg range identification for high- 
motorists is aided by the cen- 
tra’ tower rising above the station 
sur nounted by Tide Water’s Flying 
A’ emblem. For night hours. the 

r and emblem are provided with 

1 illumination. The “Associated” 
signs on the canopies are formed 
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Interior of lube room showing tire and fan belt storage and display racks 


Lessee operator Jack Winters is shown standing in back of the large oval display 
unit which occupies the center space in the new Tide Water station 
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with plastic letters with interior slim- 
line lighting. 


Equipment Described 


All of the low-model pumps on the 
islands are equipped with non-over- 
flow nozzles. The lube lift is of the 
free-wheel type, recessed in the floor 
for greater clearance. A steel tire 
rack in the service room makes it 
possible to store a large stock of 
passenger tires in a minimum of 
space. For tire display purposes a 
smaller, movable rack is_ easily 
handled and placed about the sta- 
tion. 

A work bench with a _ stand-up 
tool board leaves a large amount of 
clear working space. It has been 
constructed so as to hide from view 
grease, oil, rag, and garbage recep- 
tacles. Also in the lube room are 
five lube oil tanks, as well as kero- 
sine and solvent dispensing units; 
two air-operated gear oil dispensers; 
high pressure chassis lubricators; a 
battery quick charger; and fan-belt 
racks. 


Used Modern Design 


W. A. Reanier, sales manager, Tide 
Water Associated Oil Co., after an 
opening day inspection, commented: 

“Our sales operation engineers 
have included in this unit every 
proven piece of equipment and detail 
of design and construction presently 
known in the service station busi- 
ness.”’ 

Elliott Pugh, 
operation, said: 

“From the time that the plans for 
this station were placed on the draft- 
ing boards we have made every ef- 
fort to include the latest designs 
and methods of operation, and I be- 
lieve we have reached our goal.” 

The lessee, Jack Winters, is a 
young but experienced operator, says 
Tide Water. After returning from 
five years of military service he has 
become one of San Francisco's most 
successful service station 
they say. 


manager of sales 


Oil Company Manufactures 
Sealer for Undercar Use 


Lion Oil Co. is now marketing a 
new undercar sealer and silencer in 
55-gal. drums with the claim of su- 
periority because product is not “as- 
sembled”’ but is made from start to 
finish at its own plant. Trade promo- 
tion and advertising stresses that 40 
million U. S. automobiles and trucks 
need undercoatings. In addition to 


trade journal advertising, the mer- 
chandising campaign is_ utilizing: 
giant cloth banners, display room 


signs, envelope stuffers, newspaper 
mats and sales letters. Minute movies 
are being produced to spearhead a 
consumer drive, and a job manual 
has been printed to aid dealers in ap- 
plying the undercoating. 
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dealers, 


Station Should Make 20-25 % 
Of Gross Profit from TBA 


Merchandising Manager Says Oil Marketer 
Must Meet Demand of Customers for TBA Products 


Profitable TBA merchandising tech- 
niques to support working capital 
needs were discussed in a talk given 
before the Eastern Petroleum Credit 
Managers’ Assn. meeting at Buffalo on 
April 19-21. 

Partial text of this speech by Glenn 
L. Werley. manager of retail mer- 
chandising department of Socony- 
Vacuum Oil Co., Inc., at New York 
follows. Mr. Werley goes into some of 
the general credit problems which oil 
marketers may have with dealers as 
well as some of the aspects of TBA 
credit policies. 


By GLENN L. WERLEY, 


Socony-Vacuum Oil Co., Inc. 


Any petroleum marketer who is 
primarily interested in securing deal- 
ers who are qualified to render the 
new expanded sales and service in- 
volved in retail petroleum operation 
will be confronted in many cases 
with a credit problem. Many of the 
men who have the experience and 
ability to operate an efficient re- 
tail business will not have the neces- 
sary financial resources. 

It will therefore require some form 
of intelligent financing assistance on 
the part of the petroleum marketer 
if this type of individual is to be at- 
tracted to the service station busi- 
ness. 

No doubt we have all seen the un- 
satisfactory results from a program 
of dealer selection which has been 
primarily focused upon the financial 
resources of the prospective dealer. 
In my opinion, in the light of the re- 
tail competition of the future, finan- 
cial resources can be justifiably rele- 
gated to secondary consideration as 
compared with experience and ability 
which will make for a successful re- 
tail business. Based on our own ex- 
perience, where we have been of as- 
sistance in financing dealers, we have 
yet to incur a financial loss where 
the new dealer was of the right type, 
had the proper background of experi- 
ence and possessed a reputation for 
integrity which is required in any 
successful dealer. 

It might be well to take a look at 
the petroleum dealer's current prob- 
lem: 

The consumer is demanding a wid- 
er diversification of products and 


services at retail petroleum outlets 
It is in the interest of dealer wel- 
fare that the petroleum marketer co- 
operates in every practical way so 
as to bring about the satisfaction of 
this consumer demand. We also hav 
the very practical problem which 
confronts the retail dealer today in 
respect to high operating costs. These 
high costs are a reflection of present 
inflated prices, high labor rates, etc. | 
The dealer therefore needs the gross 
profit which may accrue from the 
sale of TBA products and services if 
he is to keep abreast of these 
creasing operating costs. 


From our experience a well bal- 
anced, neighborhood service station 
should realize from 20 to 25% of its 
gross profit from the sale and servic: 
of TBA merchandise. If our experienc: 
is indicative of the industry’s this 
volume of business represents a most 
important consideration and in many 
cases may well represent the differ- 
ence between a profit or a loss to the 
dealer. 


Marketer Must Push TBA 


It therefore appears to us that tl 
day has long since passed when thers 
can be any controversy as to the ap- 
propriateness of the marketing of TBA 
products by a retail petroleum deal- 
er. The consumer demands it and 
the dealer needs it so as to insur 
his business success. On this premis¢ 
if our evaluation of the problem is 
realistic, we fail to see the justifica- 
tion of some of the prejudiced testi- 
mony which has in the past bee! 
given which might indicate that thi 
petroleum marketer is pursuing an 
unethical practice when he engages 
in the direct marketing of TBA prod- 
ucts. Certainly the petroleum mar- 
keter cannot insure his success if hi 
devotes his time and energies only t 
the wholesale problems in petroleum 
distribution, since the wholesale vol- 
ume is entirely influenced by the s 
cess of petroleum dealers in the retall 
marketing of these products. 


The petroleum marketer can cer- 
tainly do a constructive job in th 
best interests of its dealers through 
making available a stock control } 
gram which will insure profit: 
turnover and reduce to a minin 
the losses from obsolete merchant 
In addition to these factors it w 
also seem appropriate in this mee’ ‘1 





NATIONAL PETROLEUM N: W5j 


itlet 
we 
ar cK 


uy si 
on of 


) hay 
whic 
ay 


These 
it | 


resel 


at ti 
1 the 
he a 


f TBA 
1 deal- 
it and 


insu 


remisSé 


lem 
stifix 
Ll tes 


t bee 


iat t 
ing 
ngag 
L pr 
na m 
s if 
only 
role 
ile \ 
he s 
e re 


in 

in 

hro 
rol } 
ofit: 
inin 
lan‘ 
. Wi 
net 


1N 


an 


{ 
n 
ih 


n 


re 


p- 


re 


a- 
tl- 
n 
he 


es 
d- 
ir- 
he 
t 
n 
s. 
C- 


ri] 


hi 
gh 


O- 


NEW YORK 





vs 


While it is axiomatic that return on investment—the ultimate earning power of a refinery unit when actually on stream— 
is the only true evaluation of competitive engineering recommendations, initial plant costs remain a major factor in 
refiners’ decisions on plant installations. M. W. Kellogg takes specific steps to minimize initial plant costs consistent 
with the achievement of highest ultimate earning power. 





A THREE-WAY PIPE STORY! 


Consider for a moment that piping accounts for about 
one quarter of the cost of the average installation. 

That can put piping in the million and often multi- 
million dollar class. If savings of from 10 to 20% can be 
effected, refiners will realize important economies, par- 
ticularly attractive in these days of high costs. 

Of course, accurately computing specific savings on a 
piping job is virtually impossible. There are too many 
variables. But Kellogg today estimates ‘that its methods 
of field fabricating lop upwards of 15% off the cost of 
refinery piping work. 

Here’s why. 

First, pipe is bent on the site as needed. No waiting 
for key pieces to arrive. Even one day saved over the 
course of the entire job represents a sizable sum both in 
labor savings and in the refiner’s operating revenue. 

Second, the shop overhead of the plant where such 
pipe would normally be fabricated, is dispensed with 
entirely. 

Third, Kellogg’s own crews handle the piping fabri- 
cation in the field, hiring necessary supplementary craft 


labor on an hourly basis. Thus there are no sub-con- 
tractors’ fees pyramiding on the cost of the job. 

There are still other advantages such as savings in 
shipping straight pipe rather than space-consuming, odd 
shapes, and they all add up to money in the bank for 
the owner. 

Kellogg’s development of field fabricating techniques 
sounds rather obvious and certainly simple when ex- 
plained this way—but it wasn’t. The move required that 
shop equipment be duplicated in mobile form, that shop 
techniques and quality standards be duplicated under 
field conditions subject to both the weather and the 
physical idiosyncracies of each job site. 

Such an operation as this is only possible when 
backed, organized and controlled by a complete organi- 
zation—such as that of M. W. Kellogg—where all types 
of specialists are available for handling the myriad prob- 
lems involved. These savings effected in field fabrication 
of piping provide further proof that completeness and 
integration of the engineer-contractor are the keys to 
LOW INITIAL PLANT COST. 


THE ML. W. Kezzroce Company 


A SUBSIDIARY OF 


ENGINEERS TO THE PETROLEUM INDUSTRY 
HOUSTON 


JERSEY CITY LOS ANGELES TULSA 


June 1, 1949 


PULLMAN, INC 


TORONTO LONDON PARIS 
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to consider some of the wholesale 
credit aspects involved. 


TBA Credit on 30-Day Basis 


As we all know TBA merchandise 
traditionally has been sold on a 30- 
day line of credit. Petroleum dealers 
are used to buying this merchandise 
on this basis and a petroleum mar- 
keter should be reconciled to this 
situation if he expects to provide the 
service which the dealer requires. 
This certainly poses the necessity for 
a realistic adjustment of dealer cred- 
it limits not alone to encompass the 
TBA volume but also to reflect the 
character of the TBA business which 
presents the problem of a varying 
seasonal demand as well as a lower 
turnover than is the case in con- 
nection with certain petroleum prod- 
ucts. 

In addition to the normal line of 
dealer credit, it would appear neces- 
sary to have available a realistic dat- 
ing program which should be used for 
tires in the winter and for batteries 
in the summer. This type of pro- 
gram is required in most cases be- 
cause of warehouse limitations and 
the inability of the manufacturer to 
produce these products in line with 
peak seasonal demand. If such a 
program is not available when faced 
with warehouse limitations and in- 
ability of the manufacturer to keep 
pace with retail sales flow, it will re- 
sult in inadequate dealer inventories 
which in turn will contribute to loss 
of sales opportunities. 


I should like to mention one other 


form of so-called wholesale credit 
which was used prior to the war and 
that is consignment. 
experience that consignment pro- 
grams are neither in the best inter- 
ests of the retail dealer nor the pe- 
troleum marketer. Invariably, the 
dealer has only a passive interest in 
an inventory in which he has no 
financial investment. 


Training Schools Established 


Insofar as our own company is 
concerned, we have established ap- 
proximately 40 retail development 
schools throughout the territory de- 
voted exclusively to the retail train- 
ing of our own organization as well 
as our dealer organization. In ad- 
dition to a well defined, practical 
training program, it would appear 
necessary to assist the dealer to take 
maximum advantage of favorable 
sales opportunities and capitalize on 
seasonal trends. We suggest to our 
dealers each month a seasonal ac- 
tivity which would appear to best 
satisfy the consumer demand and 
contribute the maximum to the deal- 
er’s gross and net profit. All prod- 
ucts and services are integrated in 
such a program since it is realized 
that it is impossible for any retail 
petroleum dealer to solicit his cus- 
tomers on all of his products and 


36 


It has been our 


services each month of the year. This 
program is supported by effective 
point-of-sale promotion material and 
the entire effort is designed to pre- 
sent a well balanced appeal on the 
part of the dealer to the consumer 


Cautions on Local Credit 


In my opinion any petroleum mar- 
keter who has a sincere interest in 
the welfare of his dealers will sug- 
gest caution to them in respect to 
the extension of local credit. It has 
been my experience that the indis- 
criminate “on the cuff’ program of 
retail petroleum dealers has resulted 
in more dealer failures than any 
other single factor. Few petroleum 
dealers have the finances, organiza- 
tion or experience to aggressively 
develop local credit as an important 
merchandising technique. In recog- 
nition of this situation most petro- 
leum marketers have a credit card 
program which would appear to lend 
itself effectively to the marketing of 


TBA merchandise. In our opinion 
the extension of 30-60-90 day terms 
on tire and battery credit card sales, 
where the total amount of the sale 
will warrant terms, is entirely ap- 
propriate in that it is competitive 
with programs used by many organ- 
izations in direct competition to pe- 
troleum dealers for the tire and bat- 
tery business. 

If we had the time we might de- 
bate the soundness of credit cards, 
however such a discussion does not 
appear appropriate at this time. If 
your experience has been the same 
as ours, the indiscriminate broadcast 
of credit cards always turns out to 
be an unsound venture. Even though 
there may be a temporary increase 
in sales volume, invariably the long 
term results have been disappointing 
not alone from a volume standpoint 
but also from excessive bad debt ex- 
pense. In my opinion the credit card 
can occupy a very sensible place in 
the petroleum marketer’s program if 





Independent's TBA Displays InviteC 


One in a series of pictures showing how oil marketers are displaying 
TBA in order to get more customers to buy more merchandise. 











ABOVE—Anthony LaHood is the lessee operator of this new Johnson Oil Refining 
Co. service station at the intersection of Jefferson St. and MacArthur Blvd., Peoria. 


Ill. His complete tire line is on display in the show windows. 


On the lower tier 


of the two-tier ball-bearing tire rack in the drive are some cleaned-up, ticketed 
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it is promoted on a sound business 
basis, and if credit cards are issued 
only to those to whom this credit 
privilege could logically be extended. 

There is one other important form 
of retail credit which I should like 
to mention in some detail and that 
is budget or time payment selling. 
I doubt if we all realize the impor- 
tance of this type of credit exten- 
sion in the retail credit field. Only 
a few examples might suffice to em- 
phasize this point. Approximately 
85% of all automobiles are purchased 
on a time payment basis. In our own 
field it is estimated by one rubber 
company that 60% of all replace- 
ment tire sales in 1948 were made 
on some form of time payment basis. 
A representative of another rubber 
company estimated that 70% of the 
replacement tire and battery sales in 
1948 were made either on a credit 
or an extended terms basis. 


As we go further into the buyer's 
market I predict that we will see a 
tremendous increase in time payment 
competition which the retail petro- 
leum dealer will find difficult to meet 
unless given assistance by his pe- 
troleum marketer. As an indication 
of the increase in time payment sales, 
I refer you to the April 1949 issue 
of the “Monthly Review of Credit and 
Business Conditions” of the Federal 
Reserve Bank of New York where 
a retail credit survey for 1948 in- 
dicated that 82 tire and accessory 
stores showed a 2% increase in total 
resale sales, however cash 
showed a loss of 4% whereas install- 
ment or budget sales increased 35%. 
We can find many other concrete 
evidences of the rapid increase in 
time payment sales volume. If we 
survey the local situation we will find 
similar increases in the time payment 
sales of tires and batteries through 
tire company stores and other outlets 


sales 
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used tires. 





ritacustomers to Buy Items at Stations 






















































































































































































Price tabs are also used on the merchandise displayed on the steel 


shelving in the background 


RIGHT—In front of a mass window display of canned motor oil Mr. LaHood is 
doing a bit of oral salesmanship to acquaint a customer with his motor oil 
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which promote this type of program. 


In my opinion when a petroleum 
marketer’s dealers are faced with a 
situation such as time payment, it 
becomes necessary for the marketer 
to lend some practical assistance in 
the interest of insuring his dealers 
Insofar as my own 
company is concerned, we have gone 
to the extent of creating a separate 
corporation which is entirely devoted 
to the purchase and collection of con- 
sumer time payment paper of our 
dealers. This program puts our deal- 
ers in a position to meet this type 
of competition without incurring the 
hazards which would be involved if 
the dealer attempted to do this job 
on an independent basis 


business success. 


It has been my personal experience, 
and possibly some of you will dis- 
agree, that a time payment program 
for dealers which only consists of the 
forms and procedures used, and 
which leaves the entire administra- 
tive and financing problem to the 
dealer has questionable value and will 
invariably result in a long range loss 
to the dealer. Our time payment 
program has been designed to pro- 
tect our dealers and at the same time 
make it possible for them to meet 
this new competition on a _ sound, 
businesslike basis. 





Must Do Effective Job for Dealers 





We have treated with only three 
specific retail problems involved in 
the marketing of TBA merchandise. 
There are of course many more and 
in my judgment the measure of suc- 
cess of any petroleum marketer in 
the wholesale distribution of TBA 
merchandise will be determined by 
that marketer’s success in doing an 
effective retail job with his dealers. 
In our company our primary con- 
cern is focused on this retail prob- 
lem to the end that our dealers op- 
erate retail establishments which will 
satisfy the consumer demand and 
which will result in a dealer profit 
commensurate with expended time 
and effort on the part of the dealer. 


In conclusion, our company is en- 
gaging in the direct marketing of 
TBA merchandise because we be- 
lieve such an effort will make a maxi- 
mum contribution to meeting con- 
sumer demand on the part of our 
dealers as well as effecting a profit- 
able business experience for our 
If these ambitions are to be 
realized, it necessitates a well 
planned, co-ordinated program with 
maximum attention given to the re- 
tail phase of this distribution which 
in the final analysis will determine 
its long range success Our results 
to date have indicated a partial real- 
ization of our basic objectives. We 
have a long way to go, however, we 
feel in the long run our effort will be 
fruitful and will contribute to the 
business success of our independent 
dealers. 


ver 


dealers. 
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TBA Briefs 


The air pressure of a hot tire is 5 
lbs. greater than the pressure in the 
same tire when cold, according to A. 
Schrader’s Son bulletin to dealers. 
Recommended pressures for all tires 
today are based on cool tires, the 
company warns, and since many tires 
are tested after the cars have been 
running and the tires are hot, there 





























Line Em Up —To Fill Up 


Like beckoning beacons, these bright pillars of 
light attract motorists from afar. 
ting brightness of Post-Lites illuminates the sur- 
rounding atmosphere like daylight plus giving 
you the biggest factor in any business—“at- 
traction”. 


150% ji 


should be an allowance of 5 Ibs. 
added to the recommended pressure. 


The Schrader bulletin gives an ex- 
ample of a tire with a recommended 
pressure of 24 lbs. After steady high- 
way driving the correct operating 
pressure of this tire would be 29 lbs. 
After ordinary city driving an allow- 
ance of 3 lbs. would be sufficient, bul- 
letin states, while no allowance is 
necessary if the amount of driving 


has not been sufficient to warm the 
Regardless of the recommend- 


tires. 











The radia- 


Post-Lited 
ncreases in business. 


stations report up to 


A Small Investment 


COMPLETE LINE 


EASY TO INSTALL 


on Present 


Posts 


Contractors, 
Distributors 
Write 


A Big Return 


Whether you operate two pumps or 


Cost twenty, your investment in glamorous 
So Little super-lighting will pay for itself in 


increased business. Fair lighting is 
expected of any business, yet it is 
no attraction—it takes showmanship 
to bring ‘em in. Tonight, count the 
cars that might have stopped—then 


Us write us for the interesting details. 


- H. LONG COMPANY, 108-14 W. Illinois Street, Chicago 10, IIL. 


Established 1911. Over 38 years of guaranteed Customer Satisfaction. 





SUperior ; 7-3082 


ed pressure, the increase in pressure 
from heat build-up is approximately 
the same, says the Schrader bulletin. 

At every establishment where tires 
are tested Schrader recommends the 
use of a new tire gauge each week as 
a master gauge for testing all inflat- 
ing equipment, and the company also 
urges all dealers to suggest to mo- 
torists that they carry a gauge of 
their own so that they can accurate- 
ly test tire pressures when away 
from home. 


* . * 


When summer comes motorists like 
to polish their cars, so Union Oil Co. 
of California is advising its dealers 
to take advantage of the seasonal 
trend. To help them do so Union has 
a variety of special offers on its pol- 
ishing specialties. For a 30-day period 
dealers may order dozen lots of wax, 
polish, dust cloths, etc. at the price 
of 11 cans or units, and with each 
dozen order get a polish demonstra- 
tor free. The demonstrator is a white 
plastic pump that replaces the cap 
on a can of polish. A few quick 
squirts gives just the right amount 
of polish for a demonstration, and it 
is suggested to dealers that they al- 
low the customer to try it himself. 


* * * 


At a series of dealer meetings re- 
cently, B. F. Goodrich Co. introduced 
its new tubeless tire into the com- 
pany’s Minneapolis-St. Paul district. 
This is the fourth area where the 
new tire has been put on sale. Meet- 
ings were conducted by J. A. Hoban, 
merchandise manager, P. W. Stans- 
field, sales manager, and Harold Gray, 
technical superintendent. 

Goodrich has also brought out a 
new tire for high-speed, long-distance 
hauling service known as the “Super 
Highway.” It is made in sizes rang- 
ing from §8.25-20 ten-ply rating to 
11.00-24 twelve-ply rating, and is said 


to have a flatter design for better 
road contact, with 13.5% deeper non- 
skid tread and 21% thicker crown 
than standard tires. Other advan- 
tages claimed for the new tire are: 
special design features giving even 


wear on either free-rolling or power 
wheels, extra tread grooves for heat 
dissipation and dual-tread 
tion for better mileage. 


construc- 


Fan belt sales are being stimulated 
by the Thermoid Co. with two kinds 
of contests. Merchandise prizes may 
be obtained by dealers who send in 
coupons from Thermoid fan _ belt 
sleeves, and the regular coupons may 
be supplemented by special ‘““Treasurs 
Chest” coupons. The latter are printed 
in a range of values good for 50 up 
to 100 coupons, and are distributed 
at random in mailings of Thermoid 
News, dealer house organ. A catalog 
illustrating more than 300 of the 
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nierchandise premiums has been pre- 
pared and is sent to dealers who 
write for it. 

In addition the Thermoid News is 
printing a series of letters from dealers 
telling how and why they sell Ther- 
moid belts. For each letter accepted 
for publication the dealer who wrote 
it is paid $10. 

Thermoid is also pushing a series 
of new counter display units for its 
stop light switches, hydraulic brake 
nose, brake cylinder repair kits and 
radiator hose. 

* * * 





A written guarantee of replacement 
of tires damaged through any road 
hazards is now being offered by the 
Ohio Oil Co. on its Miller line of tires. 

) Known as the Marathon Time Service 
| Adjustment Agreement it covers the 
Miller Extra Service tire for a period 
of nine months, and Imperial, Low 
Pressure and Super Grip tires for 
15 months. Books of numbered 
guarantee blanks, with numbered 


Included in a series of dealer meet- 
ings recently conducted by Douglas 
Oil Co. of California was a battery 
presentation by Jack Hall, man- 
ager, tires and batteries. 


To illustrate the battery market 
that Douglas Oil distributors and 
lealers in California and Arizona are 
working in, Mr. Hall said that two 
ut of every three cars entering their 








2 out of 3 of 
your customers 
will buy batteries 
this year 


stubs, are furnished to Ohio Oil deal- 
ers, to be filled out for every tire 
sold. 

The numbered stubs must be filed 
in the Ohio Oil home office at Find- 
lay, Ohio, but any Ohio Oil service 
station is authorized to make an im- 
mediate adjustment for any motorist 
who presents a guarantee certificate. 
The road hazard guarantee is, being 
offered by Ohio Oil dealers only, and 
is not a policy of the tire manufac- 
turer. 

* * + 

More cold rubber will be going into 
Firestone tires now that the change 
from hot to cold-processing has been 
completed at the government-owned 
Firestone-operated synthetic plant at 
Lake Charles, La. The company 
states it will be able to use the new 
longer-wearing cold rubber in the 
treads of all popular size tires, and 
in combination with other process im- 
provements attain an increase of 20 
to 30% in tread wear. 


Douglas Oil of California Pushes Battery Sales 


stations this year will need new bat- 
teries. He added that if Douglas Oil 
dealers don’t sell those batteries, 
somebody else will. 

As in the case of tire sales, Mr. 
Hall said, competition for battery 
sales will be keener than ever; cus- 
tomers will be shopping for service, 
salesmanship, neatness, punctuality, 
honesty and sincerity, as well as 
quality merchandise. 













Gcthered around a poster used by Douglas Oil's tires and batteries manager, 
Jack Hall, in his battery presentation to dealers at Anaheim, Calif., are (left to 


ricat) Mr. Hall: John Gibson, manager of Langley Oil Co., a Douglas Oil dis- 
ti_uter; John Mills, Langley Oil; Chuck Dowden, assistant sales manager, 
Douglas Oil, and John McFadden, Langley Oil. 


June 1, 1949 











Faulty thread connections can 
cost many gallons of gasoline 
per month. 
Prevent such Joss by using REC- 
TORSEAL #2 a specially com- 
pounded, leak-proof, thread and 
gasket sealing compound on all 
connections when piping is in- 
stalled or repaired. It will save 
you money and you'll never be 
troubled with leaks. 
RECTORSEAL #2 is impervious 
to gasoline (regular or aviation). 
It’s approved by major compan- 
ies ... has been proved by more 
than 10 years use in the oil in- 
dustry. 
Ask your dealer for RECTOR- 
SEAL #2 by name or 
Write RECTORSEAL, Dept. J 
2215 Commerce St., 
Houston 2, Texas 


ECTORSEAL # 2 


MAKING THE OIL INDUSTRY SAFER 




















“40 Great Years— 
the Story of Oil’s 


Competition’ 
hy 
Warren C. Platt 


Reprints of the above article, 
which first appeared as a feature 
story in the 40th Anniversary 
Issue of NATIONAL PETROLEUM 
NEWS, are now available. 


Single Copies $ .25 


50 copies 10.50 
100 copies 20.50 
500 copies 90.50 
1000 copies 165.00 
5000 copies 775.00 
10,000 copies 1500.00 


Already in its second printing, 
the article is receiving an enthus- 
iastic reception by oil men every- 
where. 


WRITE—WIRE—TELEPHONE 


Reprint Department 
NATIONAL PETROLEUM NEWS 
1213 West Third Street 
Cleveland 13, Ohio 


ORDER TODAY 
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familiar sight 


THE STANDARD Olt wagon wa around 


rn the century It was veciall 


WHEN THIS CAR was brand new 
y welcomed by becoming 


in 1912, gasoline 


important—but the Burton process 
we licked t problen which Standard pioneered high quality, low c« 
method t yuantities demanded by the automobilk 


- 7 . 
. 
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HERE'S THE MAN who grows food for your table 


the tractor that makes it possible for him to f 
better 


HERE'S DAN WITMER and his wife We first met Dan when 


WE MET MARIANNE LEWIS only five 
he went to work for us 


months ago. when her 
father received a check that covered a good part of the 


expense of her birth. Mr 


in 19 Last year he retired 


and now receives a monthly check for hfe under Stand Lewis works for us, you see than any nation has ever been fed before 
ard’s employee retirement | We began retirement 


payments in 190 vere one « e first tod very one 


SOME PEOPLE WE'VE KNOWN 
IN OUR FIRST 60 YEARS 


r’s THE SAME with us as it is with you: 


ind participates in one of the finest, broadest employee 3,115,000 tractors are now working on American far 
benefit programs in any industry and « of them needs fuel and lubricants 


the people we know and work with 
are the people who make us what we 


are. As Standard Oil celebrates its six- 


refiners and marketers. They now num- 
ber 48,000 men and women—an inte- 
grated team, working together efficiently 


to bring you quality petroleum products 


And we’re thinking of our millions of 
customers. Their demand—your demand 


—for petroleum products has grown with 


the years and kept us growing in order 


tieth birthday this week, we are thinking at economical prices. to meet it. 


with affection and gratitude of the peo- We're thinking, too, of the 97,000 


present owners of Standard Oil, and the 


To all these people—to you—we say, 
ple we’ve known. “Thanks for the memories of our first 


Among them are all.the employees of | many thousands of independent service sixty years.” 


this company and its subsidiary com- station operators who now handle our . . . 


panies—drillers, transportation workers, products. STANDARD OIL COMPANY (INDIANA) 


THIS DIESEL LOCOMOTIVE is one of 


improved the service offered you by America’s 


many that have vastly 


WE HELPED MEET THE SERVICES’ needs in two wars, now 
supply petroleum products for defense 


WHEN YOU DRIVE in to one of the many thousand 


railroads stations 


In war, military 
and essential civilian demand must be met, so the more 


than $630,000,000 we have 


at which independent business men sell 


ind helped cause a 198 


1941 


jump in Diesel Oil consump products, you're a welcome friend. We hope you 
tion since In the same period, home heating fuel spent since 1945 for new drive in often, and if we succeed in satisfying yo 
oil consumption has risen 76% facilities is also an investment in national security will celebrate many happy birthdays in the years to« 
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J. P. Mosher, Jr., Market Editor, NPN and Platt’s OILGRAM Price Service, 50 West 50th St., New York (20), COLumbus 5-1695 
Oher OILGRAM News Bureaus: Cleveland (13), 1213 West 3rd St., CHerry 7672 e Chicago (5), 59 East Van Buren St., HArrison 7- 
691 e Tulsa (3), 901 World Building, 3-7132 e Washington (4), 1046 Natioral Press Building, NAtional 3477 e Houston (2), 320 


First National Bank Bidg., Atwood 8-0413. 


Esso Standard Offers Price Protection to Heating Oil 
Resellers; Kerosine, Fuel Oil Prices Continue Slide 


The long-awaited move to encourage hesitant re- 
sellers to stock up on No. 2 fuel as a cushion against 
the early fall demands on the industry came last week 
in a policy statement from Esso Standard Oil Co. 
The general unwillingness of resellers to start summer 
stockpiling to date has resulted from continued de- 
clines in prices for kerosine, heating oil and heavy 
fuel prices in the majority of refining and terminaling 
areas. 

Declines in prices were reported for No. 2 fuel in 
-argoes at the Gulf and for barge deliveries at New 
York Harbor. Cuts also were posted in Socony-Vacu- 
um Oil Co.’s prices for heavy fuels in its New York 
and New England marketing territory. 

Esso Standard’s policy of price protection for No. 
2 fuel resellers “is to encourage the use of all available 
storage facilities and to promote the movement of 
heating oil to the place of consumption during the 
summer season,” Esso President M. J. Rathbone said. 

With crude oil prices already weak ‘around the 
edges” and refinery margins sharply down—about 
30°—from last October’s high point, the inherent 
weakness in the over-all price structure presents con- 
siderable risk to an Independent reseller about to 
increase his inventories without some form of price 
protection. 

According to Mr. Rathbone, resellers who purchase 
No. 2 heating oil during the summer will be billed 
urrently at the posted price in effect at the time 
of delivery and in accordance with its regular terms 
of sale. Should there be any decline in Esso Stand- 
ird’s posted price between the date of delivery and 
Sept. 1, 1941, an adjustment will be made. 

Mr. Rathbone pointed out that the oil refining in- 
dustry must manufacture No. 2 heating oil through- 
out the year in order to provide the requirements 
of the heating season. Therefore, oil must be removed 
in the off-season into consumer’s and reseller’s storage, 
and this movement was not at the present time tak- 
ing place at a satisfactory rate. 

‘Our policy,” Mr. Rathbone added, “has been 
adopted to give the resellers of our heating oil as- 
surance against the financial loss they might incur 
in the event of a decline in our price, and to increase 
th flow of products which is essential if we are to 
meet the demands of next winter.” 

n southern areas, because of differences in the 
climate, Esso Standard’s policy of protecting its resel- 
lers of No. 2 heating oil against declines in its market 
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price will be extended to Oct. 1. This policy applies 
at all classes of resellers and all methods of delivery. 

Other major and Independent marketers along the 
Eastern Seaboard said they also planned to offer price 
protection, particularly to their No. 2 barge accounts, 
and the response in several instances has been some 
“large-size orders.” “Price protection” plans also 
were gaining headway in the Midwest. 

Early reaction to Esso Standard’s price protection 
policy varied widely. Some sources said the move 
would start resellers buying again, but others declared 
it could tend to dry up selling by Independent re- 
finers and marketers except at “distress” levels be- 
cause some Independents did not have the financial 
strength to offer price protection on such a broad 
scale. 

The promise of speedier sales of No. 2 fuel has 
failed as yet to stem the declines in heating oil prices 
that have been occurring for some months in key 
refining and marketing areas. At the Gulf, prices for 
No. 2 fuel dropped 0.125c when one supplier reported 
price of 6.25c for cargo lots. At New York Harbor, 
No. 2 barge prices were fractionally lower on reports 
of offerings at 6.8c per gal. 

Heavy fuel prices were marked down at New York 
Harbor, New England and several points in the 
South. 

At the Gulf, asking prices for regular-grade gaso- 
line softened noticeably on several cargo offerings. 

Reductions ranging from 0.12c per gal. in its retail 
prices for residual fuel in New York City, and cuts 
up to 10c per bbl. for wholesale sales, were posted 
by Socony-Vacuum toward the end of the week. 
Throughout the five boroughs of New York City, 
Socony quoted No. 4 fuel tank wagon price of 8.3c 
per gal., down 0.2c, and 4.88c per gal. for tank wagon 
No. 6 fuel, down 0.12c, with similar reductions being 
made in the company’s prices for yard distribution. 
At the barge level of supply, Socony reduced its No. 
4 oil price 5c to $2.45 per bbl. 

Earlier in the week, Socony had lowered its No. 
6 fuel tank car prices in amounts ranging from 15 
to 17c per bbl. at principal terminals in New York 
and New England; company’s No. 6 tank car prices, 
effective May 23. were Portland and Boston, $1.68, 
Providence $1.655, Perth Amboy, N. J. $1.72, and 
Philadelphia $1.63 per bbl. 

In the South, heavy fuel prices were reported 5c 
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OIL MARKETS 


Summary of Daily Gasoline Prices (May 24 through May 28) 





Tuesday Friday Thursday Watney Taste 4 

Motor Gasoline, 78-80 Oct. (Premium): May 31 May 27 May 26 May 25 w.-, hn 
Oklahoma (Group 3) ....--sccccseeses 10.75(1) 10.75(1) 10.75(1) 10.75(¢1) -4o9 
Midwestern (Group 3 basis) ....... = ‘ a po See ‘ soe ie (1)16.875-11.75¢ 
N. Tex. (For shot. A Tex.&N.M. dest’ns (1)10.875-11.75(1) (1)10.875-11.75(1) (1)10.875-11 75(1) (1510 875-11 75(1) Y eae See’) 1 
W.Tex.(For shpt. to Tex.&N.M. dest’ns) (1)11-11.75(1) (1)11-11.75(1) (1)11-11.75(1) (2933-33- (1)11-12) 

B. Tex. (Truck Tnsp.) ....ccccsccceeee (1)11-32(1) (1)11-12(1) (1)11-12Q1) | (1)11-12Q1) | : 11.25-11.5(1) 
Cent. W. Tex. (Truck Tnsp.) eee (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) (1) = . 

Motor Gasoline, 78-80(86) Oct, (Prem.): . ss iniiias nan sen Onan ens 1)10.75-11.5(1) 
Oklahoma (Group 3 cor scccece (1)10.75-11.625(1) (1)10.75-11.5(1) (1)10.¢0-11.0(1) C2) EO. Can da.0\ 5? ; 7511.5 
ramen’ taeeee 3 basis) ......... (1)10.75-11.5(1) (1)10.75-11.5(1) (1)10.75-11.5(1) (1)10.75-11.5(1) tree ore 
N. Tex.(For shpt. to Tex.&N.M. dest’ms) (1)11-12.75(1) (1)11-12.5(1) (1)11-12.5(1) tre oct oe (1)11 95-11.5(1) 
W.Tex.(For shpt. to Tex.&N.M. dest’ns) (1)11.25-11.5(1) oe on aa. o(1) 1101) 

y c *k Tns eecseveseecoes 11(1) 11(1) (1) , J) e od. = 11) 
Sent Wy, en. (Truck Tnsp.) ....... (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) 1)11.25-11.50 

Motor Gasoline, 74-76 Oct. (Regular): 10(1) 
ee” | 10(1) 10(1) 10(1) 10(1) apie 
Midwestern (Group 3 basis) . rer , see ae ee nai a oon 754) (1)9 &75- 7D(1) 
N. Tex. (For shpt. to Tex.&N.M. dest’ns) (1)9.875-10.75(1) (1)9.875-10.75(1) (1)9.875-10.75(1) (1)9.875-10.79(1 (1) 10-10 qh) 
W.Tex.(For shpt. to Tex.&N.M. dest’ns) (1)10-10.75(1) (1)10-10.75(1) (1)10-10.75(1) (1)10-10.75(1) 

Seal We, See, tee ta (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10/25-10.5(1) (1)1025-10.5(1) (1)10.25-10.5(1) 

Motor Gasoline, 74-76(80) Oct. (Regular) : " 95(2 6)10-10.25(2) 
Oklahoma (Group 3) .........++-+++. (6)10-10.37501) (6)10-10.25(2) (6)10-10.25(2) ($) 30-0. caeee (1)9.9-10.25(3) 
Midwestern (Group 3 basis) cfs ene (1)9.9-10.25(3) (1)9 9-10.25(3) ( 1)9.9-10.25(3) (1)9 ely (1910-10 av D 
N. Tex.(For shpt. to Tex.&N.M. dest’ns) (1)10-10.75(2) (1)10-10.75(1) (1)10-10.75(1) C1 eS cae 7a) (1)10.25-10.5(1) 
W.Tex.(For shpt. to Tex.&N.M. dest’ns) (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) tag Pr (2)10-11(1) 

E. Tex. (Truck Tnsp.) .. peiccnene Gap UREeRD (1)10-11(1) (2)10-11(1) | (2)10-21(1) | (1)10.25-10.5(1) 
Cent. W. Tex. (Truck Tnsp.) ........ (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) ” 

60 octane & below: . : 4 al ae 2 \G 275.9 G95(2) (3)9.375-9.625(3) 
Okls ‘ ne a . (3)9.375-9.75(1) (3)9.375-9.625(3) (399 3io- 62013) ( 44 ah Dard \ ; at 2 SOF , 
os meer ams iG] ERE EG (1)9.3-9.625(1) (1)9.3-9.625(1) (1)9,3-9.625(1) (1)9.3-9.62903) ( ; 9 oor 10-342 
N, Tex. (For shpt. to Tex.&N.M.dest’ns) (1)9.125-10.3(1) : Oa ae . ed +f tee xy a) “ +4 are 10C2 “ (1)9 375-10(2) 
w (Ff 3 &? , (1)9.375-10(2) (1)9.375-10(2) (1)9.375-10(2) 19.0 40- «) . x 
E. Tex. (Truck ‘Tnsp.), meepardede ovo 8 (1)9.25-10.5(1) (1)9.25-10.5¢1) (1)9.25-10.5(1) (390. hatin 
Cent. W. Tex. (Truck Tnsp.) .......- (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) : ; 


Gasoline octane ratings are ASTM Motor Method ratings, except ASTM Research Method minimum ratings which are shown in parentheses 
Motor Gasoline, 78-80 oct. (Premium) (b) 








” 2.6-14.2(1) (1)12.6-14.2(1) 
New York hz ecakescnenenreecws  CRP—naEEn? (1)12.6-14.2(1) (1)12.6-14.2(1) (1)1 4.2 > 5. 
Mow York Rasbst, ‘asgas 2222200222 RESEB DSB, eI gee) eG 
PUREE vccctssscccecetdescsecen GRtEEE CTE (2) 20. d= 20. En <) 3 6-13.65(1 "6-13.65 ‘ 
Philadelphia, DED Crea Saeed tae (1)13.6-13.65(1) epee ert ie Ee perce shy Ce ee Saiy He rere 
i nat RO Ree a RRS ie (1)12.4-14.1(1) (1)12.4-14.101) 2.4-14.3¢ 4365 2.3-13.65 
nal TEES bepaghesteahbaipte (1)12.3-13.65(1) (1)12.3-13.65(1) (1)12.3-13.65(1) a aaeatieaannnaies aaaeniadiaitait 
Motor Gasoline, 78-80 oct. (Premium) (c) 
New York EE en bcica kek ba haen ae inoue sees rons paw ty aes 
New York harbor, barges ........... a nee soe 44°7 ‘14.7 7 
Philadelphia 28 ae hasnesd ¥ ba aenan onus 14.7(1) 14.7(1) 14.7(2) a read 
Philadelphia, barges ..........ee.0-- ey ont 143 4.1 14.3 
Baltimore a pang aiken bed eon 14.1(1) 14.1(1) 14.1(1) womens nia 
PE EN esc cceccwedneesvaes - oe a ig a 
Motor Gaseline, 74-76 oct. (Regular) (b).. 
dee "ere -6-12.9(1) (1)11.6-12.9(1) (1)11.6-12.9(1) ete er tet a ee Bel 
New ¥ork harbor, barges ........... .5-12.5(1) (1)11.5-12.5(1) (1)11.5-12.5(1) (1)11.5-12.5 1) (1) i ; 132(2) 
Philadelphia ............... .5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2(2) ye oa (7) 12.4-12.6(1) 
Philadelphia, barges .............-- -4-12.6(1) (1)12.4-12.6(1) (1)12.4-12.6(1) tert )11.4-12.6(3) 
a evap beanie 4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) (1911.4-12.6¢3) (4)11.3-12.-4() 
NO, MID 6 oncctncsseseneeece 3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) enlaces 
Motor Gasoline: 
Western Penna., Bradford-Warren: 
78-80 Oct. (Prem.) .......... anaemia ae eee sees th i2(2 
wee MR, GOED cnccccccccccsces 12(2) 12(2) b64) 12(2) — 
estern Penna., Other Districts: 
78-80 Oct. (Prem.) ...........--. eee (1)12.5-13.8(1) (1) 12.5-13.8(1) (1)12.5-13.8(1) (1)12.5-13.8(1) (3919.68 Si} 
74-76 Oct. (Regular) .......2 0.000 2.: (1)11.5-12.8(1) (1)11.5-12.8(1) (1)11.5-12.8(1) (1)11.5-12.8(1) (2)22.5-25-062) 


Note: Gasoline prices are reported in each day’s Platt’s OILGRAM Daily Price Service. Figures shown in parentheses indicate number of 
companies quoting the low & highs of the ranges. 
(b) Research octane rating is minimum of 5 points above Motor Method rating. 
(c) Research octane rating is minimum of 10 points above Motor Method rating. 





per bbl. lower in the Miamj Harbor District when ATLANTIC COAST 

ee nk Ces Hae see ee Fuel Oil Prices Continue Downward Swing 
supplier reported quoting $1.53 for No. 6 fuel tank 
cars at Port Everglades and $1.50 for barge and 
bunk »*r deliveries. 


Declines in fuel oil prices were reported along the East- 
ern Seaboard the last week in May, and the ample cur- 
rent supplies of gasoline were reflected in an occasio! al 


Mimi kerosine prices also were down 0.3c per gal. overflow of barge offerings below generally quoted mar- 
when one major supplier reported quoting 9.2c per ket prices at New York Harbor. 
gal. at his terminals in Florida and Georgia. The current weakness in vessel rates for Gulf/North-ot- 


Hatteras trades continued to act as a depressant to spol 
prices all along the seaboard, but the quantities of oil 
moving outside of regular channels were negligible. 
Socony-Vacuum Oil Co., Inc. posted three successive re- 
those areas were relatively inactive. ductions in its heavy fuel schedules in its New York and 


Despite an increasing number of reports of heavier 
demand from regular customers in the Midwest and 
Mid-Continent, spot gasoline buyers in the market in 





In the Western Penna. and Mid-Continent districts, New England marketing territory. On May 24, Socony 
several substantial foreign inquiries for lubricating reduced its prices for No. 5 (15-60) fuel in amounts rang: 


ing from 4.3 to 6c per bbl. at Boston and Providenct 
quoting $2.41 and $2.38 tank cars at the two points, re- 
spectively. Two days later, the company posted a . 
cut in its retail prices for No. 4 oil in New York City 


oils were reported, and keen competition was anti- 
cipated for the business. Generally speaking, how- 
ever, sales to domestic jobbers continued for the 


most part slow, and many refiners counted on aggres- with new price of 8.3c tank wagon in Manhattan, Brox 
sive marketing of blended oils to reduce their high Kings, Queens and Richmond Boroughs. 
inventories of lubricants. On May 27, Socony extended its New York City heevy 
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TO THE BOTANIST, THE SIGN ABOVE STANDS FOR 


AN EVERGREEN PLANT 





TO EVERYONE, THIS SIGN STANDS FOR TWO GUARANTEES! 


er of 

—s e This Gulf emblem on any product stands for two 
guarantees of excellence. One visible, one invisible. 

; The visible guarantee is evidenced by the plant and 

ing properties that make Gulf one of the country’s largest 

fast- producers and refiners of crude oil. 

eae The invisible guarantee is the determination of Gulf 

mar to make the best petroleum products that skill, science, 
loyal employees and alert management can _ jointly 

h-of- achieve. 


pee’ Gulf Oil Corporation 
am Gulf Refining Company 


lence General Offices, Pittsburgh, Pa. 
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OIL MARKETS 


fuel reductions to include No. 6 fuel, and quoted 4.88c 
tank wagon, down 0.12c in all New York City Boroughs. 

In the Miami Harbor District, No. 6/bunker “C” fuel 
prices were down 5c per bbl. when Standard Oil Co. 
(Kentucky) and one Independent supplier reported prices 
of $1.53 tank cars at Port Everglades and $1.50 barges 
and bunkers. The Independent also posted $1.57 for No. 
6 tank cars at Miami and $1.54 barges and bunkers, also 
off 5c per bbl. These prices represented new lows in 
heavy fuel prices in that area. 

At New York Harbor, prices for No. 2 fuel in barges 
declined fractionally when one supplier quoted 6.8c per 
gal.; previously, harbor suppliers at New York reported 
No. 2 barge prices ranging upward from 6.85c. 

Although gasoline supplies generally continued closely 
held, occasional barge offerings originating from second- 
aries at New York were reported at price ranging down 
to lle per gal. for regular-grade with 83/84 Research. 
3arge prices for regular-grade gasoline reported by sup- 
pliers at New York ranged upward from 11.5c per gal. 

The weakening trend in vessel rates tended to under- 
mine the barge postings of suppliers for light and heavy 
fuels at some points. It was pointed out by some traders 
that bunker “C” fuel could be laid down at New York 
Harbor at $1.36 per bbl. compared with prevailing harbor 
barge and bunker price of $1.60. One Independent mar- 
keter said he had offered out two cargoes of No. 2 fuel 
in the Boston market at 6.75c delivered, but had found 
no interested buyers; majority of 





3oston suppliers re- 
ported quoting 8c per gal. for tank car shipments. 


GULF COAST 
No. 2 Fuel Cargo Prices Down 0.125c 


Price for No. 2 fuel in cargoes was off 0.125c during 
the past week and signs of easing in the Gulf Coast mar- 
ket were noted in prices and supplies of regular-grade 
gasoline. Trading in all products continued relatively 
slack. Export demand for low octane gasoline and gas 
oils still was negligible. 

Heating oil prices were seasonally off on the low when 
one supplier reported price of 6.25c for No. 2 cargoes; 
previously, supplier reported No. 2 fuel ranging upward 
from 6.3756« 

Easier supplies and asking prices for regular-grade 
gasoline were indicated in reports of three cargoes of 85 
Research oct. (3 c.c. of lead) available at 10.25c, one 
cargo each for June, July and August. Although this 
offering was said to be not the most desirable to 
eastern marketers because of the quantity of lead, other 
cargoes of 83 Research oct. were reported offered at 10c 
per gal. A week previously, most 83/85 Research oct. 
regular-grade on the market was held for prices ranging 
from 10.375 to 10.5c. Softening prices for regular-grade 
gasoline were attributed by many sources to the un- 
expected absence of major company gasoline buying over 
and above their own production. 

No change 


was reported in the supply and demand 
situation for 70-72 oct. leaded gasoline. 


This product 








NPN Gasoline Index 


Cents Per Gal. 


Dealer T.W. Tank Car 
May 31. i . . : 15.21 11.20 
Month ago . a ? ae 15.21 11.17 
Year ago F ihe xt - 14.55 11.31 


Dealer index is an average of ‘‘undivided’’ dealer prices 
ex-tax; in 50 cities. 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline, FOB refineries or 
terminals: Okla., Midwestern, W. Penna., Calif., N. Y 
Harbor, Philadelphia, Jacksonville, Boston and Gulf Coast. 











was described by one major as “fairly firm and in far 
supply” at 9.5c per gal. 

Two small bunker “C” fuel cargo transactions were re- 
ported at $1.15 for lifting the middle of June. One 
offering of low sulfur “C” fuel appeared on the market at 
$1.20. Supplier’s price for bunker “C” cargoes ranged 
from $1.15 to $1.37 per bbl. 


MIDWESTERN (Chicago-E. St. Louis Area) 
Light Fuel ‘Price Protection Plans’ Gain 


Outlook for light fuels for June was reported brighter 
in the Midwest the past week than at any time so far 
this year, and indications were that the price trend 
downward may be halted as various plans of “price p! 
tection” on summer fills gained converts among larg: 
suppliers. 

In general the various plans were much the sam 
that they guaranteed large buyers, with good credit 
future billing ranging from Sept. 1 to Nov. 1 at com- 
panies’ low prices, or low published prices, during tl 
summer period. Although problem of getting hous 
holders to fill storage remained a problem, it was bs 
lieved that the plan would work itself down to the hon 
owner who also was a good credit risk. 

Meantime, prices for No. 6 fuel dropped 30c on U 
high in the Midwest to $1.20 per bbl., Group 3, wh 
refiner reported he had lowered his price from $1.50 
to $1.20 per bbl. Other refiners reported prices ranging 
upward from 90c per bbl. Group 3. A sale of 5,000 bb 
of No. 6 fuel at 88c, Group 3 was reported by a tank 


f 


car marketer. 
Big demand for gasoline in Nebraska and Dakota: 


a 


has resulted in a proration order binding on Great Lakes 


_ 


Pipe Line shippers extending from May 15 to July 
at términal points on the Kansas City/Grand Forks, 
Minn. (west) branch of the line, according to reports 
of some Midwest refiners. Demand also was strong 
along the east leg of the line to Minneapolis, refiners 


- 


said. Demand for tank car gasoline remained slow, mos 
sources said. 

Prices for third-grade (60 and below) gasoline were up 
0.125c on the range high in the Midwest when refi 
reported an advance of 0.25c to 9.625c in his Grou} 
price for that product. Supply of third-grade gasoline 
continued short of meeting demand, refiners said. 





25-50 lb. Grease Pails 


We also specialize in drums 


729-A 


The Cleveland Steel Barrel Co. 
9612 Meech Ave., Cleveland 5, Ohio 











LEAMAN TRANSPORTATION 


Reliable Tank Truck Service in Pa., 
made to Federal Spec. R. D.— N.Y. NJ, Md., 


Va., W.Va., Conn., Mass., Vt. 


DOWNINGTOWN, PA. 


Phone 600 


D.C., Del., Ohio, Reconditioned Prime Head Fillers 
Tri-Sure or Rieke Closures. 

An inquiry will save you money on 
Export or Domestic shipments. 

Philadelphia 34, Pa. 





NATIONAL STEEL DRUM CO. 


Specialists in Supplying 


CUM 8-2522 
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WESTERN PENNA. 
Blended Motor Oil Sales Rise; ‘Gas’ Strong Crude Oil Prices 
Ohio Oil cuts Stephens, Ark., crude 25c per 
Continued good demand from domestic buyers for bbl. (see story on this page). 
biended motor oils was reported by Western Penna. re- See NPN of May 25, p. 61, 62 for complete 
finers the past week, with sales volume said to approxi- crude oil price schedules. 
mate the level of a year ago. Prices for bright stock and 
neutral oils were firming, refiners said. Gasoline ship- 
nents were heavy and increased demand for fuel oil for Prices for No. 6 fuel ranged from 6 to 8c per gal., re- 
cracking was keeping the market free of surplus fuel, fineries, when same refiner reported he had lowered his 
some refiners said. price 0.25c from 8.25c. 
aa; Refiners’ quotations for most products were reported 
fair u ichanged. MIDCONTINENT 
Inter-refinery trading of neutrals and bright stock ‘“‘to a e ° ° 
> Te- balance inventories’ was reported by several sources. Do- Gas Demand Still Lags Because of Rain 
One mestic jobber demand also had improved slightly, some Price ranges for the most part remained unchanged 
t at refiners said, and sales of several cars at 17c, FOB re- in the Mid-Continent the past week. Gasoline demand 
nged fineries, for both products were reported. European in- still was feeling effects of prolonged rains in farm areas, 
quiry for 2,009 tons of bright stock was in the market, but at the same time refiners said they were receiving 
and several small-lot sales of the product at 17c, the field, an increasing number of open market inquiries. Job- 
for export were reported. bers were still holding back from starting summer fills 
Demand for gasoline was given a boost by the ap- of light fuel, and residual market remained quiet, re- 
proaching holiday plus the fact that some jobbers were ports indicated. 
Bass stocking up in ne of the lc tax increase which With reduced crude runs, some refiners said they were 
far becomes effective ™ Pennsylvania on June 1. turning down open market inquiries for gasoline; they 
niall Demand for fuel oil from industrial users generally was feared being short for contract accounts this summer. 
ie. slow, peak apts: to most reports, _ ae — — by No. 6 fuel was down 30c on the high of price range in 
aes ee the pings vical: te reap age k. —_ Oklahoma when refiner formerly quoting $1.50 per bbl. 
Domestic demand for wax was good; one refiner said said he had reduced his price to $1.20. Quotations re- 
. he was sold up for seven weeks. Export trading, how- ported by other Oklahoma refiners ranged downward 
ed On ee to 75c for No. 6 oil. 
.om- Another Oklahoma refiner reported selling 100 cars of 
t} CENTRAL MICHIGAN No. 6 fuel to a Midwest broker for shipment 
vl Status of Residual Fuels Improves over the next 60 days at “20c under published Group 3 
by low,” with provision that price go no lower than 65c 
n Supply/demand status of residual fuels showed some and no higher than $1.00 per bbl. A Mid-Continent 
mprovement in Central Michigan and other products broker disclosed sale of five cars of low sulfur No. 6 
th were in fair-to-good shape, according to reports of re- at 90c per bbl., Group 3, for shipment to Iowa and 
whet ners the fourth week in May. | Minnesota industrial accounts. 
1.50 A “price protection” plan for jobbers who make sum- Inter-refiner sale of 50 cars of regular-grade gasoline 
wet mer fills of light fuels was adopted by one refiner who (80 Research) at “0.375c under published Group 3 low” 
bis said he was “going along with his jobbers up toa certain for May delivery to Wisconsin was disclosed by an East 
rank point.” This refiner's plan calls for a 50-50 sharing of Texas refiner. Inquiry was for 300 cars, he added 
any reduction in prices below his posted price up to Ic 
per gal. with maximum liability to the refiner of 0.5c. ‘ ‘ 
— While he was not guaranteeing any specific margin to Ohio Oil Cuts Stephens, Ark., Crude 25c 
a his Srcccagee refiner said they were now getting 3.25 to FINDLAY, Ohio—Ohio Oil Co., effective 7 a.m. June 1, 
a oc per gal. will reduce its posted prices 25c per bbl. for crude oil 
eo ‘Sen reported quotations for No. 5 fuel ranging purchased in the Stephens, Ark., field. New schedule 
¥ from 6.25 to 8.5c, FOB refineries, up 0.5¢c on the high will range from $2.08 per bbl. for 25-25.9 gravity oil, 
“ nA when refiner reported he had re-entered the market with plus 2c per degree of gravity up to $2.28 for 35-35.9 
“ - prices ranging from 7 to 8.5c, refinery, “price depending gravity. Company buys approximately 200 b/d in the 
on competitors’ prices in my normal marketing area.” field. 
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OIL PRICE SECTION 


At Refineries and 
Terminals and by 
Tank Wagon 


Prices herewith are reproduced from Platt’s 
VILLGRAM Daily Oil Price Service, associated 
with National Petroleum News, whose repre- 
sentatives in all NPN-OILGRAM offices de- 
vote their time exclusively to reporting oil in- 
dustry prices everywhere. 

Prices shown in tables are sales prices or 
quotations or general offers or posted prices by 
refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales 
and shipments; for the business day or period 
stated; except Tank Wagon prices, prices are 
for bulk lots such as tank car, truck trans- 
port, barge; prices applying to barges or car- 
goes or truck transport lots only, so desig- 
nated; FOB refineries or terminals; in cents 
per gal., except per bbl. where $ sign is 
shown; wax and petrolatums in cents per 
pound; ex all fees and taxes; for crude oil 
and its products lawfully produced and trans- 
ported; reported as received by OJLGRAM and 
National Petroleum News but not guaranteed; 
for subscribers’ private use only and not for 
resale or distribution or publication. During 
periods of short supply, some sellers, and at 
times all sellers, withhold quotations to new 
‘ustomers or the posting of firm prices but 
give OILGRAM the prices they otherwise would 
quote to the trade in general and which they 
confine to their regular customers only. Octane 
ratings are ASTM motor method unless other- 
wise noted. Parenthetical figures before and 
after prices indicate number of companies 
quoting the lows and highs of the ranges. For 
further details of price conditions apply to any 
NPN—OILGRAM office or see back of any 
OILGRAM Price Service invoice. 

For complete price service delivered daily 
from nearest OILGRAM publishing office, New 
York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleve- 
land (13), Ohio. Annual subscription rate in 





U. S.: $150 per year, payable in advance 
Gasoline 
Prices in Effect May 31 May 23 


OKLAHOMA (Group 3) 


Prem 10.7561 10.7501) 
7TS-SOCS Oct 

Prem (1)10.75-11,625(1)(1)10.75-11.5¢1) 
74-76 Oct. Reg 1001 1001) 
74-76(80) O 

Reg 6)10-10.375(1 (7)10-10.2502 
Hu Oct. & 

below ( ( S7H-—9. 751190399 re §2 2 
MIDWE STERN (Group 3 basis) 

7Ts8-sS0 Oct 

Prem 
T8-SO(S6) Oct 

Pren 1)10.75-11.5(1) €1)910.75-11.501 
74-76 Oct. Reg 

74-T6CSO) Oct 

Reg (199.0 rp td RO. 4 
60 Oct. & be wi1i4.3 pil 
N. TEX. (For shpt, to Tex. & NLM. dest’ns.) 
7S-SO Oct 

Prem (1)10.875-11.75¢01)¢1)10.8S75-11.7561 
S-SO(S6) Oct 

Prer 1i11-12.7501) (1911-12.501 
14-76 O 

Re} 1 7D-10.7561 1 S75-10.7 | 
74-760(S0) Oct 

Reg 110-10.75(2 th age 10.7561 
60 Oct.&below (1 125-10.341) (199.125-10.341 
W. TEX, (For shpt. to Tex, & N. M. dest’ns.) 
7S-SO Oct 

Prem (1)11-11.75(1) (1)11-11.7501) 
7TS-SOCS6) Oct 

Pren 1)11.25-11 l (1)11.25-11 1 
74-76 Oct. Re 1)10-10.7501 (1)10-10.7501 
74-76(80) O 

Re¢ (1)10.25-10.511) 1910.25-10.561 
60 Oct. &be wi1i9 37 1012) 1O.37h 10(2 


e. TEX. 


78-SO Oct. 


(Truck tnspt.) 


Prem (1)11-12¢1) (1)11-1201 
s-S0OCSH) Oct 

Prem . 11(1 111) 
74-76 Oct. Reg es 
74-76(S0) Oct 

Reg (2)10-11(1) (2)10-1101) 
60 Oct.&below(1)9.25-10.5(1) (1)9.25-10.501) 


CENT. W, TEX. 


78-80 Oct. 


(Truck Transpt.) 


Prem (1)11.25-11.5(1) (1)11,25—-11.5(1) 
TS-S0(86) Oct 

Prem (1)11.25~-11.5(1) (1)11.25—-11.5(1) 
74-76 Oct. Reg. (1)10.25-10.5(1) (1)10.25~-10.5(1) 
74-76(SO0) Oct 

Reg (1)10.25-10.5(1) (1)10.25-10.5 
60 Oct.&below(1)9 5-10.4(1) (1)9.5-10.441) 


Prices in Effect 
on. (For shipment to Ark. & La.) 

S-S0 Oct 

Prem 11.375(1) 11.375¢41) 
75-S0( 86) Oct 

Prem 


‘ 
‘ 


May 31 May 23 


4-76 Oct. Reg 

$-76(S0) Oct 

Reg. 10.375(1) 10.375¢1) 
60 Oct. &below 9.7501) 9.751) 
KANSAS (For Kansas destinations only) 


75-S0 Oct 


Prem (1)11.1-12¢1) (1)11.1-11.87501) 
7S-SO(S6) Oct 

Prem (1)11.1-12¢1) (1)11.1-12(1) 
74-76 Oct 

Reg (1)10.1-1101) (1)10.1-10.875(1) 
74-76(8S0) Oct 

reg. (1)10.1-1101) (1)10.1-1141) 
60 Oct.& 

below (1)9.4-10.375(1)(1)9.4-10.1875(1) 


WESTERN PENNA, 
Bradford-Warren: 

78-80 Oct.Prem. a 
74-76 Oct. Reg 2(2) 12(2 
Other districts: 

78-80 Oct.Prem.(1)12.5-13.8(1) (1)12.5-13.8(1) 
74-76 Oct. Reg. (1)11.5-12.8(1) (1)11.5-12.8(1) 
CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries.) 

U.S. Motor: 


78-SO Oct 


Prem ..(1)13-14.501) (1)13-14.501 
75-SO0(8S6) Oct 
Prem (1)10.75-11.625(1)¢1) 


1 
4-76 Oct. Reg. (1)12.25-12.5(1) «1) 
$-76(S0) Oct 
Reg (1)9.9-10.375¢41) (3)12.5-13.7501) 
60 Oct.&below(1)9.3-9.75(1) 
Str. run gaso- 
line, excl. 
Detroit 
shpt eee ee (3)10-12(1 
OH1IO—Quotations of S.O. 
to_ Ohio points* 
73-75 Oct. 14.0 14.0 
CALIFORNIA 
Los Angeles dist: 
80-82 Oct 
(Prem. ) 
4-76 Oct. 
(Reg. ) -(1)11.6-14.1(1) 
San Fran. dist.: 
80-82 Oct. 
(Prem. ) 
74-76 Oct. 
(Rer.) (1)13.85-14.1(1) (1)13.85-14.1(1) 
San Joaquin Valley: 
80-82 Oct. 
(Prem. ) 
74-76 Oct. 


(3)10-12(1 
Ohio for delivery 


(1)15-16.1(1 (1)13-16.1(1 


(1)11.6-14.1(1 


(1)15.85-16.6(1) (1)15.85-16.6(1 


(1)15.85-16.6(1) (1)15.S5-16.6(1) 





(Reg.) - (1)13,85-14.1(1) (1)12 85 14 461) 
Gasoline octane rati ngs ire AST. Mo 
Method ratings, ex ept ASTM Researc! Met} 
oad minimum ratirgs whict ire showr ! pa 


rentheses 


Lubricating Oils 
WESTERN PENNA. 
Prices are for sales made. or offers reliably 
reported to inhbhere & componnders only 
VIscoUS NEUTRALS—No. 3 col. Vis. at 70° 


F 
200 Vis. (180 at 100°) 420-425 fi. 
ia > 


p.t map ot on SF 
1) p.t nee Ht 19.542) 19.529) 
p.t 18.52) W292 
25 p.t 17/6) 17(6) 
150 Vis. (143 at 190°) 400-405 fi. 
 p.t ‘* 18.5(2) 18.42) 
1m) pt 17.52) 17.5(2) 
ae Rt. « 16.52) 16.5(2 
» nt (AV15-17(1) (5)15-17(1 


cy LINDER STOCKS: 


Brt. stk., 145-155 vis. at 210°, 540-550 fl., No 
R enl 
m nt 91.45/92) 21.5/2) 
Hm nt tee 20 52) 20.502) 

25 p.t ewe 17-21 17-21 
ann SP 

f r’} 19/3 (2)12-151 

S_.R B03) (2113-1601 

noo fl (2)1R_18/1) (2)15 18/9 
620 fl (217-1911) (1)17-19(2 


MIDCONTINENT LUBES 

‘FOB Tulsa basis Bright stock, vis. at 219° 
Neutrals are 0-10 p.p. oils. vis. at 100°: 15- 
25 p.p. viscous neutrals generally are auoted 
Se under 0-10 p.p. oils: 15-25 p.p. nonviscous 
oils generally are quoted 0.25c under 0-10 p.p. 
oie? 

Neutral Oils—Conventional 

Pale Oile Col, 


m9 R45 vis 2.¢2)9.75-11(1) (2)9.75-11(1) 
-11N vis, 2.41)1%11.25/1) (191011 25(1) 

150 * s 3.€1)11-13(1) (1911-1371) 

180 vis 3. (€1)12-13.5/1) (1)12--13.5(1) 

200 vis 3. (2)12-1441) (2)12 14/1) 

PAN vis, 3.41)913-1571) €1)13-151) 

PRN vis 2.(1)12.5-15.5(1) (1)12 5-15.5(1) 

00 vis 3.(1)14-16(1) (1)14-16(1) 

PoA Nie Col, 

200 vis ) 





Lube Oil Colors Fluorescent 
Petroleum Colors 


PATENT CHEMICALS, INC. 
PATERSON 4, N. J. 











« —, ® Fine Lubricants 
QP ® “Industrial Fuels 


PRUITT PETROLEUM CO. INC. 
PHILADELPHIA 2, PENNA. 








Prices in Effect May 3l May 23 
Cylinder Stocks: 

600 s.r., Olive =. 
green .... 16(3) 16(3) 
Black Oil 18.5(1) 18.5(1) 

Bright Stock-Conventional 
200 vis. D: 
he: p.p. 23(1) 23(1) 

150-160 vis. "D: 

0-10 p.p 19(4) 19(4 
10-25 p.p. ..(2)18.5-19(1) (2)18.5-19(1) 
120 vis. D: 

0-10 p.p 18(3) 1Sé 
Bright Stock—Solvent 
150-160 vis. 0- 10 : ; 

p.p 95 v.i.(1)24-25(1) (1)24-20(1) 

Neutral Oils—Solvent 
170- 180 vis., ” 

8 Vv. — 17(1) 17(1) 

200-210 vis. - 

0-95 v.i.. .(1)17-18(1) (1)17-18(1) 

300 vis., 

95 V mi 19(1) 19(1) 


SOUTH TEXAS (Neutral Oils) 


(Vis. at 100° F. FOB refineries for domestic 
and/or export shipment.) 


PALE OILS: 
VIs. COLOR 


100 142-2':..(4)9.5-11(1) (4)9.5-11(1) 
200 No, 2-3.. 11(35) 11(5) 
300 No, 2-3.. 12(5) 12(5) 
500 No. 

2le-3'% ... 13(5) 13(5) 
750 No. 3-4.. 14(5) 14(5) 
1200 No. 3-4 15(4) 15(4) 


2000 No. 
RED OILS: 


. (4)16-16.5(1) (4)16-16.5(1) 


100 No, 5-6. 9.5(4) 9.9(4) 
200 No. 5-6 11 )) 11(5) 

300 No, 5-6. 12(5) 12(5 

500 No, 5-6. 13(5) 13(5) 

750 No. 5-6 14(5) 14(5) 
1200 No. 5-6 15(4) 15(4 

2000 No. 5-6. (4)16-16.5(1) (4)16-16 1) 


CHICAGO (From Mid-Continent p.|l. 
Neutral oils vis. 


crude) 
at 100° F. 0 to 10 p.p 


Pale Oils: 

Vis. Color 

+t 85—No, 2 11.75(1) 11.75(1 
-110—No. 2 2.25(1) 12.25(1) 

150 nO. BD <« 14(1) 14(1 

1SO—N«¢ - oe 14/1) 14(1 

206--Me. 3 .. 14(1) 14(] 

250—No, 3 .. 15(1) 1 

Red Oils: 

1S0—No ) 14(1 14(1 

200—No. 5 .. 14(1) 14(1 

250—No. 5 .. 15(1) 1541 

PSO No. 5... 15.5(1) 15.541 

300—No. 5 18(1 16(1 


Nete: Viscous olls, 15 to 30 p.p. are quoted 
0.5¢ lower; 60-85 and 86-110 No. 2 non-viscous 
oils, 15 to 30 p.p. 0.25c lower. 





ATTENTION JOBBERS 











One us. QUART 


BET-R- LUBE 


100% pure ineRAL | 
_ MOTOR 
Ol % 


IDEAL LupricaTor CO. 
LADELPMIA PA > 


Protected Areas Available 
For Distributors 





A Top Quality—HIGH V | 
Specification Oil 


New Attractive Low Cost 
Sealed 1 Quart Litho Cans 


For Full. Information 
Contact 


IDEAL LUBRICATOR CO. 


Philadelphia 2, Penna. 
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uoted 
scous 
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-* 


cece 


to] 


( 
er 
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ices in Effect 


May 31 May 23 


ttitered Steam Ketined (Viscosity at 210°) 
14.5¢1) 14.5(1) 
15.5(1) 15.5(1) 
16.5(1) 16.5(1) 
ight ‘Stocks, 16U vis. at 210° No. 5 culor 
10 p.p 22.5(1) 22.5(1) 
to 25 p.p 22(1 22(1) 
to 40 p.p. 21.5(¢1) 21.5(1) 
filtered 
Stock 16.5(1) 16.5(1) 


te: To obtain prices delivered in Chicago 


i 0.6c per gal 


Natural Gasoline 


roup 3 & Breckenridge prices are to blend- 
Shipments 
y originate in any Mid-Continent manufac- 


on freight Basis shown below. 


ng district.) 


FOB st: .s 


pons BREC KE NRIDGE 


ide 2 25( Sale) oD. 4 


26-70 4.75( Sales) 


25( Sale) 


1.75( Sales) 








*pan’a-ce a ( 
? A remedy for 
diseases or ills. 


—_— 


PETROLEUM 


PANACEA® 


j 


pan’ a- -se ‘a), n. 
all troubles, 





Hardly! Elk Refining’s “Hold- 
the-line .. . Deliver-the-goods” 
policy, backed by a contract 
that protects you, is not a 
cure-all. But, it does put you 
in a better competitive posi- 
tion, selling the world’s finest 
motor oils with price, delivery 
and quality guaranteed. 


We now have § sufficient 
crude commitments and refin- 
ery capacity to take care of 
your estimated Bright Stock, 
Neutral and Motor Oil re- 
quirements at prices that as- 
sure you excellent profits 
regardless of market fluctua- 
tions. For complete details, 
write, wire or phone today! 


ELK REFINING COMPANY 


KANAWHA VALLEY BLDG. 


Phone 2-8161 
CHARLESTON 24, W. VIRGINIA 





Appa S 
AA oo: pune = *S 
A PENNSYLVANIA a 













Refiners of Bright Stocks 


Highest Quality Neutrals 
Pennsylvania Grade Cylinder Stocks 
Petroleum Waxes 





Refinery & Terminal Prices (Continued) 





Oil Price Section 





Kerosine, Gas & Fuel Oils 


Prices in Effect May 31 May 23 
OKLAHOMA (Group 3) 
41-43 w.w. ..(1)8.5-S.875(1) (3)8.5-8.875(1) 
12-44 w.w. (3)8.5-901) (3)8.5-9(1) 
Range oil ..(1)7.5-8.75(1) (1)7.5—8.75(1) 
oS & above 

[D.I. diesel. (1)7.125-8.511) (1)7.125-—-8.75(1) 
No. 1 p.w...(1)7.5-8.25(1) (1)7.5—8.25(1) 
No. 1 straw. (1)7.5—-8.25(1) (1)7.5-8.25(1) 
No. 2 straw.(1)6.5-8.5(1) (1)6.5—8.5(1) 
No. 6 (1)$0.75-1.2011) (1)80.75—-1.5001 
14-16 grav. 

fuel $1.20(1) $1.50(1) 
MIDWESTERN (Group 3 basis) 
41-43) W.W...(2)8.375-8.75(1) (2)8.375-8.75(1) 
42-44 w.w (2)5.0-S8.7901) (2)S.0-8. 4001) 
Kange oil (1)8.2—8.25¢1) (1)8.2—S. 2061) 


od & above 

D.1. diesel. (1)7.75-8.2(1) (1)7.75-8.75(1) 
No. 1 p.w...(3)8-8.25¢1) (3)8-8.25(¢1) 
No. 2 straw. (1)7-—7.25(2) (1)7-7.25(2) 
ee ( 
{ 


No - (1)6.625-7(1) 1)6.625-7(1) 
No. ¢€ (2)$0.90-1.20(1) 2)$0.90-1.50061) 


Ste 


CHICAGO—(FOB Chicago district refineries & 

p.l. terminals; all fuel oil prices in cnt, per 

gal.) 

5s & above 
Ui. diesel, 

No. 6 fuel... 


N. TEX. (For shpt, to Tex. & N.M,. dest’ns.) 


41-43 w.w...(2)8.5-9.6(1) (2)8.5—-9.6(1) 
42-44 W.W...(1)5.5-10(1) (1)8.5-10(1) 
8 DI. .....(1)8-9.8(1) (1)8-9.5(1) 
No. 2 straw. 8.75(1) 8.75(1) 


No. 6 fuel $0.90(1) $0.90(1) 


W. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
41-43 w.w. .. 9.5(1) 9.5(1) 

42-44 w.w. 10.5(1) 10.541) 

No, 1 straw. 9.25(2) 9.25(2) 

ste. 2 aptaersietinamaailed (1)8.5-9.25(1) 
no, @ sences . 

No, 6 fuel. ..(1)$1.. 25-2.10(1) (1)$1. "25-2.10(1) 
E. TEX. (Truck trnspt.) 


41-43 w.w, ..(1)9-9.25(2) (1)9-9.25(2) 
12-44 W.w - -(1)9-9.5(2) (1)9-9.5(2) 
03 & above 
I> diesel. (1)8.5—-9.25(1) ‘ 
No. 2 fuel (1)8—9.25(1) ( 
No. 6 fuel.. .(1)$1.15—2.35(1) ¢ 
CENT. W. TEX. (Truck trnspt.) 
41-43 w.w. -(1)9-9.5(1) (1)9-9.5(1) 
55 & apv. D.1. 


Diesel (1)8.75—9, 25(1) (1)8.75—9.25(1) 
U.G.1. gas oil 8.5(1) 8.5(1) 
No. 1 fuel... 9.25(1) 9.25(1) 
No. 2 fuel...(1)8-9(1) (1)8-9(1) 
No. 3 fuel... - 
No. 5 fuel $2.10(1) $2.10(1) 


No. 6 fuel : (1) $1.50 2.00(1) (1)$1.50-2.00(1) 


KANSAS (For Kansas destinations only) 





Prices in Effect May 3! May 23 
ARK, (For shipment to Ark, and La.) 
42-44 W.W... 8.625(1) 8.625(1) 
Tractor fuel 9.625(1 1.62501 


Diesel fuel 52 : 
& below .. 7.5(¢1) 7.5(1) 
Diesel fuel 558 


& above .. 7.875(1 7.875(1) 
No. 2 fuel... 7.125(1) 7.125(1) 
No, 3 fuel... 6.75(1) 6.75(1) 
No, 4 fuel $1. Beta} $1.90(1) 
No. 5 fuel... $1.55¢ $1.55(1 
No. 6 fuel.. $1 (ou $1.40(1 
WESTERN PENNA. 
i> w.w (1)9.5-10.561 1'9.5-10.561) 
No. 1 fuel...(1)9.75-10(1) (1)9.75 10(1 
No. 2 fuel (1)9,25—9.75(1 (1)9.25-9 75¢1) 
No. 3 fuel (2)9.25-9.7512 (299.25 
36-40 gravity 9(1 (1) 
Other districts: 
15 wow (1)9.5-10.5061 199.5-11 
17 wW.w os : 
No. 1 fuel (1)9.25-10.25¢1) (1)9.25-10.7501) 
No. 2 fuel (1)8.75-1012 (1)8.75-10.25¢1) 
No. 3 fuel (1)8.75-9.2501 (1) i 0.25 
36-40 gravity(3)8.75-10(2) (3)8.75-10 


CENTRAL MICHIGAN (FOB Central Michi- 


gan refineries.) 


Range oil (1)10.75-12¢61 (1910.7 12 
46-49 W.w. > 

kero (1)11.25-12(2 (1)11,25-12 
A A 

distillate (1)10.5-11.501 1)10.5-1 
No. 2 light ; beac 

straw (1)9.75-1141 199.75-11061 
No. 3 straw.(3)10 11(1) sy 10-1101 
U.G.1, gas oi1(2)8.5-9.501 2)8.5-9.501 
No. 5 fuel (3)6.25-8.5(1 596.25-811 
No. 6 fuel (5)6-S(1 $)6-8.2501 


OH1IO—Quotations of S.O. Ohio for delivery to 
Ohio points: 
Kerosine ‘ 11.5 11 


CALIFORNIA 


San Joaquin Valley: 7" 
40-43 w.w, .(1)12.6-15.6(1) (1)12.6-15.6(1) 
Heavy fuel 


(PS 400).. $2.05(2) $2.05(2 
Lignt fuel ee 

(PS 300).. $2.25(2 $2.25(2 
Diesel fuel : 

(PS 200)..(1)10-11.5(1) (1)10-11.541) 


Stove dist. 
(PS 100). 
Los Angeles: 


-(1)11.5-13(1) (1)11.5-13(1) 


40-43 w.w. (1)12.1-15.1/2) (1)12.1-15.1(2) 
Heavy fuel 

(PS 400). .(1)$1.95-—2.15(01 1)$1 
Light fuel 

(PS 300). .(1)$2.15-2.35(1 1)$2.15-2 


Diesel Fuel 
(PS 200).. 
Stove dist. 
(PS 100). 
San Francisco: 
40-43 w.w. ..(1)12.6-15.6(1) (1)12.6-15.6(1) 


(1)8.1-11(2) (1)8.1-11(2) 


.(1)9.1-12.5(2) (1)9.1-12.5(2) 





42-44 w.w...(1)8.75-9.625(2) (1)8.75-9.625(2) Heavy fuel 
58 & abv. D.I. (PS 400).. $2.05(2) $2.05(2 

Diesel (1)8 10. 12511) Light fuel 
No. 1 fuel 2)8 311 (PS 300).. $2.25(2) $2.25(2 
Ni 2 fuel (1)7.25-—S.75(1) Diesel fuel 
No 4 fue l (PS 200)..(1)10-11.5(1 (1)10—11 l 
No. 5 fue 241) Stove dist 
No. 6 fuel 1.75(1) (1)$1.15-1.75(1) (PS 100). 1)11.5-13(1 1)11 

Lake Port Terminal Prices 
Prices in Effect May 31 
Buffalo Cleveland Detroit Toledo 

78-80 Oct. (Premium). .(1)14.8-15.3(1) 
74-76 Oct (Regt (1)13.3-13.801) 
Kerosine - ; 9.9713) 1141 
Be NE 60 vasedsase 10.5(1) 10.35(1) 10.25(1) 
a Ee ON Kesdisncunee sranae ewe (1)11.1-11.8(1) (1)10.6-11(1) 
et a Badia dvseede 9.6(2) cna (1)10.35—-11.35(1) (1)9.6-10.75(1) 
Se BE Sescaweneess s6aeee goo | «sesame 11.1(1) 10.25(1) 
2 errr er err 6.85(1) 6.85(2) 6.25(3) 
Serr ere rere 7.2(2) 6.5(1) 6.6(2) 6(3) 





1213 West Third St 









THIS IS YOUR MARKET PLACE! 


A card advertisement in NPN‘’s Market Section every week will bring you quick and 
continuous sales at low cost. 
Write for Space Rates 


NATIONAL PETROLEUM NEWS 


Cleveland 13, Ohio 











Jure 1, 1949 





Prices in Effect May 31 
Wax 
WESTERN PENNA, (Bbis. C.L.) 
White Crude Scale: 


122-124 A.m.p. 4.9(2) 
124-126 A.m.p. ~..(2)4.9-5(1) 


CHICAGO (FOB Chicago District refinery of 
one retiner in bags or 100 lb. cartons, carloads. 
Carloads, slabs loose, 0.7c less. Melting points 
are EMP (ASTM methods); add 3° F. to con- 
vert into AMP. 


Fully refined: 


122-124 yA 
125-127 7.8 
127-129 5 
130-132 8.05 
132-134 8.3 
135-137 ... 600 beeeseoeens een eeone 8.7 
SEABOARD 

Melting points are AMP, 3° higher than 
EMP. Prices are for carload lots. Domestic 


prices are FOB refinery; scale in bags or 
bbis.; fully refined, slabs loose. Export prices 
are FAS; scale in bags or bbls.; fully refined 
in bags or cartons. 


New Orleans N.Y. N.Y. 
Orude Scale Export Domestic Export 
22-4 wh, (1)5-5.25(1) é 
124-6 wt ».3(1) (1)5-5.25(1) (2)5-5.6(1) 
Fully Refined: 
123-5 (2)6.9-6.96(1) 
125-7 .. 7.8(1) (1)6.96-7(2) (1)7.7-7.75(1) 
128-30 . 8.1(1) (1)6.96-7.1(2) (1)7.7-8.05(1) 
130-32 S.3¢1) 7.3(3) 7.75(1) 
133-5 8.35¢1) (1)7,.26-7.35(2) (1)7.75-8.3(1) 
135-7 8.6(1) 7.6(2) (1)8-8.55(1) 
138-40 S.SC1) (1)7.S6-8(2) (1)8-S.75(1) 
143-5 9.59(1) (€2)8.05-9.101) (1)8.4-9.501) 
148-50 12.05(1) 11.5(1) 12(1) 

Petrolatums 

WESTERN PENNA, (Bblis., carloads; tank 
car, 1 to 1.5c less.) 
Snow White 0 oc ee o(1)6.375-7.25(2) 
Lily White . (1)6.125—6.375(1) 
Ren SHEED cccus caddoecsar (1)5.75-6.125(1) 


Light Amber . (1)44.5(1) 
Amber wryTTTT Ty . (2)4.125-4.25(1) 
Red os 3.875(2) 


LPG Prices 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 


Com- In- Com- Indus- 
mercial dustrial mercial trial 
District Propane Propane Butane Butane 
N.Y. Harbor . 6.5(1) 6.5(1) 4.75(1) 4.75(1) 
Philadelphia 5.501) 


Baltimore ‘ 
Hastings, W.Va. 
New Orleans 


Toledo . 6.25(1) 





ALL GRADES OF GASOLINE 


43 Gravity—30 Color 
KEROSINE 


1—N.P.A. 57 Cetane No. 


DIESEL OIL 
Export and Domestic 


GILCREASE OIL COMPANY 
ARABI, LOUISIANA 


Box 178 Victor 5461 








Refinery & Terminal Prices (Continued) 
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Oil Price Section 





Atlantic & Gulf Coasts 


Prices are of refiners, FOB their refineries & tanker terminals, and of tanker terminal operator 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. Prices in effect May 31. 


73-80 Oct. Prem. 78-80 Oct. Prem. 74-76 Oct. Reg. Kerosine 
District Gasoline (b) Gasoline (c) Gasoline (b) No. i Fuel 
ee Bs BORSUOE ciccccecesf DRO.) 7s (1)11.6-12.9(1) (2)8.4-8.5(12 
do barges eee cece (1)12.5-13.75(1) mem (1)11.5-12.5(1) (2)8-8.4(11) 
ers rr er Eres 14.3(1) 2.5¢7) $.9(10) 
Baltimore TrrretTere i ETE 14.1(1) (1)11.4-12.6(3) 9(10) 
do Darges ...........(1)12,3-13.65(1) (1)11.3-12.4(1) (2)8.9-9.4(1 
Baton Rouge woule tas 8.4(1) 
do barges ei aes ase as a 8.4(1) 
Boston Scccccccccsce ce ( hjis.o-14.6(1) 14.4(1) (1)11.6-12.9(9 S.8(13 
Charleston .............(2)12.1-13.475(1) 13.75(1) (3)11.1-11.75(1) (4)8.8-9.3' 
Corpus Christi ....ccec. (1)12-13(1) Sawa 11(2) nee 
POE ons cend v0'esee ect) sacs (1)11-12.5(1) (1)9.125-10 < 
do barges (1)12-13.75(1) 12(1) (1)11-11.75(1) (1)7 (0-5. ¢0(1 
SOCMBORVES. 22 cccrccccce 13.1(6) 13.1(1) 12.1(9) (11)9.2-9.701 
rere 13.1(4) 13.1(1) 12.1(5) (3)9.2-10(2) 
a re ee fae 13.1(2) 13.1¢1) 12.143) (2)9.2-9.7(2 
New Haven ............(1)14-14.5(1) 14.5(1) (2)12.5-13(1) 8.6(9) 
New Orleans 12.5(1) 11.5(1) (2)8.8-9.3(2 
DE 56 caise abo 12.5(1) 11.5(1 (1)8.8-9(2) 
PEOOOEEE. 5.66: 6eccceesecesns tae 13.9(1) (2)11.3-11.9(2) (6)9-9.5(1) 
Se are 13.1(1) i 12.1(1) 9.2(2) 
Philadelphia oocee ee eo (1)13.7-13.75(2 14.7(1) (2)12.5-13.2(2) (8)8.7-9.5(1 
GO DOFBOS .occcccve cs (h)13.6-13.65(1) os (1)12.4-12.6(1) 8.6(6) 
Port Everglades Came 13.1(4) 13.1¢1) 12.1(6) 9.2(6) 
POPUORG ct ccs —— .(1)14.15-14.4(1 14.4(]) 12.9(4) 5.35(35) 
Providence (1)14.15-14.4(1) 14.4(1) 12.9(5) S.SC 
Savannah 15.1(4) 13.1(1) 12.117 1.2! 
Tampa os oat abate 13.1¢5) 13.1¢1) 12.1(7) 9.2($ 
Wilmington, N. C. (1)12.25-13.45(1 13.85(1 (1)11.25-11.85(2 S.8(8 
78-80 Oct. Prem. Gasoline (a): Baton Rouge 11.9(1); Baton Rouge barges 11.9(1); Houst 
(1)11.5-13(1); New Orleans (1)11.5-11.85(1); New Orleans barges (1)11.5-11.85(1) 
74-76 Oct. Reg. Gasoline (a): Baton Rouge 10.9(1); Baton Rouge barges 10.9(1); Houst 


(1)10.5-12.5(1); New Orleans (1)10.75-11.1(1); New Orleans barges (1)10.75-11.1(1) 


Diesel Oil 
Shore Plants 


No. 5 Fuel 


Gas House No. 5 Fuel 








No. 2 Fuel Gas Oil (0-10 p.t.) (15-60 p.t.) (50 cet.,55 d.i.) 
N. Y. Harbor 7.5(16) (1)7.8-8.1(1) 2 2 $2.00(1) (3)7.9-8.7(2 
do barges. .(2)6.75-7.4(13) S(1) 1.97(1) 
Albany .. . s(6) S.5¢1) (1 $-S.5(2 
3altimore .(11)7.9-8.3¢01) S(1) ~.UU(1) (2)8.3-8.4(¢1 
do barges. .(4)7.8-8.2(1) 1.97(1 
3aton Rouge 7.3¢1) 7.4(1) 1.71¢1 7.741 
do barges. 7.31 1.68(1 
Boston ‘ S(1 (1)8.1-8.5¢1) 2.41(2 2.4113 (2)8.4-9.7¢1 
Charleston 1.95¢1) (1 2-S.6¢1 
Houston : ( (1 
do barges. 1.9761 : 
Jacksonville S.5(6) (5)8.8-9.2¢1 
Miami ‘ S.8(4) S.S(2 
Mobile . - S.8(2) S.8(1 
New Haven 7.605) (1)8.2-S.8(2 
New Orleans. .(1)7.6-8(1) ‘ (2)8-8.301 
do barges. .(1)7.6-S8(1 
Norfolk .(3)7.9-8.2(1) S(1) 2.00(1) (2)8.3-8.6(1 
Pensacola .. S.8¢1) S.S¢1) 
Philadelphia 7.509) 7.8(1 (3)2.50-2.65(2 (5)7.9-8.1(1 
do barges 7.4(7) 
Pt. Everglades 8.8(4) (2)8.8-9.2(1 
Portland + S(8) S.5(1) (1)8.4-8.8(1 
Providence S(O) S.501) (1)2.38-2.605(1) (1)8.4-8.8(1 
Savannah S.8(5) (4)8.8-9.2(1 
Tampa S.S¢S) (5)8.8-9.2¢1 
Wilmington 
N. C ..-(6)8.1-8.5(1) 8.2(1 (1)8.2-8.6(1 


Light Diesel 
Ships’ Bunkers 
(45 cet., 45 d.i.) 


No. 6 Fuel 
Barges 


Bunker C Fuel 
Ships’ Bunkers 


Heavy Diesel 


No. 6 Fuel Ships’ Bunkers 





N. Y. Harbor(9)$1.63-1.72(1) $1.60(11) $1.60(9) $3.15(3) $3.40(4) 
Albany ° 2.05(1) is 
Baltimore 1.63(4) 1 3.15(1) (3)3.40-3.44( 
3aton Louge 1.35¢1) 1 2.86(1) 3.1141) 
3oston (5)1.68-1.8501) 1.65 3.4413) 
Charleston 1,.58(2) 1.55 3.36(2) 
Corpus Christi ‘ 1 3.1501 3.6101) 
Houston .(2)1.35-1.42(1) (4)1 - (4)2.86-3.1001 (3)3.11-3.61 
Jacksonville. 1.5816) 1.55 (2)3.69-3.69¢ 
Miami . 1.57(1) 1.54 ) 3.69611 
Mobile ; 1.52(1) 1.42(1) 
New Haven (1)1.63-1.80(1) (1)1.60-1.75(2 
New Orleans 1.3513) (2)1.32-1.37(1 2.86(2) 3.11(3) 
Norfolk 1.63¢3) 1.6014) (2)3.40-3.44 
Pensacola -s 1.55(¢1) 1.55(1) 
Philadelphia 1.63(S8) 1.6008) 3.15(2) 3.40(5) 
Pt Everglades 1.53(¢2) 1.50(¢3) 3.696(2) 
Portland 1.68(2 1.65(1) s 
Providence 1.65514) 1.62513) 3.526(1 
Savannah 1.5814) 1.5505) (3)3.69-3.6 
Tampa 1.48(5) 1.4515) (2)3.69-3.6 2 
Wilmington = 

N. Cc 3.36(3) 


(a) Motor Method & Research octane ratings are approximately same. (b) Research octane 
rating is minimum of 5 points above Motor Method rating. (c) Research octane rating is minimum 
of 10 points above Motor Method rating. 





Marketer of Petroleum Products 
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Refinery & Terminal Prices (Continued) 





Gulf Coost—Cargoes, Domestic & Export, All Ports 
Cargo prices are FOB ship at Gulf, minimum of 20,000 bbis., and are by refiners only to other 
tors, refiners, export agents, or tanker terminal operators. The figure in parentheses after eacn price 
1. ncicates the number of companies quoting that price. Prices in Effect May 31. 
Aviation Gasoline 
Grade 115/145 (AN-F-48) ceosce 88G@4) 
Grade 100/130 (AN-F-48) eee 16.25(1)-17.5(2) 
Ge ee CED oo cn.c6ds neds casaswanduds 14.75(1)-16.5(1)-16.75(1) 
Gas BD (CAMPGG) 2 cccicvccccccsccscvens «» 15.75(1) 
Motor Gasoline Leaded 
*78-80 Oct. (Premium) ° 11(1)-11.5(1) 
T78-80 Oct. Premium) 11(1)-11.25(1)-12(2)-12.5(1) 
44) tt78-80 Oct. (Premium) 11.5(1)-12(1)-12.5(1) 
$% *74-76 Oct. (Regular) 10(2)-10.5(1)-10.75(1) 
74-76 Oct. (Regular) 10(1)-10.5¢(1)-11(2)-11.5(1) 
70-72 Oct. 9 .5(2)-9.75(3)-10(1)-10.25(1) 
* Motor Method & Research octane ratings are approximately same 
t Research octane rating is minimum of 5 points above Motor Method rating. 
tt Research octane rating is minimum of 10 points above Motor Method rating 
Kerosine & Light Fuels 
41-43 kerosine . .4(2)-7.25(1)-7 .5(1)-7. 75(1)-8(2)-8 .5(1)-9(1) 
No, 2 Fuel 6(2)-6.25(1)-6.375(2)-6.75(2)-7(1)-7.5(1)-8(1) 
Diesel & Gas Vils 
43-47 Diesel index 6.375(1)-7.125(2) 
$8-52 Diesel index 6.5(1)-—7.125(2)-7.25(1) 
a 3-57 Diesel index 6 .625(1)-7.25(1)-7.375(1) 
Heavy Fuels 
ds No. 5 Fuel, 0-10 5 $1.85¢(1)-1.95(1)-2.15(1) 
Bunker C Fuel $1.15(2)-$1.20(4)-1.25(1)-1.35(2)-1.37(1) 
1 ° . ° ° 
nts Aviation Gasoline & Jet Propulsion Fuel 
i.i. 
Prices in Effect May 31 
Prices are for tank cars, barge or truck transport lots; aviation gasolines meet Specification AN- 
F-48, unless otherwise noted, jet fuel meets AN-F-32.) 
Aviation Gasoline 
District Grade 115/145 Grade 100/130 Grade 91/98 Grade 80 Jet Fuel(JP-1-2) 
New York, N. Y. 19.85(1) 18.1(3) (2)16.6-16.7(1) (1)15.7-15.85(1) cece 
Boston, Mass, .. oawe 18.2(2) 16.7(2) 15.95(1) eeee 
Portland, Me, .. cece or sees 17.8(1) cece 
ks Be. «e080 caee 18.1(1) 16.6(1) e006 oe 
Baltimore, Md. . o6ee 18,1(2) 16.6(2) 15.85(1) ecee 
Norfolk, Va. .... eee 18.1(2) 16.6(2) 15.85(1) eoee 
Charleston, S. C. 18(2) 16.5(2) 15.75(1) oeee 
Orleans, La. 18.75(1 17(2) 15.5(2) 14.75(1) 9.6(1) 
(Baton Rouge) 
tor Tex. ° 18.75(2 17(3) 15.5(3) 14.75(2) 9.6(1) 
: 
\ Tanker Market Report 
1) 
Supplied by Dietze Inc., New York, N. Y., oil & ship brokers & tank steamer chartering 
\) agents. Wherever reference is made to USMC, it is to be considered the USMC rate in effect June 
30, 1948 for vessels over 14,000 TDW. The rates shown under the headings ‘‘Last Paid’’ & ‘‘Own- 
_ ers Ask’’ refer to vessels over 14,000 TDW. All rates shown are on basis of tons of 224@ pounds 
nkers & in dollars per ton. Approximate rates in cents per bbl. may be determined by dividing per-ton 
d.i.) rate by following conversion factors: gasoline, 8.7; kerosine, 7.9; No. 2 fuel, 7.5; 30 gravity crude, 
7.3; No. 5 fuel, 6.9; bunker ‘‘C’’, 6.5. 
a LAST PAID OWNERS ASK 
) New York.. - CRenm) «2. 1.78 $ 1.71/1.85 
(Dirty).. 1.43 1.43/1.71 
51 U.K. Continent 4.91 3.93/4.26 
696 (2 Tanura U.K. Continent ‘ 7.63 7.09/7.63 
Tanura North Hatteras.... ie . 9.53 S.26/8.89 
44 UNITED STATES FLAG CHARTERS 
VESSEL TDW CARGO TRADE RATE LIFTING 
, V. E. DOWNING 15,500 Dirty Basis N.W.1./USNH $1.35 Early June 
. 2 VANS CREEK 15,500 Dirty Basis Ras Tanura/UK Cont 7.63 June 
1) 
gt FOREIGN FLAG CHARTERS 
2 -ETTER 14,000 Dirty Basis Puerto La Cruz/B.A 41.76 Early June 
} (payable sterling) 
octane 
n 1m purposes of rate calculation only t has been assumed that New York is the port of dis- 
whenever the range USNH appears 




















DEPENDABLE BULK LIQUID 
MOTOR TRANSPORTATION 
SERVING 
Pa., N.J., Md., Del., D.C., 
Ohio, Va., W. Va. 
COASTAL TANK LINES 
YORK, PA. 








BAYONNE BARREL & DRUM CO. 


Complete Container Service Buying 
Selling Reconditioning Pick-up Storage 
Delivery Electromatic Leak Detecting 
154 Raymond Blvd. MARKET 2-0111 
NEWARK 5, N. J. 

















Oil Price Section 





Naphthas and Solvents 


Prices in Effect May 31 
(FOB Group 3) 


Stoddard Solv. . (2)10.375-11 seth} 
Cleaners npth, ee (4)10.875-11.87501 
Te, obsessed eees (4)10.875—11.875(1) 
Mineral Spirits (4)9.875—10.875(1) 
DE BET s wcccencecses (1)10.375-11.375(1) 
Lacquer dil, (2)11.125—-12.375(1) 
es GE, es ctcece 2.125(3 
WESTERN PENNA. 

Other Districts 

Untreated Npth. 12.75(1) 
Stoddard Solv. ...... (2)12.25—-13(1) 


OH10—Quotations of 8.0. Ohio for delivery to 
Ohio points: 


VM&P Naphtha TTT - 16.0 
Mineral Spiritts & Stoddard Solvent 15.5 
Rubber Solvent ...... 15.0 
E. TEXAS (Truck Trnspt.) 
Stoddard Solv, ........ 11.25(1) 
KANSAS (For Kan. Dest’n. only) 
Stoddard Solv, ...... oe 22 375(1) 
ATLANTIC COAST 
V.M.&P. Mineral 
Naphtha Spirits 
New York 
HASUSCE ccccce 15(4) 14(5) 
Philadelphia ... 15(4) 14(5) 
Baltimore ..... osee 13.5(4) 
BOSOR cccccoce 15.5(4) 14.515) 
Providence eee 14.5(3) 


Mid-Continent Lubes At Gulf 


(In packages, FAS, New Orleans, in bulk, 
FOB terminals) 
Prices in Effect May 31 
Bright Stock Steel Drums Bulk 
D color, Vis. at 210° 
150 vis., 0-10 p.p.(1)30-31.5(1) (1)18-21.8(1) 


Neutral Oil Col, 


200 vis 3 - 15 


Pacific Coast 


Prices in Effect May 31 

(In Ships’ Bunkers, Diesel Fuel Bunker C Fuel 
or Deep Tank Lots) (P.S. 200) (P.S. 400) 
San Pedro, 


Calif. .... $3.35(4) (3)$1.75—1.95(1) 
San Francisco 3.56(4) (3)1.80-2.00(1) 
Portland, Ore. 3.77(4) (3)2.05-2.25(1) 
Seattle, Wash. 3.77(4) (3)2.05—2.25(1) 


Mexican Bunker Prices 


Prices in Effect May 31 
Mexican Guif Ports 


U. 8. Dollars per Bbl. 


Bunker C Diesel 

(Ships’ (Ships’ 

Bunkers) Bunkers) 
TEED 606402600 04% $1.45 $3.75 
Veracruz bsaddus teas $1.45 4 
Minatitiam .cccccccscecs $1.45 3.75 

Pacific Coast 

Guaymas gseesecoes $3.16 $3.95 
Manzanillo ..cescecces 3.16 3.66 
Salinn CPUS cccccceces 3.16 3.50 


WORLD’S FIRST 
PETROLEUM INSPECTORS 


Now in Chicago and 33 other 
oil transportation centers 


throughout the world. 


& 
CHAS. MARTIN 
& Company 
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or consumer tank car, 
for gasoline do not include 


Commercial 
station prices 





tank wagon, 


taxes; they do, however, in- 


Tank Wagon Prices 








dealer and service Inspection 


clude inspection fees as shown in next column. Gasoline taxes, shown in 


fees per gal., 





included in both gasoline and kerosine pri 
unless otherwise specified, are as follows: 





separate column, include 1.5c federal, and state taxes; also city and Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; Ill. 3/100c; Ind. 2/25¢ 
county taxes as indicated in footnotes. Kerosine tank wagon prices also Kans. 1/25c; La. 1/32c; Minn. 5/200c; Neb. 2/100c; Nev. 1/20c; N. ¢ 
do not include taxes; kerosine taxes where levied are indicated in foot- 1/4c; N. D. 1/20c; Okla, 2/25c; S. C. 1/8c; S. D. 1/40c; Tenn. 2/5¢ 
notes. Dealer discounts are shown in footnotes. These prices in effect and Wisc. 3/100c. 
May 31 1949, as posted by principal marketing companies at their 
headquarters offices, but subject to later correction. Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; Mich. 1 
Atlantic White Flash Humble H ; 
ATLANTIC lantic White Fla HUMBLE Humble, caso. California Standard (Cont.) 
Gaso- Gaso- Kero- Tank Re- line : : P : » One 
REFINING line line sine OIL Wagon tail Taxes p= Ae of 1% to resellers, 2.5% to 
’ . .W. dallas _ _orrre 3.6 8.0 5.5 . . 
ree Taxes T sp gs . 2 a's 5 5 Prices for Chevron Supreme (Premium) are 
Philadelphia, Pa 14.2 6.9 11 J Houston = 13.0 18.0 5 5 2c higher than Chevron (regular), except ah 
Pittsburgh 15.1 6.90 13 - San Antonio ** 43/0 18.0 5.5 which is 1.5¢c higher than Chevron (regu 
Allentowr 14.8 6.9 12 ° - . , . ; Prices for Chevrcn Aviation 91 are 2c above 
Erie 15.1 6.9 13 S - Chevron Aviation 80; for Chevron Aviation 1 
Scranton 15.1 6.5 12.5 _ Kerosine 5c above Chevron Aviation 80; for Chevron 
\ltoona 7 6.5 3 8 Tank Wagon Retail Aviation 115, 8c above Chevron Aviation 80 
» : 6.5 3.8 va 
ooo 15 l 6 5 13 s Dallas, Tex . : 12.5 17.0 
Apne aman > ‘ 2 eo, WON s.cocnces 12.5 17.0 : ' 
memes 5 66 4125 Mouston ache 12.5 17.0 ESSO Esso Gasoline 
Harrisburg 14 6.5 12.5 * R lar ¢ le Ke 
Williamsport 15.1 °°6.5 12.8 San Antonio 12.5 17.0 a 
Dover, Del 3.8 5.5 12.2 STANDARD oe TW 
Wilmington 13.8 5.5 11.9 Notes: wanes ware igi 
Boston, Mass 14.1 1.5 T.W. prices are to all classes of dealers and Atlantic City, N. J 13.7 1.5 11.7 
Springtield 14.8 4.5 consumers, — 27 F 1 
Worcester . 14.3 4.5 Newark aS s . = ; 
Fall River 14.1 4.5 3altimore, Md 13.6 6.95 11.8 
—_ Conn +e 9.9 Cumberland 14.8 6.5 13.1 
New aven 4.3 5.5 r. ‘ . ~ 9 
Providence, R. Il. .. 14.1 5.5 E G ii Washington, D. ¢ 14.0 intel =e 
Atlantic City, N. J 13.7 1.5 11.7 4880 Gasoline Danville, Va 14.5 7.5 
Camden 3.7 4.5 TR IMPERIAL (Regular Grade) : Petersburg 14.1 7.5 2.7 
TROMOM 66.55 13.7 1.5 11.5 OIL : Kero- ne ‘ i a 
Zaltimore. Md 13.6 6.5 11.8 Gasoline Gasoline sine Norfolk 13.4 (.9 “ 
rersto RF 3 . ss Uiec 10 3 7.5 2 
Hager town 14 4 6.5 13 1 TW. Taxes T.W tichmond 13 Ss t : 
Richmond, Va 13.8 7.5 12.5 Zoanoke 15.4 7.5 
Wilmington, N. C 14.1 7.5 12.1 Hamilton, Ont. 21.0 11.0 23.0 . . d = - 
3runswick, Ga 15.6 7.5 Toronto ; , -- 21.0 11.0 23.0 Charleston, W. Va 15.4 6.5 i 
Jacksonville, Fla, 14.9 8.5 Eaampen. Man 27.2 9.0 29.2 Fairmont 15.3 6.5 
innipeg ; 25.4 9.0 27.4 De ~wahure ; 5 
Mineral Spirits V.M.&P. Regina, Sask 24.5 10.0 26.5 _paeittati sage 9 
T.W TW Saskatoon - 26.5 10.0 28.5 Wheeling 15.0 0.0 
sage —- Edmonton, Alta ee | 9.0 22.7 Charlotte, N. C 15.0 7.5 ‘ 
Philadelphia, Pa 15.00 16.5 Calgary . 20.7 9.0 22.7 nian 15.2 7 
Pittsburgh Pa 17.5 is..5 Vancouver, B. C 19.5 10.0 24.0 Hickory ao rd ‘ 
Montreal, Que. .... 21.0 11.0 23.0 Mt. Airy 15.9 i.9 
Fuel Oils—T.W. St. John, N. B. .... 18.5 13.0 22.0 Raleigi 15.2 7.5 
~ alifax, N. S 8 .§ 3 22 - 
l 2 5 6 Haiifax, N. S ] ) 13.0 v0 Salisbury 14.8 7 5 9 
Phila Pa 11.9 10.4 7.05 1.88 - ‘ Ss ._ > - 
Pittsburgh 12.4 Taxes: Charleston, 5S. ¢ 13.9 7.5 
\llentowr 12.5 11.0 Gasoline taxes are provincial taxes Columbia 15.3 7.5 
Wilmington, Del, 11.9 10.4 Spartanburg 14.5 7.5 
Dover 10.7 Notes: ; ' > 
Springfield, Mass 11.6 Prices are per imperial = - ' 12 New Orleans, La 13.8 10.5 
Worcester ; : 1 al y 7 1 eT lé eal whicn Ss yA Dp o o _ B 5 9 
= —— Pure + 4 I S. gals T.W. prices are to divided & Baton Rouge ] 10.5 

ua tii undivided dealers, \lexandria 14.8 10.5 2 
Taxes: Lake Charles 13.6 10.5 - 
Eg ye Ga . kerosine price does not in- Shreveport 15.0 10.5 
clude lc state ta 

New Iberia 13.5 10.0 
Notes: - 

Kerosine—Thru Penna, & De add 2c per TEXAS Fire-Chief Gasoline Knoxville, Tenr 14 r wipes r 
gal. for t.w. deliveries of less than 25 gals (Regular Grade) Kerosine Memphis 14.4 5.0 . 
it one time co. Dealer Gasoline Dealer Chattanoog 14.7 8.5 - 

Tank Wagon prices are to Dealers & Cor r.w. Taxes yA P Nashville 15.2 es 

imer 1 - - igi : = 

' Dallas, Tex 13.0 0.0 12.50 Little R } \rkK 15.1 s.0 
Mineral Spirits prices apply to Stoddard Fort Worth 13.0 ».5 12.50 
Solvent : a Wichita Falls 13.0 5 12.50 Mineral Spirits V.M.AP, 
— e Mag - Amarillo 13.0 ».5 12.50 T.W. T.W 
“iTective une Tyler ccoscee Ons@ 5.5 12.50 : » . 
Effective May 26 El , 15.0 5 13 nt ees N r s 0 16 
: San wel ; . 5 2: »ailimore id 4.9 
CONT'L (N. B. Prices are Continental's Waco ’ : : 4 . 5 1 aa Washington, Db. C, .. 17.5 
normal prices Current sell Austin 13 oO ‘ 12 0) 
OIL ng prices may be lower thar cineheds 13 0 - 12 r+ Fuel Oil—T.W. 
normal’’ because of local com + + St ® ‘ 2.5 
petition. ) San AROnIO >. ( ».o 12.50 No. L No.2 No.4 No. 
Port Arthur 13.0 9.9 12.50 N - 1 \ 
+ tic . ty é { 
Conoco Demand N coer rl . ‘ + 10 4 $2 904 § 
N-tane (3rd Gaso- Kero- Notes: B: vite Md 11:8 10.7 2.91. 
(regular) Grade) line sine Dealer t.w. prices apply also to all classes cant - ee L C°49 111 2°91 
Tank Wagon Taxes T.W. f consumer wit minimum delivery of 50 bo fase 1k. q ‘ 12.1 10 ; 
Denve ‘ 14.8 13.8 7.5 16.1 Se Danville : 11.4 
Grand Jun 17.2 16.2 7.5 17.5 Ser emma 4 (fet 
richmond r. 4 
Pueb 15.8 14.8 7.5 15.6 Roanoke is.e 
Casper, W) 15.7 14.7 6.5 14.9 CHEVRON Charlotte, N. C 12.* + : 
tinsiatiie 9 . : » 0! Hickory 13.0 1.4 
Cheyenne seal ss 14.8 6.5 16.4 CALIFORNIA (Reg- Av. Gaso- Kero- Raleigh 13 11.6 
Billings, Mont 17.0 16.0 6.5 16.2 STANDARD ular) 30 line sine Charleston, S. C 3 
Butte 18.0 17.0 6.5 17.9 T.T. 7.2. Taxes T.T. Columbia 12.2 
Great Falls .... 17.0 16.0 6.5 17 San Fran., Cal 14.1 17.6 6.0 15.6 ne ates 
Helena 17.5 16.5 6.5 17.9 Los Angeles 13.6 ‘fs 6.0 D.1 Taxes: Louisiana kerosine prices do ! 
Salt Lake, U 16.4 15.4 5.5 16.5 Se * ae ee +H s Be clude le state tax 
Twin Falls, Ida, 19.2 18.2 7.5 19 Reno, Nev 16.58 20.3 7.0 18.3 Naphtha—Newark t.w. prices are f 
Albuquer N. M. 15.6 14.6 7.0 E Portland, Ore 14.7 18.2 6.5 17.7 iveries o 9 sals or re less tl | 
; — ) ' > ‘ 15.0 iat Bauk 14-7 is 2 ar 17:7 ree of 200 gal r more; less 
toswell 14.8 13.8 7.0 14.3 Spokane 17.6 21.1 2 0 21.6 gals., 0.5c over posted t.w. prices; steel 
santa Fe 15.9 14.9 7.5 15.3 Fe om, it ge 14.7 18.2 S.0 se deliveries, 6c over posted t.w. prices 
Muskogee, Ok! 3. S 2 ose dano 19.3 22.8 7.5 22.6 nore & Was rte rices are for t d 
kogee - i 14.0 1 ) 0 12.9 gait take Ul. 16.4 19 4 5 165 more & Na hington price are for t 
Oklahoma City 14.0 13.0 s.0 12.9 Honolulu, T. H 15.1 18.6 7.5 16.6 liveries of 25-99 gals., no discounts. 
Tulsa 14.0 13.0 S.0 2.49 Fairbanks, Alaska 6.4 29 .9 3.5 33.9 : i 
om Juneau ane 16.1 19.6 3°5 19.1 Notes: 
Taxes: Gasoline T.W, prices are to consum rs & 

Gasoline tax column includes these city Taxes: dealers. 
canoe. Albuquerque & Roswell, 0.5¢; Santa Fe, Boise 7.5c tax applies to motor fuel only; Effective 4-6-49, minimum retail s 
lc; Cheyenne, lc; Casper, 1c avgas taxes are 1.5c federal, 2.5c state. Reno price of 17.7c (ex tax) for Esso G 
Notes: sc tax includes 1.5¢ county tax. Honolulu 7.5c posted throughout New Jersey. 

es : tax applies to motor fuel only; avgas taxes Effective May 13; shown incorre 

T W prices are to consumers & dealers are 1.5¢c federal, 5c territorial; Honolulu TT May 25 NPN 

Effective June prices also do not include Hawaiian gross in- Effective May 21 
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SOCONY 
VACUUM 


Mobilgas Aircraft 
Grade Grade Grade 
Gasoline 80 91 100 
Taxes T.W. T.W. T.W. 


New York City: 
Manh ‘ eae? ee 


, 

ee 

Kings wis caewe ‘aoe 

Se: “2cxecsee Molt er = 

Richmond ...... 5.5 - 19.4 es 
Si au Ge cace Oe 21.3 22.3 24. 
Binghamton ...... 5.5 ‘ oa , 
DE. sescsiccee EE 20.5 21.5 24 
Jamestown ....... 5.5 21.8 
Mt. Vernon ...... 5.5 
Piattsburg .. eoe OO ° ° 
Rochester . ioe oe 20.4 21.4 2< 
Syracuse .. Lone we 22.0 23.0 25 
Bridgeport, Conn. 5.5 
Danbury 5.5 
Hartford 5.5 ; 
New Haven 5.5 20.3 
Bangor, Me 7.5 24.8 , 
Portland 7.5 22.4 23.4 ‘a 
Boston, Mass 4.5 19.0 20.0 22 
Concord, N, H 5.5 
Lancaster 5.5 
Manchester 5.5 
Providence, R. I 5.5 18.9 19.9 21 
Burlington, Vt. 6.0 
Rutland . ‘ 6.0 


Tank Wagon Prices 
Mineral Spirits ....... 
V.M.&P. Naphtha 


Taxes: N.Y.C. prices do not include 2° 


(Regular Grade) 


100 ND tt et et 


c 


tw: 


ae 
* C900 O- 


wyerererer 
ITT 


toro 


pat So ide bat bet bat OC om OOO OD NEO OO im OF 


he 


10.¢ 


N. Y. City 


Discounts: Diesel—0.5c per gal. for single delivery of 800 gals. or more. 


Kerosine—-Mt. Vernon, t.w. 


OHIO 
STANDARD 





Sohio Esso 
Avia. Avia. Esso Esso 
Gasoline 62 80 Avia, Avia. 
Taxes Clear Clear 91 
Akror 5.5 20.0 22 23.0 26.0 
nton 5.5 20.0 23.0 26 
innat 5.5 20.0 23.0 26 
‘leveland 5.5 20.0 7 23.0 26 
Yolumbus 5.5 20.0 22.0 23.0 26 
ytor 5.5 20.0 22.0 23.0 26 
1a 5.5 20.0 22.0 23.0 26 
Mansfield 5.5 20.0 22.0 23.0 26 
Marior 5.5 20.0 22.0 23.0 26 
Portsmoutt >.5 20.0 22.0 23.0 26 
T de 5 20.0 22.0 23.0 26 
ngstowr ) 20.0 22.0 23.0 26 
Sy € 5 > 20.0 22.0 23.0 


8: Effective Jan. 1, 1948, hangar oper 
Exemption Form A-10 to supplier 





Naphthas—To contract consumers off t.w 


00 or more gals... 1.5¢ Lucas County: less than 
gasoline prices are 


Notes: Renown (third-grade) 


INDIANA Blue Crown (3rd Grade) 


T — Crown (Reg. Grade) 
ed Red Blue 
§ ANDARD Cr’n, Cr’n, Cr’n, Gaso- Kero- 
Cons. Dir. Dir. tine sine 
T.W. T.W. T.W. Taxes T.W. 


] 17.9 13.9 ‘.5 15.6 
17.6 15.4 1.5 15.3 

17.9 16.4 1.5 15.6 

i 17.7 16.2 ] 7 i... 15.4 
sville Ind 17.8 16 5.5 15.5 
inapolis 18.0 16.5 5 15.7 
Zend 18.5 17.0 5.6 16.2 

t. Mict 16.9 15.4 4.5 14.9 
d Rapids 16.9 15.4 1.5 14.9 
iW 16.9 15.4 1.5 14.9 
3ay, Wis 18.3 16.8 5.5 16.0 
1ukee 18.1 16.6 16.1 ».5 15.8 
rosse 18.0 16.5 5 15.7 
t Minr 18.1 16.6 ».5 15.8 
St. Paul 17.9 16.4 5.5 15.6 
ito 17.9 16.4 15.9 5 15.6 
e Moines la 17.3 15.8 15.3 5.5 15.0 
n City it.8 20m Beat ».5 15.4 
uis M Ve ae! By 15.2 4.5 14.9 
is City 15.4 13.9 14.4 »O 14.1 
Tosept 16.4 14.9 4.5 14.1 
N. D 18.9 17.4 16.9 »5 16.6 

s. D 18.4 16.9 16.4 55 16.3 

ta Kans 14.4 14.1 13.6 ».—D 13.3 
i. Neb i7.2 15.7 7.5 14.9 


Stanavo Aviation Number 80 


Cons. T.W. Taxes 
Mich. ... 22.6 1.5 
Par x. D.. : 21.9 5.5 
i s. D cs 21.4 5.5 
nd: inapolis, Ind 21.0 5.5 
is City Mo 19.4 5.0 


(Cont'd in next column) 





Jun> 1, 





1949 


Aviation Gasoline-Cons. T.W. 


~ 
HONEA CHEN CN CN OHNO N ORO 


26.0 


eh Be fh fel fh fl fash fh fh fed ff 


ators can purcnase ¢ 


Sohio X-70 Gasoline 
(Regular-Grade) 


S.S. 


19 
19 


19. 


19 
19 


19. 


19 
19 
19 
19 
19 
19 
19 


: Aviation—on contract to hangar operators and resellers, 
iel Oils—Prices shown are for t.w. & drum deliveries of 50 gals. or 
County) 
wagon 
otherwise 


Oleum 


Stanolex 


column 
Kansas City, 5 

Naphtha tax column 
state taxes, 
state tax 
consumer & use taxes to be 


9- 


Mobil Kerosine 
A Yard 


less 0.3c for deliveries of 300 gals. or more 

Notes: Gasoline T. W. prices are to Consumers & Dealers 

Notes: Syracuse V.M.&P. price is in steel barrels. 
Effective May 26 Effective May 27; 


Naphtha: 
Ss dD. 
Naph- 
tha 


Sol- 
vent 


ation gasoline less 


more 


V.M.&P. 
Spirits Naphtha 
(Prices are base prices before discounts) 
19 ‘ 
21 
18 
19 
19 
19 
Fuel Oils T. W. 
Chicago 
Standard 
Heater Oil 
15 
14 
13.6 


Stanolex 
Fuel A 


xs 4 


x 


Furnace Oil 


1-99 gals. 
14.3 


rr 


includes 

St 
Iowa 
State 


May 


toe -) 


Tank Wagon Prices (Continued) 


12 
12 
i) 12 
12 
9 12 
9 12 
10 12 
10 13 
10 13 
9... 12 
10 
10 13 
i0 13 
10 
s 
13 
12 
12 
12.4 14 
10.2 13 
9.4 12 
10.2 
10.7 
Rochester 


2% city sales tax applicable to price of gasoline (ex ta 


Jamestown t.c. prices are delivered prices 
Effective 


20 
20 
20 
20 
20 
20 
20 
20 
20 
20 
20 
20 


20.5 
per 
off consumer t.w 
prices 
300 to 
price 


9ga9 
50 to 
noted 


Stani- 


sol 


Stanolex 
Furnace Oil 


100 gals. 


these 
Joseph 

includes 
kerosine prices do 
sales, 
added where 


T.W. 


DOS 


~F 


24 


Effective April 


ao 


for deliveries of less than 50 gals. are 0.5c 


1000 to 2499 gals 0.75¢c: 2500 to 


wewws 


 P 


Oil Price Section 





Mobilfuel MOBILHEAT 
Diesel (No, 2 Fuel) 
T.W. T.C, Yard T.W. 
11.4 10.4 
11.4 10.5 
11.4 7.6 7.5 10.4 
11.4 10.4 
11.4 7.5 - 10.5 
11.2 s.0 8.2 10.7 
12.6 9.6 9.5 12.1 
13.0 9 6 9.8 12.5 
12.7 9.6 10.1 12.2 
11.4 7.7 10.6 
: 9.0 9.2 11.7 
12.5 9.4 9.6 12.0 
12.1 9.0 9.2 11.6 
7.6 7.6 10.3 
; : 8.7 11.0 
11.6 8.3 8.3 11.0 
10.9 7.6 7.8 10.3 
12.3 S.e 11.8 
11.3 S.0 11.0 
11.5 8.0 . 11.1 
12.2 4.6 11.7 
13.5 10.7 13.0 
12.3 9 5 11.8 
11.3 s.0 S.4 11.2 
12.8 9.0 4.0 11.6 
13.0 9.7 12.1 
Boston Hartford 
16.0 17.5 
17.5 19.0 
t.c. prices are FOB bulk terminals 


Solvents—Cons. T.W. 


Sohio 

Varno- Sol- Kerosine No, I q 
lene vent T.W. Sohio-Heat Sohio-Heat 
20.0 20.0 13.5 8.5 12.70 
20.0 20.0 13.5 13.5 

20.0 20.0 13.5 13.5 

20.0 20.0 13.5 13.5 

20.0 20.0 13.5 13.5 

20.0 20.0 13.5 13.5 

20.0 20.0 13.5 13.5 

20.0 20.0 13.5 13.5 

20.0 20.0 13.5 13.5 

20.0 20.0 13.5 13.5 

20.0 20.0 13.5 13.5 

20.0 20.0 13.5 13.5 

20.0 20.0 13.5 1 ) 


State Road Tax by supporting purchase 


Se; 250 to 499 gals lc; 500 gals 
are at company-operated stations 


STANDARD Crown 


KENTUCKY Dealer 


Covington, Ky 


1 - 
Lexington 16 
Louisville 15.5 
Paducah 15.4 
Jackson, Miss 15.4 
Vicksburg 14 
Birmingham Ala 15 
Mobile 14 
Montgomery 15.5 
Atlanta Ga 15.6 
Augusta 16.1 
Macon 15.6 
Savannah 14.9 
Jacksonville, Fla 14.9 
Miami 15.2 
Pensacola 14.9 
Tampa 14.9 
Effective May 23; 8.0. Ky 
were effective May 23 instead 


shown incorrectly in May 25 NPN 


Taxes: 
Gasoline tax column includes 
county taxes: Mobile, 2c city 


county; Montgomery, lic city & lc county; 


sacola, lc city. Other taxes 
prices: Georgia, kerosine, ic; 


kerosine 1c; Mississippi, kerosine 


Notes: 


Consumer t.w. prices are same ¢z 


prices 
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REFINERY OPERATIONS 








Statistics 









































merican Petroleum Institute figures in 
yusands of barrels of 42 gallons each. Gasoline 
Figures include reported totals plus esti- ‘ Production at Gas Oil & 
te of wumreported amounts and are Crude Runs to Stills Refineries Inc. Kerosine Dist. Fuel Ol 
efore on a@ Bureau of Mines basis.) Daily Average % Operated Natural Blended Production Production 
Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts May 21 May l4- May 21 May 14 May2i May lt May 2t May lt May 21 ry 
East Coast an 778 725 87.3 S1.4 2.184 2.105 115 206 l 053 1,044 
Appalachian (Dist. 1) ..............ececs 97 96 82.2 $1.4 273 284 £0 oe a rs 
Appalachian (Dist, 2) 67 69 S! 92.0 234 196 a4 23 o + 
eS Se Oe eee 950 926 88.0 85.7 3.620 3.387 380 369 S56 $18 
ie I ha ae dank Maines aban bs 418 398 $3.6 79.6 1,472 1,454 139 120 oo we 
Inland Texas 225 06 76.0 69.6 1,024 964 123 71 12 123 
ft er eee 1,188 1,204 76.2 77.2 4,451 1,299 524 os — * 
Louisiana Gulf Coast 404 137 88.2 15.4 1,448 1,603 2nd 204 — — 
Mo EM, Be BOE oncicccccscece 71 77 74.0 80.2 195 197 37 34 +: ave 
Rocky Mt. New Mexico (Dist. 3) 11 11 13.3 73.3 42 13 11 11 
Other Rocky Mt. (Dist. 4) 147 156 74.2 78.8 199 165 37 35 179 193 
NN ee he oe i 951 911 90.2 86.4 2,798 2,479 a3 ‘2 oa 
Total U. S.—B. of M. Basis. ‘ "5,307 216 83.7 82.3 18,230 17,506 1,776 1,706 6,177 wea 
U. S.—B. of M. Basis,” E. of Calif 4,356 4,305 S2.4 S1.4 15,472 15,027 1,703 1,634 », 302 058 
Total E. of Calif., May 22, 1948 4.707 ro 14.807 > 04 6,000 
Includes 459,000 barrels of foreign crude runs 
Per Cent 
Residual Total Total Stocks Total Stocks Stocks of Daily 
Fuel Oil Stocks Gas Oil and Residual Finished and Un- Refining Ca- 
Production Kerosine Distillates Fuel Oil finished Gasoline pacity Reported 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts May 21 May 14 May 2l May 14 May 2l May 14 May 2l May I4 May 21 May I4 May 21 
East Cuast ; 1 26S 1.323 9.141 8 734 18,861 17,966 10,948 10,310 298 O72 27,978 100.0 
Appalachian (Dist. 1) 83 83 380 367 679 627 190 460 2,672 2,794 . 
Appalachian (Dist. 2) 83 100 140 146 222 216 316 34 1,214 1,207 
Ind., MI Ky oe. 1,011 1,00! 3,183 3,021 8,358 8,077 5,440 5,263 27,424 24,004 =e 
Okla., Kans., Mo 135 450 1.166 1,038 3.808 3,525 2.364 2,294 11,766 12,238 81.6 
Inland Texas eA 345 315 173 414 657 693 1,147 1,07 1,851 1.771 S2 1 
Texas Gulf Coast 1.657 1.710 2.925 2? 773 8.982 9.034 7,931 &.198 17,316 18,186 7.1 
Louisiana Gulf Coast 325 342 1,900 1,996 3,075 3, 109 1,992 2,159 5,881 "oR - 
MO. EM. G ATWOOD 2 oo ccccccccncces 127 124 191 1 1,021 S95 200) 1S: 2,076 2,390 =e 
Rocky Mt. New Mexico (Dist. 3) 25 25 25 5 54 17 2s 35 90 90 25.1 
Other Rocky Mt. (Dist. 4) 251 ae) 1,188 1,161 51 ys: 3,369 76 87 
DE \t#26iShsU and y6ctedese0s6660500 2,744 2 541 7,377 7,12¢ 31,273 30,699 15,738 15.521 ) 
Tot al U. s.—B. of M. Basis. “y & 354 0) 664 ri 54.282 52.476 63.080 61.993 120,469 121,26 
B. of M. Basis, E. of Calif 5,610 ) 20,12: 19,1 16,905 $5,350 31,807 31,294 104,731 $105,747 
T E. of Calif., May 22, 1948 6.863 13.92 26,814 24,208 89,721 
Unfinished gasoline s Ks ied are 8.299.000 barrels Revised in Texas Gulf Coast district, due to error y reporting npa 
U. S. Crude Oil Production GAS OIL AND DISTILLATE STOCKS (Dist. 5 Not Included) 
(American Petroleum Institute figures) as. oS 
WEEK ENDED 
May 21 May 14 
Barrels Barrels 
(Daily Average) 
" York-Penna 43,550 13.800 
F rida 1.300 1.400 || £ : aa 
West Virginia 7.550 8.100 
rginia 50 50 
Ohio—Southeast 7,150 6.050 RS 
Other S50 3.750 
iana wi es 25,400 22,200 A 
: Os 176,250 181,050 
Kentucky 24,350 22,750 
Michigan 37, 800 41,750 ie 
d braska 300 300 
Aansas. 296,400 96.500 
Oklahoma 428,750 129,650 
xXas: 
istrict 1 .. ; 25,700 25.700 
istrict 2 118,700 118,700 
istrict 3 .. 357,200 357,200 
istrict 4 .. , 184,350 184,350 
istrict 5. 34,500 34.500 
a _ 247.400 247,400 0 19/49 
ther District 6 83,500 83.500 
istrict 7-B Sa feo oo JFMAMJJASOND 2 9 16 2330 7 1421 2684 I! NE 
istrict 7-C $2,250 42,250 APRIL MAY JU 
istrict 8 520,150 920,150 
istrict 9 . 25,400 125,400 ‘ 
vistriet 10 150 ont GASOLINE STOCKS (Dist. 5 Not Included) 
Total Texas 1.884.600 1.884.600 (MILLIONS OF BARRELS) 
rth Louisiana 116,450 116.500 
South Louisiana 384.600 384.600 
tal Louisiana 501,050 101,100 
<ansas 80,000 80,250 
SSISSIPpl 108,500 104.000 
Dama ° : 1,200 1.200 
New Mexico—Southeast 128.000 128 000 
New Mexico—Other 100 400 
. ming 118.600 114,000 
tana 26,600 23.700 } 
rado 66,200 66,700 + 
550 350 | 
ria 135,500 937.700 1 - 
i I Ss 1,903,900 4,899, 354 
Grade crude inc! 98, 300 58.000 ’ t 
nated Daily Productior in barrels of 
e Condensate mixed with crude and moved ; 
ide pipelines (not included in above cruds 
m tabulation) week ended May 21 : 
sas 4.850 Texas Gulf 15.900 
i 1,200 Wyoming 100 vn 
G f 12 — Calif +600 
pp 2.15 
Inland 11,800 Total 1 s », 100 6 2330 7 142! 28 4 i! 18 25 
ses 
er sail JFMAMJJASOND APRI MAY JUNE 
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Statistics 


(Compiled by National Petroleum 


* Colorado 


54 


(Compiled by National Petroleum Assn. from report of all 
refiners. Figures in bbls.) 
March 
1949 
Naphthas & Gasoline 
(1) Straight run, unblended and/or unleaded 
for sales as motor fuel 2,251 
(2) Naphtha and gasoline, for sale for blend- 
ing or further refining or held at refinery 
for further distillation reforming blend- 
ing or leading : 188,609 
(3) Below 65 octane, not included in (1) or 
(2) above 1,532 
(4) 65 octane and above , 382,579 
Salable naphthas other than motor fuel ma- 
terial (does not include refinery process naph- 
thas) 13,602 
Kerosine ‘ 52,653 
36/40 gas oil (include furnace oil) 97,549 
Fuel Oil (not reported above) 33,859 
Oils held as cracking plant charging stocks 199,013 
Non viscous neutral ‘ 32,118 
Wax distillate 107,160 
Crude Petroleum 31,602 
Wax (lbs.) 6,769,329 


Pennsylvania Oil Other Than Lubes at Refineries 


region 


February 
1949 


036 


426 


2,412 


381 


3, 292 
2,914 
074 
37,837 
>,950 
31,368 
9,270 
41,677 
050 


Pennsylvania Lubricating Oils at Refineries 


Assn, 
ing Pennsylvania Grade crude oil. 


Production 


and Utah gasoline products included 


with 


from reports of companies 
Figures in bbls. of 42 U. S. gals.) 


Inventory Production 


March March February 
1949 1949 1949 
1 taw long residuum 11,068 7,332 12,286 
2. 600 steam refined stock 223,301 229,445 236,430 
3. Other steam refined stock 57,708 98,580 39,654 
1. Finished dewaxed long re- 
siduum 9,169 44,171 12,333 
5 3right stock 152,319 155,S67 154,426 
6. Viscous neutral, below 180 
vis but not below 142 
vis. @ 100 77,327 240,225 36,462 
7. Viscous neutral, 180 vis 
“@ 100 and above 117,203 297,471 139,968 
District 5 Demand 
(Bureau of Mines figures in thousands of bbls. daily) 
March, Feb., 
1949 1949 
Gasoline & Naphtha 349 316 
Liquefied Petroleum Gases 19 31 
Kerosine & Kerosine Distillates 11 11 
Lubricating Oils & Distillates 14 13 
Stove Oil & Diesel Oil oie i 143 190 
Fuel Oil 32 393 
Asphalt & Road Oil 18 17 
Production of Natural Gasoline 
(Bureau of Mines figures in gals., 000 omitted) 
February 
1949 
East Coast 
WwW New York 2 
W Pennsylvania 905 
West Virginia 13,492 
Ohio - 170 
Illinois 10,634 
Kentucky 5,361 
Michigan 124 
Kansas 8,529 
Oklahoma 39,421 
Texas 248,242 
Gulf 64,377 
East Texas 30,975 
Panhandle 52,644 
Other 100,246 
\rkansas 7.984 
Louisiana 59,072 
Gulf 25,694 
Inland 33,378 
Mississippi 3,818 
New Mexico 11,824 
Colorado 
Montana OS4 
Utah 
Wyoming 4,276 
California 91,797 
Total 506,935 
Daily average 18,105 


re- 


Inventory 


February 
1949 
7,361 
224,477 


SS. 907 


14,938 


160,475 


March, 
1948 
25 
14 
170 
390 


21 


January 
1949 


260 


30,419 
50,770 
107 


s 
s 


bs 


11,928 
1,095 
j 646 
196 
454 


17,595 


Wyoming 


Dealer and Service Station Prices for Regular-Grad« 


Gasoline in 50 Representative Cities 
May 1, 1949 


Cents per Gallon 


Dealer’s 





















Indicated Gasoline Tax Service 
Net Price Dealer (Ine. lee Station 
City State (Ex, tax) Margin federal tax) (Ine, tax 
Average United States 15.19 5.21 6.41 26.81 
Portland, Me 14.10 5.00 7.50 26.60 
Manchester, N. H 14.60 5.20 5.50 25.30 
Burlington, Vt. 14.90 5.20 6.00 26.10 
30oston, Mass ; 14.10 5.10 4.50 23.70 
Providence, R. I 14.10 4.90 5.50 24.50 
Hartford, Conn 14.40 1.90 5.50 24.80 
3uffalo, N. Y 14.80 5.00 5.50 25.30 
New York, N. Y 14.10 6.40 5.50 26.00 
Newark, N. J 13.70 5.60 4.50 23.80 
Philadelphia, Pa 14.20 4.80 5.50 24.50 
Dover, Del 13.80 5.70 5.50 25.00 
3altimore Md 13.60 ».40 6.50 25.50 
Washington, D. C 14.00 ».50 5.50 25.00 
Charleston, W. Va 15.40 6.20 6.50 28.10 
Norfolk, Va 13.40 6.10 7.50 27.00 
Charlotte, N. C 15.00 5.50 7.50 28.00 
Charleston, S. C 13.90 ».90 7.50 27.30 
Atlanta Ga , 15.60 5.40 7.50 28.50 
Jacksonville, Fla 14.90 4.60 8.50 28.00 
Birmingham, Ala 15.40 5.60 8.50 *29.50 
Vicksburg, Miss 14.90 6.10 7.50 28.50 
Memphis, Tenn 14.70 5.80 8.50 29.00 
Lexington, Ky 16.30 4.00 8.50 28 80 
Youngstown, Ohio 15.00 1.00 5.50 24.50 
South Bend, Ind 17.00 5.50 5.50 28.00 
Chicago, Ill. . 15.90 4.60 4.50 25.00 
Detroit, Mich 15.40 5.038 4.50 24.93 
Milwaukee, Wisc 16.60 5.50 5.50 27.60 
Twin Cities, Minn 16.40 5.60 5.50 27.50 
Fargo, N. Dak 17.40 4.70 5.50 27.60 
Huron, 8S. Dak 16.90 4.80 5.50 27.20 
Omaha, Nebr 5.70 1.00 6.50 26.20 
Des Moines, lowa 15.80 4.70 5.50 26.00 
St. Louis, Mo 15.70 5.30 41.50 #25. 5 
Wichita, Kansas 14.10 3.90 5.50 23.50 
Tulsa, Okla 14.00 5.50 7.00 26. ht 
Little Rock Ark 15.10 5.40 S00 28.50 
New Orleans, La 13.80 6.20 10.54 30.50 
Houston, Texas 13.00 5.00 5.50 23.50 
Albuquerque, N. Mex 15.60 5.40 7.00 **28. 04 
Denver, Colo 14.80 4.70 7.50 27.4 
Casper, Wyo 5.70 6.80 6.50 *29 00 
Butte, Mont. 16.00 4.50 6.50 27.04 
Boise, Idaho 19.30 4.70 7.50 31.54 
Salt Lake City, Utah 16.40 5.10 5.50 27.00 
Zeno, Nev 16.80 5.00 7.00 ## #98 Kf 
Phoenix, Ariz 16.90 5.00 6.50 28.40 
San Francisco, Calif 14.10 5.00 6.00 25.10 
Portland, Ore 14.70 5.80 6.50 27 . Of 
Spokane, Wash 17.60 2.00 S.00 0. 6f 
Includes city tax of le per gal 
Includes city tax of 0.5c per gal 
Includes county tax of 1.5c¢ per gai 
API figures as reported by The Texas C 


Net Stocks of Pennsylvania Crude Oil 


Compiled by 


\t refineries 


Pipe line and tank 


Total 


National Petroleum 


March 31 


Assn. 


1949 


447,672 


2,162,864 


farm 


2,610,536 


Figures in bbls.) 

Feb. 28 March ‘1! 
1949 1948 
$25,537 304,38 

1,945,676 1,752, 9 

2,371,213 057 


Midwestern Lubricating Oils 


(Compiled by Western Petroleum Refiners Assn. from figures 
of 13 reporting companies; figures in bbls. of 42 gals.) 
MARCH 1949 
Total Solvent Total Solvent Paraf- Steam Blend- 
Bright Bright Viscous Viscous fin Refined ed 
Stock Stock Neutrals Neutrals Oils Stock oi 
Production 221,787 137,242 336,047 205.587 94,826 28,495 446 | 
Shipments: 
Domestic 172,494 102,335 344,096 188,500 86,695 24;855 432 0 
Export 37,017 2,452 1,604 362 225 2.399 28,78¢ 
Total 209,511 104,787 345,700 188,862 86,920 7,254 460 
Inventory 
March 31 552,789 348,581 679,489 479,036 76,001 G0,895 356 C 
Days Supply 73 110 50 67 
MARCH 1948 
Production: 312,626 131,474 539,417 310.236 96,167 33,84 67 i 
Shipments 
Domestic 296,911 139,045 557,800 288,556 105,303 24,931 518 0 
Export 13,736 1,939 12,711 11,228 318 3,416 928,226 
Total 310,647 140,984 570,511 299,784 105,621 28,347 546,936 
March 31 299,271 133,110 574,895 325,260 71,058 87,288 361 ~ 
Inventory 
Days Supply 36 41 35 43 


NATIONAL PETROLEUM 
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Gasoline Consumption by States in 

















February* 








Feb. 2 Months 
Cents - Month of "48-49 2 Months Ending With "48-'49 
February Jan., 1949 Feb., 1949 Feb., 1948 % Feb., 1949 Feb., 1948 % 
Tax Rate? Gallons Gallons Gallons Change Gallons Gallons (Change 
dDamna 6 38,809,000 36. 588,000 33,005,000 10.86 75,397,000 68,744,000 4.68 
ricona 5 5,023,000 16,539,000 16,077,000 2.87 32,562,000 32,725,000 05 
insas . ; : 6! ,000 23.474.000 19,258,000 21.89 48,413,000 42,387,000 14.22 
fornia 4 207 000 283.314.0000 258,756,000 9.49 580,765,000 531,820,000 20 
rado . 6 y 5,000 24.819.000 23.027.000 7.78 48,744,000 46,552,000 1.71 
necticut 4 7,000 31.182,000 28,747,000 8.47 63,539,000 59.561.000 6.68 
el\aware .. 4 3,000 5.866.000 5,075,000 5.59 12,169,000 10,802,000 12. 6 
of Columbia 4 », OOO 12.877.000 11,595,000 1.06 26,602,000 24,591,000 8.18 
ida 7 22,000 67,245,000 62,505, 000 7.58 33,767,000 126,863,000 44 
ecrgia .. 26 6 000 $9,968,000 $5.192,000 10.57 104,208,000 94,210,000 10.61 
Oo a 6 000 8.417.000 9,661,000 12.88 17,766,000 19,571,000 22 
1s } 1k 5, 000 128,638,000 124,651,000 3.20 262,054,000 257.684,.000 1.70 
ina 4 7,000 69,739,000 69,280,000 0.66 144,376,000 140,616,000 2.67 
i 4 000 19 689.000 50,537,000 1.68 97,667,000 102,754,000 1.95 
Kansas 4 000 38,822,000 38,726,000 0.25 75,930,000 81. 867.000 7.25 
Kentucky 7 027,000 34,945,000 31,627,000 10.49 72,972,000 67,234,000 8.53 
Ssiana ‘ q 3,881,000 34,146,000 28 375.000 20.34 68,027,000 59,688,000 l 17 
Maine 2s 6 3,287,000 13.039,.000 12,501,000 $1.30 26,326,000 25,858,000 1.81 
Maryland . 5 551,000 31,121,000 27.844.000 1.77 64,.672.000 58,757, 00 10.07 
Massachusetts 3 845,000 60.174.000 55.776, 000 7.89 22.019.000 114,979,000 6.12 
Michigan . 3 125,024,000 110,267,000 119,738,000 7.91 235,291,000 247,674.00 ». 00 
Minnesota se 4 572,000 47.470,000 48,510,000 2.14 97,042,000 98,890,000 1.87 
M issippi j 6 ,181,000 294.794.0000 20,804,000 9.18 51,975,000 46.177.000 12.56 
Missouri .. , 2 660,000 67,256,000 64,434,000 4.38 131,916,000 136.757.000 3. 54 
Montana ) 244,000 9,579,000 9,446,000 1.41 19,823,000 19.944.000 61 
Nebraska 5 302,000 24.899.000 24,919,000 Os 45,201,000 51,695,000 12. 5¢€ 
Nevada ; 4 3,658,000 3,596,000 3,967,000 9.35 7,254,000 7,926,000 8.48 
New Hampshire . 1 773,000 7.772.000 7,461,000 4.17 15,545,000 15.614, 000 49 
Ne Jersey 3 ,350,000 $2,046,000 69,249,000 18.48 166,396,000 145,201,000 14.58 
New Mexico ) 9,000 15,542,000 13,340,000 16.51 27.751.000 27.014.000 27 
New York j 000 154,953,000 141,988,000 9.13 320,492,000 293,795,000 9.09 
North Carolina 6 ,000 56,339,000 49,420,000 14.00 120,932,000 109,076,000 10.87 
North Dakota . 4 ,000 8,138,000 8,479,000 4.02 16,493,000 17,750,000 7.08 
i _ } 1 ,000 136,190,000 133,610,000 1.93 283,562,000 270,303,000 1.91 
klahoma 51 Y 37,000 39,839,000 40,925,000 2.65 77,576,000 77,337,000 31 
jregon — 5 2,000 26.966, 000 30,044,000 10.24 54,908,000 59,920,000 8.36 
ennsylvania 1 144 ,000 139,466,000 127,295, 000 9.56 284,340,000 264,728,000 7.41 
thode Island ; 4 3,000 10,642,000 10,248,000 3.67 21,555,000 21,988,000 1.97 
South Carolina - 6 ,000 30,372,000 26,013,000 16.76 62,760,000 55,095,000 13.91 
South Dakota 4 9 000 13,808,000 14,428,000 4.30 26,827,000 28,144,000 41.68 
Tennessee 7 543,000 49,632,000 33,596,000 $7.73 93,275,000 72.611.000 28.46 
Texas 4 194 5,000 190,281,000 163,041,000 16.71 384,426,000 346,438,000 10.97 
j 46,000 10,986, 000 10,784,000 1.87 23,532,000 22,899,000 2.76 
€ nt 41 730,000 5,704,000 5,252,000 8.61 11,434,000 11,130,000 2.73 
rginia a 051,000 50,561,000 4$2.338.000 19.42 103,612,000 88,998,000 16.42 
ington ) 464,000 37,412,000 39,989,000 6.44 75,876,000 80,163,000 >. 35 
Vest Virginia ‘ ; 5 486,000 24,193,000 20,120,000 20.24 51,679,000 44,551,000 16.00 
\ mnsin , H 55,499,000 2,719,000 56,644,000 6.93 108,218,000 111,871,000 3.27 
ning 4 >, 705,000 7,317,000 6,369,000 14.88 14,022,000 13,348,000 O5 
Total . 2,552,347,000 2,459,341,000 2,294,666, 000 »,011,688,000 4,754,300,000 
Daily Average $2,334,000 $7,534,000 79,126,000 84,944,000 79,238,000 
nge from previous year 
Change P + 164,675,000 257,388,000 
reentage change in Daily Average +11.01% +7, 20% 
These are State tax rates per gallon. In addition there is the Federal tax of One and one-half cents (1!.c) per gallon 
Revised. 
In general, these figures include all gasoline sold or consumed within the confines of the state, regardless of whether it was f taxable I 
xable purpose 
1000-Mile Oil uum Oil, asked Mr. Wolf, “If the that the two industries ‘compromise 
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Change Is Bargain 


(Continued from p. 21) 
nile change and this can be reduced 


‘0 1,000 miles for abnormal condi- 
tions,” he said. 

“So, why not all agree on what 
ve mean. I think we all mean a 
2,500-mile oil change.” 

The general reaction of oil men 
it the meeting to this was that Mr. 
Wo 


was seeking a compromise “at 
is own figure.” 


K. G. Mackenzie, The Texas Co.., 
ssked Mr. Wolf, “If I asked my 
faler if my driving were normai 
rf abnormal, he couldn’t rightfully 
‘ell me.” He stated: “The 1,000- 
ile oil change is good insurance.” 





R ferring to an earlier statement 
y ‘tr. Wolf that “a battle’ between 
wo industries should be avoided, 





Clark of Gulf Oil, chairman 

he API Lube Committee, de 
ard, “There is no battle on. Tests 
iow that 1,000 miles for an oil 






closer to the 
istruction manuals.” 
Peul V. Keyser, Jr., 


lange is 


truth than 







Socony-Vac- 
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oil industry comes to the automotive 
industry with an open mind and the 
necessary data, do you think we 
will get a fair and impartial hear- 
ing?” 

Mr. Wolf replied yes. 

Then he charged that the oil in- 
dustry had approached the auto in- 


dustry and tried to sell them on 
1,000-mile oil change purely as a 
sales program. “This made the auto 


engineers mad,” he said. 


Can’t Alter Recommendations 


The auto engineers, Mr. Wolf con- 
tinued, feel they can’t afford to alter 
their oil change recommendation. 
Suppose they said last year, “Change 
oil every 2,500 miles.” They couldn't 
come out this year and recommend 
1,000-mile change. It would reflect 
on the “better” engine they designed. 
He admitted, however, that some- 
times the engineers “do go too far.” 

He said the auto instruction man- 
ual is the only way the engineers 
have of telling the public how much 
better their new car is. It gives them 
the chance to say the car will go 
farther on less oil. Again he urged 


on a 2,500-mile oil 


mendation.”’ 


chang« 


reconi- 


Mr. Clark said the oil industry did 


not approach the auto people on 
1,000-mile oil change on a _ purely 
sales basis. Then he added that per- 


haps now is a good time for the two 
industries to get together and seek 
a common decision agreeable to both. 
However, he emphasized that if such 
a meeting is to take place, the auto 
industry must be prepared to pre- 
sent such technical data on oil 
change tests as had been presented 
before the API committee that day 


“We do not intend to combat fact 
with fantasy,” Mr. Clark concluded 


Attacks GM Specification Dictation 


The subject of automatic trans- 
mission fluid marketing (see NPN 
May 25, p. 13) was renewed by Mr. 
Keyser in a preface to his paper, 


“Specifications and the Engine.” Ad- 
dressing Mr. Wolf, he declared there 
might have been another way to do 
the job other than that which Mr 
Wolf had outlined the previous day. 
He pointed out that Mr. Wolf had 
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CLASSIFIED 


UNDISPLAYED: “For - Sale’, “Wanted to Buy”, “Help Wanted”, preceding date of issue. 
Business Opportunities’’, Miscellaneous classifica- 
tions set in type this size without border—25 cents a word. Minimum 


DISPLAYED: Advertisements set in special type or with border— ‘Position Wanted’’—10 cents a word. Minimum charge §2 per insertion 
$10.00 per column inch. Box number counts 3 words. Copy must reach us by Wednescay 


All classified advertisements are payable in advance. 
charge, $6.25 per insertion. No agency commission or cash discounts on classified advertisements 





For Sale For Sale 





FOR SALE: 1000 gallon, 4 compartment 
" is Sharpsville streamlined tank complete with 
FOR SALE pump, meter, and reel on Dodge chassis (only 
9600 miles) bargain Telephone, ROCHES- 
. TER, PA. 865 
STEEL STORAGE TANKS 














2—8000-Gallon, Tank Car Tanks, Coiled 
and Non-Coiled 
20—10000-Gallon, Tank Car Tanks, STEEL DRUMS 
Coiled and Non-Coiled 
1—5500-Barrel, Vertical, Bolted Type We can furnish you with bung 
OTHER TANKS TOO! type and full open head steel 
Also Complete Tank Cars! drums and pails suitable for 
IRON & STEEL PRODUCTS lubricating oils, greases, fuel 
INC. oils, etc. At any point. Let us 
Founded 1930 have your inquiries. 
13456A 8, Brainard Ave., BUCKEYE COOPERAGE COMPANY 
Chicago 33, Illinois 3800 Orange Ave. Cleveland 15, Ohio 
Phone EXpress 3383 
“ANYTHING containing IRON 


or STEEL” 


Wanted to Buy 


7 . _ WANTED TO BUY: 800 or 1000 gallon late 
FOR SALE model tank truck with power take-off, meter, 

hose reel, ete KINGSPORT OIL COMPANY, 
3—3,108,000 GAL, CAP, INC Kingsport, Tenr 








LIKE NEW STEEL TANKS WANTED: Good used trailer capacity 2500 to 


PRICE $12,000 EACH EASTERN POINT 3200 gallons, at least 3 compartments Prefer 
aa om co ; one with barrel racks and flow meter. Send 
BOX 190 picture and full description and price of what 


you have for sale. E. WARFIELD, P.O. Box 
357, Mt. Vernon, Illinois 





























For 25 years, the industry's leading daily, oil- 
news reporting service 


Platt’s OILGRAM News 


For 25 years, operating management's key rep- 
resentative in Washington 


Platt’s OILGRAM News 


For 25 years, the authoritative, timely, accurate 
reporter of oil facts 


Platt’s OILGRAM News 


Write today for a two-week trial subscription. 
(No cost or obligation to U. S. applicants. 











Foreign must pay postage costs.) 


| The W. C. Platt Company 
1213 West Third Street 
Cleveland 13, Ohio 











For Sale 





FOR SALE q 


1000 gallon Tank Truck 
1941 Chevrolet with Neptune 
Printo Meter and Hose Reel 
THE ESTE OILS CO. 
5556 Vine St. 
Cincinnati 17, Ohio 











FOR SALE 


One complete inland plant, consisting 
of 6-12000 gallon single compartment 
tanks, one 12000 gallon two compart 
ment tank, electric motors with oi 
switches, pumps, valves, 3 inch lines 
portable steel motor room, loading 
platforms etc. 

Reason for selling: Barge termina 
completed. 

No reasonable offer refused. 


P. S. POTTER & SONS, INC, 
Poughkeepsie, N. Y. 








Mfgrs. Representatives 





MANUFACTURERS’ REPRESENTA 
TIVES WANTED 

Leading manufacturer of brass goods 

specialties requires representatives for 

oil industry in many areas 


BOX 197 











mentioned GM’s fear of bootleg trans 
mission fluid. 

Mr. Keyser said GM could hav 
told the oil industry the type of prod- 
uct it needed to do the job and this 
probably would have kept so-called 
bootleg fluids off the market. He als 
stated that had GM done this, it 
would have expanded the period of 
oil industry research which would 
have been profitable in developing 
better transmission fluids. 

Mr. Keyser also attacked what hk 
termed was a tendency to write spe- 
cifications and prescribe products in 
such a manner as to hinder prog- 
ress. He said specifications for lubri- 
cating products can only define th 
minimum requirements. 

Mr. Perriguey also prefaced his 
paper by addressing Mr. Wolf on the 
subject of automatic transmission 
fluids and GM’s program for oil mar- 
keting. He said his company was op- 
posed to “specification regimenta- 
tion” to its labeled branded products 
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The advertising campaign of the 
Oi’ Industry Information Committee 
‘an be adapted for local use in two 
ways. In the first, reprints of the 
ads Which will appear in national 
pudlications can be obtained in any 
lesired quantity. Up to 25 copies 
are furnished free of charge. Larger 
amounts are billed at $1.25 per hun- 
lred or $1.50 per hundred depend- 
ing on the size of the ad. Samples of 
three ads now running have been 
listributed. 

The second way is to make use of 
the free mat service offered by OIIC. 
A type and size of ad for any and 
every purpose is provided and mats 
for all ads are immediately available. 
Tie-in script for radio commercials 
are available, without charge, for 
those who can use them. 

* * * 


Cities Service is dropping its 
former gasoline brand designations 
inder which two grades were adver- 
tised and sold as Cities Service Kool- 
notor and Cities Service Ethyl. From 
now on its two grades will be known 
simply as Cities Service Regular and 
Cities Service Premium. 


* * * 


will 
cam- 


Standard Oil Co. (Indiana) 
aunch a summer advertising 
paign on June 1 in 1,681 Midwest 
newspapers promoting travel spots 
n the company’s 15-state marketing 
area. According to Wesley I. Nunn, 
idvertising manager, areas to be fea- 
‘tured are South Dakota’s Black Hills, 
Visconsin’s Devil’s Lake, Illinois’ 
Abe Lincoln Village, Michigan’s Soo 
Locks, Missouri’s Ozarks, Minnesota's 


Paul Bunyan Birthplace, Colorado’s 
Mt. Evans, Montana’s Grasshopper 
Glacier, and 10 other tourist attrac- 


tions. 

Ads will appear in 1,140 weeklies 
and 541 dailies from June 1 to Aug. 
17 on general theme of “Highlights 
if the Open Road.” 

A 24-page travel record book and 
two V-mail style letter blanks will 
te handed out by dealers as a tourist 
package. Tourist campaign also will 
ve publicized in 147 radio newscasts 
ind sports programs on 24 stations. 
The summer campaign will include 
ir monthly 24-sheet posters on ap- 
broximately 3,400 outdoor boards, and 
‘wo mailings to credit card custom- 


rs 








oe 





* * * 


S.id to be the only radio program 
ni inuously sponsored by an oil com- 
an’ over a 10-year period, Pure Oil 
‘0. ‘his spring marked the tenth an- 
uversary of Pure Oil News Time. 
The first broadcast was made by H. 
’. Faltenborn on April 30, 1939, just 
4 slort time before the outbreak of 
Word War II. Subsequently Rich- 









June 1, 1949 


Advertising and Sales Promotion 


ard Harkness and Lyle Van were 
added to the newscast team. Pure 
calls attention to the fact that dur- 


ing the 10-year period the newscasts 
have been used to distribute through 
Pure Oil dealers two safe driving 
booklets, ‘“‘So You’re Going To Drive” 
and “It Can Happen To You,” and a 
voting handbook, “So You're Going 
To Vote,” as well as other station 
traffic builders to a total of six mil- 
lion copies. 

Standard Oil Co. (Ohio) recently 
rounded out 10 years of sponsorship 
of the Sohio Reporter, a newscast on 
several Ohio radio stations. To mark 
this 10th anniversary, Sohio offered 
to send each high school in the state 
the record album, “I Can Hear It 
Now,” which has recordings of many 
well-known speeches and events since 
1932. Out of 1,400 high schools in 
the state, 1,025 had requested the 
album within two weeks after the 
announcement was made. 

* * + 

Big league baseball broadcasts are 
being sponsored each Saturday after- 
noon by the Cumberland Oil Co., 
Socony jobber in Nashville, Tenn. The 
method used is something new for 


Nashville. Progress of the game is 
reported by Western Union to local 


radio station WKDA. Through the 
improvising skill of the station’s 
sports announcers, Larry Munson, 


and the clever use of sound effects, 
the wire re-creation is made to sound 
like a live broadcast. 

The radio station has permission to 
broadcast any game it may choose in 
the American or National League. 
There are 18 commercials throughout 
each game and in addition to institu- 
tional copy, special commercials are 
devoted to Cumberland’s’ gasoline, 
motor oil, lubrication service, tires 
and batteries. 

* * * 


As a matter of general interest in 
connection with its new premium gas- 
oline, Tide Water Associated Oil Co., 
San Francisco, recalls for its dealers 
and the public the 3.5 to 1 compres- 
sion ratios which were standard in 
the old time cars like Maxwell, Loco- 
mobile, Marmon, Jeffery, Durant, 
Jordan and others. Sales Manager 
W. A. Reanier comments that motor 
fuel today must operate in engines of 
twice the old compression ratios. 

* o . 


A budget payment plan for fuel 
oil customers is described at some 
length in Coastal Oil Co.’s April-May 


























For 25 years, the industry's leading oil-price | 
reporting service 


Platt’s OILGRAM Prices 


For 25 years, the reliable record of oil prices 
and their daily fluctuations 


Platt’s OILGRAM Prices 


For 25 years, the oilman’s daily contact with the | 
major oil markets | 


Platt’s OILGRAM Prices | 


Write today for a one-week trial subscription. 


(No cost or obligation to U. S. applicants. 
Foreign must pay postage costs.) 


Platt’s Price Service, Inc. | 
1213 West Third Street | 
Cleveland 13, Ohio 





























































Advertising and Sales Promotion 





Low cost per mile... 
\ 







house 
the use of such a plan will affect the 


organ. Coastal explains how 
fuel oil distributor financially, at 
various months throughout the heat- 
ing season, and works out a typical 
calculation of monthly payments. A 
sample contract form for budget pay- 
ment customers is reproduced. 


The Liquefied Petroleum Gas Assn. 
now has a promotion planning com- 
mittee working on a national ad- 
vertising and promotion program. Its 
first step will be a field survey to be 
undertaken by some _ recognized 
authority on market research to de- 
termine what the campaign should 
consist of, and what it should cost. 


Jenney Mfg. Co., private brand 
marketer in New England, is taking 
large space in newspapers in its area 
to promote its new, higher-octane 
gasoline. In ad layouts in all Boston 
papers two colors are used, with 
dominant space devoted to the phrase 
“Jenney 100 plus” in heavy block 
reverse lettering on a solid blue back- 
ground. Copy makes emphatic claims 
for the gasoline in such terms as 
“More Power-More Mileave Guar- 
anteed with Jenney 100 plus” 








“Red Crown Gas 


As 
* 
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junior in his sun 
suit, giving Fido 
a ride in his wag- 
on, is one of four 
monthly 24-sheet 
posters which In- 


diana Standard 
will have on 
STANDARD about 3,400 bill- 


boards as part of 
the summer ad- 
vertising cam- 
paign it is launch- 
ing June 1. 


Under the title of “Life Goes to 
a Directors’ Meeting,” a series of 
photographs of the Socony-Vacuum 
Oil Co. board of directors appeared 
in a recent issue of Life. Referring 
to Socony as the third-largest oil 
company in the country, the story 
calls attention to the fact that there 
are now no “outside” directors on 
the board, every man having a full 
time job with Socony-Vacuum, and 
that almost all of the _ directors 


started in the oil business at the 
bottom. 
- o * 
Its new “Unisol scrubbed” gasoline 


is being advertised heavily by Fron- 
tier Refining Co., Denver, in 43 daily 
and weekly newspapers, farm papers, 
radio, trade papers and point-of-sale 
material. It is said to be the first 
time the process has been the subject 
of an advertising campaign. 
Formal introduction of the new 
gasoline was made at a jobber-dealer 
meeting at the company’s Cheyenne 
refinery recently. About 150 dis- 
tributors attended from Colorado, 
Wyoming, western Nebraska, the 





Robineau., 





photo at right, 












Frontier Refining Co. 
gasoline at a jobber-dealer meeting recently. At left 
company president, addresses the meeting. In 
Joe S. 
speaks from the floor 





Black Hills, Utah and 
heard Harvey W. Blankenship, ad- 
vertising manager of Universal Oil 
Products Co., read a technical paper 
describing the refining process, re- 
cently installed under’ Universal 
license. 


New Books 


Standard Oil Company (New Jersey) and 
Oil Production in Hungary by MAORT 1931- 
iS Published by European Gas & Electric 
Co. and Standard Oil Co. (New Jersey); 5 
pages including appendices Copies may be 
obtained free of charge by writing to Standard 
Oil Co. (New Jersey), Room 1626, 30 Rocke- 
feller Plaza, New York 20, N. Y 

At the time the Hungarian gov- 
ernment seized MAORT, as the Hun- 
garian-American Oil Co. is known, 
it charged the company with sabo- 
taging production. American execu- 
tives of MAORT were arrested, mal- 
treated and forced to sign “confes- 
sions” (see Sept. 29 NPN, p. 20). 
The Hungarian government then at- 
tempted to prove its accusations in 
a “Grey Book,” which was published 
in English, hundreds of copies being 
delivered by mail to college, univers- 
ity and public libraries throughout 
the U. S. 

Protest of the State Department 
against the Hungarian seizure as 
“arbitrary and unwarrantable”’ and 
rejection of the sabotage charges as 
“false and malicious” is included 
among the documents published by 
MAORT’s owners in book form in 
order to provide a permanent record 
suitable for library distribution, mak- 
ing it available to students, historians 
and the public. An _ account of 
MAORT’s operations and a docu- 
mented refutation of the Hungarian 
government’s charges, prepared for 
the State Department, comprises a 
major part of the book. 


Idaho, and 





introduced its new “Unisol scrubbed 


Johnson, Longmont, Colo., jobber 
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ABOVE: Checking accuracy 
of Red Seal compact meter 
on modern test equipment 
in Neptune branch office. 





led 





yut 





Even if measurements are ‘‘off'’ only a few tenths of one percent, the 





errors can add up to big losses in the handling of a year’s gallonage! 
Insist on the most accurate petroleum meters at terminals, loading 
ian & racks, truck tanks—and keep them accurate! 


That's where precision-built Red Seal Meters save. With only one 
moving part in measuring chamber, non-wearing capillary seal, and 
no distortion due to pressure, they hold amazing accuracy over mil- 





lions of gallons. Calibration is sensitive, easy, positive—won't ‘‘drift."’ 


Bulk plant and tank truck 
meters in all sizes with new 
the exclusive Unit Replacement Plan by exchanging work-worn units improved registers that 
permit easier ticket print- 
ing, and faster Auto-Stop 
new Red Seal Meters—the meters distinguished for sustained accuracy settings. 


Red Seal users like the low maintenance costs. Many also save with 


with guaranteed factory rebuilt units at low cost. Take a look at the 








and low maintenance. 





NEPTUNE METER COMPANY 
50 WEST 50th STREET, NEW YORK 20, N. Y. 


Branch Offices 


Atlanta + Boston + Chicago + Dallas - Denver + Los Angeles « Louisville 
No. Kansas City, Mo. + Philadelphia + Portland, Ore. » San Francisco 
Canadian Factory, Long Branch, Ont. 


Sud 


20€ 













































































































About Oil People 








Young Jobbers 





Mr. Waits 


G. Sidney Waits, 26, is vice presi- 
dent and general manager of a 
jobbing company organized by his 
father, the late Col. G. S. Waits, 
more than 25 years ago. It is the 
Andalusia Oil Co., Inc., Andalusia, 
Ala. 

Andalusia Oil, now distributor of 
Shell Oil Co. products, was organized 
in 1923 when it was said to have 
opened Covington County’s first 
drive-in service station. It was first 
supplied by Wofford Oil Co. and 
later by Sherrill Oil Co. (both Pure 
Oil Co. affiliated), before taking on 
Shell products in 1938. Andalusia Oil 
operates in Covington and Crenshaw 
counties with two trucks and owns 
the principal outlets among the 23 
service stations supplied. 

Sidney’s dad died in 1944 and Sid- 
ney took over active management of 
the company following his return 
from Army service in 1946. Twenty- 
seven months of his three-years’ ser- 
vice was in the Panama Canal Zone. 
At present Sidney is secretary-trea- 
surer of the recently-organized Ala- 
bama Petroleum Jobbers Assn. 

Outside his oil industry activities, 
Sidney is a member of the Veterans 
of Foreign Wars, Andalusia Rotary 
Club, and is a deacon in the First 
Baptist Church of Andalusia. While 
attending the University of Ala- 
bama’s School of Commerce, he be- 
came a member of the Beta Chap- 
ter of Kappa Sigma Fraternity. He 
lives with his wife in Andalusia. 
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Award of a distinguished service 
gold medal to Max W. Ball, in rec- 
ognition of his 15 years’ service with 
the Interior Department, has been 
approved by Secretary Krug. Mr. 
Ball, who recently retired as head of 
Interior’s Oil and Gas Division, for- 
merly was associated with the de- 
partment’s Geological Survey. 

* * * 

B. W. Letcher, a vice president and 
Cirector of Standard Oil of California, 
and C. L. Harding, a vice president 
and direccor of Socony-Vacuum, have 
been elected to the board of directors 
of Arabian American Oil Co. They 
replace A. N. Kemp, California Stand- 
ard director, and B. Brewster Jen- 
nings, president of Socony-Vacuum. 
Mr. Letcher also was elected to the 
board of directors of Trans-Arabian 
Pipe Line Co., succeeding H. D. Arm- 
strong, assistant to California Stand- 
ard’s board chairman. 

* * * 

Leonard T. Wilson is now assist- 
ant refinery superintendent of Shell’s 
Martinez refinery. He formerly was 
department manager of _ catalytic 
cracking at Shell’s Dominguez refin- 
ery. J. D. Davis, formerly depart- 
ment manager of gauging at Mar- 
tinez, will replace Mr. Wilson. 

* * * 

B. P. Eastin has been appointed 
regional exploitation engineer of 
Shell Oil in California, replacing W. 
C. Chonette, now serving as Los An- 
eles Basin Division manager. 

* + x 

L. S. Osborne has assumed his new 
duties as general field superintend- 
ent of the oil development division 
of the Union Pacific Railroad com- 
pany. 





ester Kelly, state manager fo 
Shell Oil Co., was re-elected chair- 
man of the Georgia Petroleum Indus- 
tries Committee at its annual meet- 
ing May 16 in Atlanta. Jackson Rob- 
ertsor, area manager for Sinclair, 
and Wiley Moore, chairman of the 
board of Wofford Oil Co., were named 
vice chairmen. Neil W. Printup, ex- 
ecutive secretary since the commit- 
tee was organized, was re-elected. 

* * * 

J. R. Ellis, who joined Sunray’s or- 
ganization two years ago to take 
charge of company’s pipe line opera- 
tions, has been elected a director and 
vice president of Sunray Pipe Line 
Co., subsidiary of Sunray Oil Corp. 
Prior to 1947 he was associated with 
Great Lakes Pipe Line Co. 

* * * 

New vice president in charge of 
production at Sunray Oil Corp. is 
H. O. Harder, formerly general su- 
perintendent of the company’s pro- 
Cuction department. Mr. Harder suc- 
ceeds James K. Ellis, who resigned to 
become associated with the Slick- 
Urschel Oil Co. interests in San An- 
tonio. 


Storer & Edgerton, jobbers in 
Battle Creek, Mich., have recently 
leased five additional service stations 
and have added the Marathon prod- 
ucts line. Andrew G. Storer is presi- 
dent of the company, while Alex W. 
Edgerton is vice president and gen- 
eral manager... Both are kegling en- 
thusiasts, engaging in Civic Bowling 
League contests. Mr. Storer also is 
a member of the Battle Creek Lions 
Club. 


Pictured at the meeting of the Pennsylvania Petroleum Assn. meeting at Bedfcrd. 
Pa., May 1-3. are: L. H. Setzer. president of the association: M. D. DeTar, 4ii- 
rector; Osmun Skinner, director: Philip P. Peters, second vice president; cnd 


Robert Setzer 
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FOR SALE UNDER YOUR OWN BRAND NAME 


Base Stocks for Compounding 


1. Regular Motor Oil 





2. Premium Motor Oil 


3. Heavy Duty Oils 
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EXTINGUISHING EQUS 


FIRE EXTINGUISHERS 
ARE YOUR BEST PROTECTION 


leum products involve fire hazards which demand 
the best in first-aid fire protection. For years the 
marketing divisions of the larger oil companies 
have been protecting their tank trucks, bulk 
plants, etc. with Ansul Dry Chemical Fire Ex- 
tinguishers, There is a reason. ... 


Get the facts. Send for 
your copy of File No. 
409. You'll also receive 
our latest literature to- 
gether with compara- 
tive rating charts for 
the various types of 
fire extinguishers. 
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... and most economical, too! Tests conducted by impartial, nation- 
ally recognized approval laboratories have proved the superiority of Ansul 


Dry Chemical Fire Extinguishers on Plammalle Liguid Fires. 


Transporting, transferring and storage of petro- 
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FIRE EXTINGUISHER DIVISION, MARINETTE, WISCONSIN 


DISTRIBUTORS IN PRINCIPAL CITIES IN THE UNITED STATES 


CANADA, AND OTHER COUNTRIES 


ABOUT OIL PEOPLE 


Several promotions and personne! 
changes have been made in the pro 
duction and pipe line department o 
Lion Oil Co. F. E. Steele, who fo 
the past five years has served as as 
sistant to John E. Howell, vice presi 
dent in charge of the department, has 





been moved up to general superir 
tendent of oil production. Frank 
Richardson has succeeded him as 


Mr. Howell’s assistant. Other pro- 
motions included the appointment of 
J. E. Catlin as chief petroleum engi- 


neer, Frank Zimmerman as _ reser- 
voir and economics engineer; R. I. 


Williams as division superintendent 
for Arkansas, Louisiana, Mississippi 
and South Texas; and John Ragsdale 
as production engineer for the Kansas 
division. 

* * * 


A veteran production executive for 
Stanolind Oil & Gas Co., M. C. Hoff- 
man, will become general manager of 
production and exploration for Root 
Petroleum Co. on June 1, when he 


will move from 
Tulsa to Shreve- 
port. . .Mr. Hoff- 


man is a gradu- 
ate of Colorado 
A. & M. College 
with a degree in 


mechanical engi- 
neering. .For 


10 years he was 
engaged in re- 
fining and pro- 
ducing operations 
with the Midwest Mr. 
Refining Co. 

He joined the 
Stanolind organization in 1931 and 
for 10 years has been general super- 
intendent of that company’s pro- 
ducing department. 


Hoffman 


* * * 

A new director of the New York 
Credit Men’s Assn. is Robert P. Dean, 
credit co-ordinator for Esso Standard 
Oil Co. Mr. Dean was credit mana- 
ger of Esso Standard of Pennsyl- 
vania from 1930 to 1946 when hi 
moved to his present position. He is 
a past president of the Assn. of East- 
ern Petroleum Credit Managers, the 
American Petroleum Credit Assn., a 
past director and vice president 
the Credit Assn. of Eastern Penns’ 
vania and is now chairman of the 
board of governors of Credit Int: 
change, National Assn. of Credit 
Managers. 


- . 


* * * 

Alan E. Hall is the new superin- 
tendent of Bahrein Petroleum’s re- 
search and development department 
at the company’s Bahrein refinery on 
the Persian Gulf. He replaces George 
S. Windle, who has been transferred 
to the New York office of California 
Texas Oil Co. Harold G. Russell ):as 
been appointed to serve as assistant 
superintendent of the department at 
Bahrein. 
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ABOUT OIL PEOPLE 


Penn Oil Co., at Marysville, Ohio, 
is rounding out 37 years in the oil 
siness. Company is an Independ- 
ent partnership composed of Frank 
E. Scheiderer, manager, and Leo M. 
Scheiderer. Recently added to com- 
pany’s TBA items are Mobil tires 
and batteries. Founder of the com- 
pany, William J. Scheiderer, father 
of the present owners, died early 
this year. 





~ 


* * * 


Ralph P. Bolton of Jersey Stand- 
ard’s producing co-ordination depart- 
ment has been appointed company’s 
representative for affiliates engaged 
in producing, refining and marketing 
operations in 
Italy. . .Mr. Bol- 
ton has headed 
the company’s 
producing activi- 
ties in the East- 
ern Hemisphere 
since 1944. . .He 
joined the com- 
pany 27 years 
ago as a general 
field assistant for 
a Rumanian af- 
filiate and within 
six months was 
promoted to field 
superintendent. . .In later years he 
served as manager of the company’s 
producing activities in Europe and 
North Africa, general manager and 
managing director of the Rumanian 
affiliate and general manager of all 
affiliates in Argentina. 


* x * 





Mr. Bolton 


A cemplete line of TBA products 
has been added to Fruge Oil Co.’s 11 
retail outlets in Meridian, Miss., to 
enable dealer-operators to make ad- 
ditional profits, according to Lix J. 
Fruge, owner and manager of the 
jobber company. Mr. Fruge is plan- 
ning to build one or two new outlets 
as the result of rerouting by the 
state of through highways to by- 
pass the Meridian business section. 
The additional stations, he says, will 
be on the new highway. Station com- 
ons are scheduled in about 18 
nonths. Mr. Fruge is active in Mer- 
lie civic betterment programs, 
serving as a Chamber of Commerce 
lirector, chairman of an airport ad- 
visory board, and director of a fi- 
nancial development corporation to 


assist industries in locating in the 
South by loaning funds to erect build- 
ngs and install equipment. He also 
S «© member and past president of 


the Exchange Club, a director of the 
Boy Seout Council, a director of the 
Rus: Memorial Hospital Foundation 
no: -profit), and a member of the 
Nor’ hwood Country Club. 

* * * 

Unberto Young, chief petroleum 
‘ng reer of Republic Petroleum Co. 
‘or he past 25 years, has resigned 
ls post to enter a private practice 
N los Angeles. 


June 1, 1949 






UIET IS THE WORD 


FOR THE NEW BLACKMER PUMPS 








With Nonmetallic Vanes 
. - . No Metal-to-Metal 
Contact—QUIET OPERATION 


40 
60 
& 100 
G.P.M. 


CAPACITIES 


Onlg BLACKMER 
HAS ALL THESE FEATURES . . 


@ NONMETALLIC, SELF-ADUSTING VANES 


Vanes are positively actuated by push rods. No springs. Quiet running, even after 
long use. Vanes are self-adjusting for wear, last longer than any metal type. 
Easily replaced at low cost. Sound-deadening vane material is exclusive with 
Blackmer. 


@ BALL-BEARING EQUIPPED 


Sealed ball bearings keep rotor accurately located. Help maintain quietness. Protect 
against whip of universal. Reduce wear. Outlast any sleeve bearing types. 


@ DRIPPROOF VACUUM SEAL CONSTRUCTION 


Eliminates shaft leakage during pumping. Reduces fire hazard. Cannot wear out. 
Protects for life of pump. 


@ POSITIVE PRESSURE CONTROL VALVE 


Chatterproof relief valve maintains constant pressure during pumping. 


for SPLIT LOADS 


BLACKMER DUAL 
TRUCK PUMP 







Handles Gasoline and 
Fuel Oil With Single 
Pumping Unit 


@ SINGLE POWER TAKE-OFF, IN-LINE MOUNTING 
Saves space. Simplifies installation. Requires only one drive connection. Permits 
simultaneous or separate compartment unloading of split gasoline-fuel loads. Single 
stainless steel shaft. 


@ CARTRIDGE SEPARATOR SEAL 


Shaft seal between pump halves is self-adjusting, double spring-loaded. Permits 
positively no leakage between pump halves. Combines chevron and rotary seal 
advantages in cartridge form. 


@ BY-PASS SAFETY FACTOR 


Either pump half can by-pass full capacity or run bone dry with no damage to 
the pump. Ball bearings are grease sealed. 


@ STAINLESS STEEL SHAFT 


Corrosion and wear-resistant for long, trouble-free service. 


Write for details and prices 


BLACKMER PUMP COMPANY — GRAND RAPIDS, MICHIGAN 
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ABOUT OIL PEOPLE 








Taking some official part in the convention of the North Carolina Oil Jobbers 
Assn., held at Southern Pines, N. C., May 6-7. were (left to right) J. Parks Gwaltney, 


chairman, National Oil Jobbers 


Council; L. E. Ulrope, vice president in charge of 


marketing, Esso Standard Oil Co., New York; O. Y. Kirkpatrick, Pure Oil Co., vice 

chairman, Southeastern District OIIC:; W. R. Williams, assistant to the president. 

Smith Oil & Refining Co., Rockford, Ill.; Orris F. Dumas, Dumas-Giddens Oil Co., 
Goldsboro, N. C., president of the association 


Among other out of state visitors 
to the North Carolina convention 
were Batson L. Hewitt, president of 
Coastal Terminals, Inc., Charleston, 
S. C., William Heinz, secretary, South 
Carolina Oil Jobbers Assn., Columbia, 
S. C.; Grover L. Howard, Elk Refin- 
ing Co., Charleston, W. Va.; A. R. 
Ousdahl and M. H. Weston, Union Oil 
Co. of California, New York; L. L. 
Niedrach, representing the Eldean 
Organization, and a group of Hartol 
Petroleum Corp. representatives as 
follows: Kenneth H. Dunbar, C. R. 
Lincoln and Norman E. Bonnell of 
New York; C. H. Ennis, Norfolk and 
Henry VanDerWyk of Boston. 

The visitors from Rockford, IIL, 
sampled some strange service sta- 
tions on their motor tour east. In 
addition to Mr. Williams, who ap- 
peared on the speaking program, 
were Mrs. Williams, and Mr. and 
Mrs. E. E. Smith. When “Ernie” 
Smith was introduced to the mem- 
bers during one of the convention ses- 
sions he had some pleasant things to 
say about North Carolina courtesy 
and hospitality. He is chairman of 
the board of the Smith Oil & Refin- 
ing Co. 

It was announced at the convention 
that the Sing Oil Co. of Wilmington, 
N. C., had recently taken on the 
Cities Service brand. The company 
is a new member of the association. 
M. C. Newsom, Jr., represented his 
father on behalf of the Newson Oil 
Co., Roanoke Rapids, N. C. He re- 
ported that his father was recovering 
from a recent operation and did not 
feel equal to the trip. 

Seth B. Hollowell, of the Hollowell 


64 


Oil Co., Goldsboro, came to the con- 
vention for a rest. Just a few days 
prior to the convention he tackled the 
king-size job of being chief cook for 
a community fish stew dinner given 
by the Ruritan Club of Goldsboro, as 
a part of the club’s fund raising ac- 
tivities. He brought along with him 
a fellow oil man, Roby Strickland, 
tepublic jobber in Goldsboro. Mr. 
Strickland said he bought a ticket for 
the fish stew dinner, which he attend- 
ed, and is willing to certify that Seth 
is a pretty good cook. 


* * * 


G. K. Petring has been elected 
president of the Kiwanis Club at 
Norfolk, Nebr., where he is president 
of the Petring Motor Co., Inc. 


* * * 


Claire J. Winchip reports adding 
two 45,000 gal. tanks to his jobbing 
facilities at Fillmore, N. Y., and has 
taken on distribution of Mobil tires 
and batteries. President of his golf 
club for three years, Mr. Winchip 
also is a member of the Rotary Club 
and American Legion. 


* * * 


Service pins were awarded to 97 
home office employes of Standard 
Oil Co. (Ohio) at a banquet in Cleve- 
land on May 24. Honored for 40 
years’ service with the company was 
Calvin K. Nickel, pay roll auditor. 
Three of Sohio’s officers were among 
those receiving 20-year pins. They 
were Clyde T. Foster, president; 
Samuel H. Elliott, director and vice 
president in charge of transportation, 











and William J. Loufman, president o/ 
Fleetwing Corp., a wholly-owned sub. 
sidiary. 


Promotion of Howard D. Collins 
to Honolulu district service station 
supervisor for Tide Water Associated 
involved a transfer from San Francis- 
co to Hawaii. He departed May 22 
to assume his new duties under Floyd 
Pratt, Honolulu sales manager. Prior 
to his new assignment, Mr. Collins 
was a member of the TBA sales de- 
partment in the general office. 


* a * 


New secretary and treasurer of 
Petroleum Service, Inc., Cleveland 
is Joseph J. Crotser. Originally with 
Leonard Pipe Line at Mt. Pleasant 
Mich., Mr. Crotser later moved t 
Bloomingdale, Mich., where he and 
associates operated the Erie Refinery 
and Erie Pipe Line. In 1945 the 
Erie Pipe Line was sold to Mid-West 
Refineries and the refinery was 
moved to Niles, Ohio. After fiv 
months of operation it was sold t 
Ashland Oil & Refining Co. Mr 
Crotser remained with the new com- 
pany, Western Reserve Refining, as 
executive vice president in charge of 
industrial fuel oil and jobber gaso- 
line sales, as well as crude oil pro- 
curement. His new appointment was 
made known by Miles R. Wiseman, 
Petroleum Service president. 
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ATEST development of the  orrTac hose is reinforced with 
G.T.M.—Goodyear Tech- braids of high-strength rayon 

nical Man—orvac Fuel Oil cord—for flexibility and kink- 
and Gasoline Hose has both tube __ resistance as well as strength. 

‘ and cover that resist attack by Because it is made in long, con- 




















: ; a a 
gasolines, fuel oil and distillate. tinuous lengths, you can get 
The smooth-bore synthetic tube just the naaepenay you need. 7 he 
permits faster discharge. Even copper wire in the second braid 
when half to three-quarters is “accident insurance” because 
reeled up, ORTAC will deliver it dissipates static electrical 


full, free flow. It will not dis- charges. Ask the G.T.M. for 
edie ...emett anual ox Gee off. full details about orTAC Fuel 
And the cover of ORTAC resists. Oil and Gasoline Hose—or write 
weather, sun and abrasion just Goodyear, Akron 16, Ohio. 


as it does oil. 


GOODYEAR INDUSTRIAL RUBBER PRODUCTS 
(GI) -Specified ORTAC FUEL OIL AND GASOLINE HOSE 
rol mi tolarel late Modi Mime Lorre ult Molaro Melt iteli= 
. Braids of high-strength rayon cord; copper anti-static wire 
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Synthetic tube resists oils and gasoline. 
Synthetic cover resists weather, oil, sun, abrasion. 


ORTAC (oil-resistant tube and cover) hose is available in 1, 1%", and 1! 
x 3° braid sizes in long, continuous lengths. Fitted with one-time couplings 












FOR HOSE, FLAT BELTS, V-BELTS, MOLDED GOODS, 
PACKING, TANK LINING built to the world’s highest stan- 
dard of quality, phone your nearest Goodyear Industrial Rubber 
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